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A Note on Grade Disclosure at Haasé 
 
NB: When you vote for your 2009 MBAA Officers you will also be voting on the grade 
disclosure policy for your class.  Please see the note below from Sean Bornheimer , VP of 
Careers:  
 
When voting for your  MBAA officers, you will also be asked to vote for  or against  the Grade  Non - 
Disclosure Policy  for the Academic Year 2008 - 2009.   
 
 
The Class of 2009  full -time MBA and joint -degree MBA students adopted a Grade Non -Disclosure 
policy with respect to their grades and academic honors earned while attending the H aas School 
of Business.  It calls for students to not disclose grades during the on -campus recruiting process:  
ω Student is NOT to disclose his/her Haas grades or GPA through any medium (i.e., 

resumes, cover letters, e -mails).  

ω Student is NOT to verbally or  in any other way disclose his/her Haas grades or GPA 

during on -campus interviews (including informational interviews). This policy is officially 

limited to on -campus recruiting.  

ω Student agrees to the above points for his/her entire tenure as a Haas MBA s tudent.  

Student applying to other academic programs may disclose his/her grades.  

ω Student may request for Haas to release his/her transcript after receiving a second round 

interview or job offer.  

This is a student -initiated policy and is provided as a gui deline to our recruiting contacts. Though 
students are free to agree among themselves not to disclose grades, a nondisclosure policy is not 
an official policy of the Haas School of Business. The Administration and Faculty believe that 
grades are an importa nt source of information for employers about potential employees.  

Reasons to continue the policy:  
Å Lack of overt grade competition promotes a collaborative academic environment  
Å Students may be willing to take more risks with respect to academic course work and workload ð 
students can focus on learning new skills versus taking easy classes to inflate their GPA.  
Å Students may take on leadership responsibilities such as club leadership and event planning  
Å Students may be more willing to participate in nationwide case competitions and conferences  
Å Entrepreneurial students may be more likely to write a business plan and start a company 
Å Greater attendance at social and networking events  
Å Why should I be punished for being assigned to  an ineffective tea m? 
 
Reasons to disclose grades:  
Å Enables greater academic rigor, which may be lacking in the eyes of some recruiters and 
prospective students  
Å May promote better class discussions since students will be better prepared  
Å May reduce classroom use of IM, internet, email, etc  
Å Students who value grades are unable to publicize their academic achievements during first 
round interviews  
Å Grades are a form of differentiation and therefore should be used to help recruiters distinguish 
between similar students  
Å Business school is an academic institution and therefore grades should matter  
Å Students from other business schools with no policy may have a competitive advantage 
 
Current Policies from Top Business Schools:  
(yes = has grade non - disclosure policy; no = no policy)  
 
Haas:   Yes    Michigan:  No 
Chicago:  Yes    Yale SOM: Yes  
Kellogg:  No    HBS:   No 
Wharton:  Yes    Tuck:   Yes 
Duke:   No    NYU Stern:  No 
Stanford:  Yes (not formal)    UCLA:   No 
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Toby Gardner  
Candidate for President  

 
From the moment I got the call from the Admissions 
Office, I have been pinching myself every day! I am so 
prou d to be a part of this institution, not only because 
of its history, but also for what it represents - standing 
for something, and standing up for others. This idea is 
dear to my heart, as I have long tried to stand up for 
others in my community. For exampl e, since 2006 I 
have raised over $100,000 for non -profits.  
 
To me, making a difference means being proactive in 
life rather than reactive. As a consequence, I have been 
proactive within the Haas community, and have already 
made a difference in the followi ng ways:  

  
ôWalk home-ride homeõ- After hearing how one of our fellow students was mugged, and 
as communications representative for the gold cohort, I implemented the ôwalk home-
ride homeõ program. Women within the class could email me with a request for a ride or 
a walk to their house, and I would link them up with a male volunteer in their area.  
 
Finance Hong Kong  - As the organizer for this yearõs Finance Hong Kong trip, I wanted 
to help improve my colleaguesõ opportunities by broadening their network beyond Haas. 
Aside from an alumni dinner, I have also organized a function in Hong Kong between 
Haas and the Columbia Business School. This function, the first of its kind, will allow 
Haas to strengthen its studentsõ networks. 
 
Business Week - Perhaps the mo st important aspect of President is to promote the brand. 
Each year, Business Week selects several MBA students from the top business schools in 
the world to write for their website. Of the hundreds of applicants this year, I am proud 
to say that I was sel ected to write fourteen journal articles over the next two years about 
my experience at Haas. Using this platform, I will ensure that Haasõ message of 
ôconfidence without attitudeõ will shine through in every article.  
 
My goal as President is simple: to h elp the dean make Haas a top -five business school . 
After speaking with various heads of department, I feel my areas of focus should be 
based around the school experience, network, and the brand. I see the role of President 
as a listener among my classmates , so I will spend the next few months cataloguing all 
of your concerns and gauging areas for improvement. Similarly, I see myself as a 
facilitator within the MBAA ð the VP candidates this year are an exceptional group of 
people so I only want to maintain t heir passion, and to help in every way I can to allow 
them to make a difference.  
 
I hope my tone and achievements reflect how passionate I am about this school, and 
that I have not waited until January to start delivering change in the Haas Community. 
In the tradition of Berkeley, I want to stand up for something and stand up for others. 
Together, we can make a difference.   
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Christopher Giles  
Candidate for President  

 
Classes of 2009 and 2010,  
 

Haas is truly remarkable.  It  encourages and enables 
us all to become what we have always dreamt of becoming, 
while building life -long friendships, giving to the broader 
community, and improving the world we live in.  We were 
not invited to join the Haas community because we were 
alre ady great. We are here because we have the potential for 
greatness.  Haas saw the potential in all of us and made an 
investment.  Our Haas experience will undoubtedly aid our 
ability to build companies, lead organizations, and shape 
nations.  During our sh ort two years, we have the 
opportunity to invest in Haas; to impact its ability to realize 

its own potential.  
 

I am running for MBAA President because I am empowered by your potential and 
enthusiasm.  I believe in the Potential of Haas and I love the Haas community.  I am 
inspired to serve.  
 
As MBAA President, I will:  
 

 Listen to you.   The Haas governing bodies will hear your voice and understand 
the vision that culminates from your ideas  

 Inspire you to positively impact the Haas community and support your fellow 
classmates  

 Collaborate with the MBAA VPs to ensure you have the best Haas experience 
possible  

 Communicate the Haas vision and achievements with the Class 0f 2011 to drive 
continued enthusiasm  

I will focus on 3 key areas:  
 

Communication  

 Collaborate w ith the newly appointed CIO and VP of Technology to 
execute plans for a centralized calendar and information sharing 
solutions  

 Communicate student and faculty achievements throughout the entire 
Haas community  

 Team with the 2009 MBAA officers to develop for malized succession 
documentation that will allow incoming officers to leverage the solutions 
and progress of prior leadership.  This document will be maintained and 
passed on to future classes  

Brand Enhancement  

 Initiate a class evaluation survey given in t he second lecture of each 
course.  Student feedback will determine whether the course hosts 
visiting prospective students  

 Convert application to ApplyYourself platform  

 Improve enrollment yield by reforming the admit mentorship program to 
proactively reach out to new admits  
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 Work closely with the CSO and VP of Careers to build a non -traditional / 
non -bay area job search support system, that includes job postings, 
penetration strategies, contacts, and best practices  

Alumni Relations  
 Host student vs. alumni com petitions and sporting events that promote 

the formation of sincere relationships without the awkward nature of the 
traditional cocktail event  

 Ensure that the Alumni database is current and functioning properly, 
provide incoming students with training on h ow to leverage the database  
 

Haas is great because of the service of those who came before us.  Fellow Bears, letõs rally 
together to ensure we leave Haas better than we found it! Thank You and Go Bears!!!  
 

Shauli Raz  
Candidate for President  

Dear friends and colleagues,  

I approach you in this platform since I have a very 
strong desire to represent our future common interests 
in school.  

Since we started school two months ago, I have been 
eager to become more involved with the sc hoolõs vision 
and resources, so I have decided to run for MBAA 
president in order to help push through many of the 
ideas for changes Iõve discussed with many of you.  

I have very big plans for the school, and I believe that 
although we have Top -3 business school caliber students, we need to improve other 
aspects of Haas to the same level, while strengthening the Haas brand and reputation.  

I will improve academic, social and professional issues that you feel need to be 
addressed by working closely with each one of the VPs, and conduct a group meeting 
with the students on a weekly basis.  

I will create a more structural and tailored career -search process that will help each one 
of us to better utilize the school resources, alumni, and EWMBA and FTMBA students of 
all classes. That way we can focus on our career goals more efficiently and with greater 
knowledge.  

I also plan to develop an òalumni mentoring programó that will create more intensive 
and continuous alumni relations, so we can better utilize them to ge t a better culture 
and day -by-day understanding of their companies, and allow each one of us to get our 
feet in our dream job companyõs door.  

I will provide a better and faster professor response to constructive feedback. The 
academic improvements need to  be on a real -time basis and not after the final 
evaluation when it is too late. The VP of Academics and I will work hard to provide 
immediate solutions to every academic issue.  
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The VP of Communications and I will establish an easier and more student -specific 
communication in order to prevent overload of e -mails and information. That can easily 
improve our quality of life.  

I plan to dedicate myself to the other issues you raised during the Fall A semester, 
starting from international studentsõ relocation and visa issues, all the way to bicycle 
theft and much more.  

I am a great believer in the slogan òwork hard, play hardó. The VP of Social and I will 
work very hard so all of us will PLAY HARD, we deserve it!  

Getting involved and helping my colleagues and f riends achieve our goals is my passion, 
and a position Iõve held my entire life in every organization I attended. 

I invite you all to speak with me and bring up new ideas and changes that you would 
like to put into practice. Iõm here for you and will continue to be in the future!  

Yours truly,   Shauli Raz. 

Liz Rockett  
Candidate for President  

 

Over the past few weeks, I have had the chance to hear from so 
many of you.   Three areas stand out as the most impactful ways 
the M BAA could build on what makes Haas unique.    
 
1. Strengthen the Haas Brand  
With a new dean, the recent strong showings in MBA rankings, 
and the driven and talented students of 2009 and 2010, Haas is 
poised to secure a stronger name for itself as a leading force in 
business.    
To strengthen the Haas brand externally, I propose the following  
 

 
- Proactively reach out to alumni to serve on panels and as speakers, so that we 

could get the Haas name in front of new and wider audiences.  
- Build new employer relations  with the companies that we have each come from.  

My professional career has focused on building relationships and alliances, and I 
would love to bring this expertise to strengthen Haasõs relationships with non-
traditional career opportunities.  

 
Achieving  a stronger brand will be the work of a team ð a great MBAA President will 
enable the work of the MBAA VP's and the  administration by aligning our ideas toward a 
shared vision and driving towards it across 2009.     
 
2. Pride in Your Haas Experience  
I want to help each of you feel confident that you have had the best MBA experience 
possible, because you are our best ambassadors for Haas.    What Iõve heard from you so 
far is that our "student -driven" environment is unique and highly valued -- however, the 
school could better capitalize on these student driven initiatives by providing more 
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support and structure.  I would:  
 

- Build a centralized infrastructure to coordinate amongst clubs with overlapping 
goals, speakers, etc.  

- Lessen the logistical burdens around classes (e.g. time spent printing materials, 
locating course  materials from study.net/catalyst/email, etc.)  

- Improve the class of 2011õs understanding of club and leadership opportunities, 
so that our work can be sustained into the next year!  

 
With a backgr ound in operational improvement, I can bring a òuser-orientedó focus to 
improve the Haas experience.  I want to institutionalize these changes to ensure that 
you can spend more of your  time on the things that are important to you.  
 
3. Connecting with Cal ð Social Connections to Other Grad Programs  
In speaking with our classmates, I found that you have embraced the social nature of 
our MBA experience, but would like to interact with the broader Cal graduate 
community, which is teeming with ideas and interest ing people.   As MBAA President, I 
would connect with other schools to increase social opportunities to meet and build 
stronger alliances for Haas within Berkeley.  
 
I am fiercely proud of Haas and the experience and potential of our classmates.   My first 
pr iority as President would be to continue learning from each of you about how we 
could best strengthen Haas.   The MBAA can coalesce and prioritize these ideas to inform 
our budgeting and planning, and our conversations with the administration, to set a 
stro ng course for 2009.    
 
Hereõs to a great year ahead! 
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Sean Simplicio  
Candidate for VP Academics  

Haas offers us myriad opportunities to grow both 
professionally and personally, but the one thing we all share 
while weõre here is the academic experience.  We have the 
ability to learn from top faculty and industry leaders, as well 
as each other.  I want to serve in this position to ensure that 
we maximize that opportunity.  

While incredibly strong, I believe there is room for 
improvement in this area:  
 

 Reassessing the scope and method of the core 

curriculum.  

 Ensuring that classroom se ssions leverage both 

professor expertise and prior student experience.  

 Facilitating student -to -student learning beyond our study groups and cohorts.  

 

Since the full -time MBA is one of the six programs at Haas, we must be realistic about 
what we can change,  and in what timeframe.  I intend to work closely with Julia Hwang 
and Dan Sullivan to represent our interests and to make certain that our needs are 
understood and met as fully as possible.  I would also look to ways that we can progress 
towards some of t hese goals using the resources that we currently have at our disposal, 
including coordinating with other student organizations and faculty to align interests 
and facilitate information exchange.   
 
By taking steps to improve the academic experience here I believe we can both improve 
and cement Haasõ reputation as one of the finest MBA programs in the country; in the 
long run, we would all benefit.  Thank you for your consideration!  
 

Alison Zander  
Candidate for VP Academics  

 
We have all chosen to take two years of our lives to obtain an 
MBA in order to gain the knowledge that we need to take us to 
a new phase of our careers.  I want to ensure that all of our 
classmates are getting the most they can out of our time in that 
classroo m while at Haas.  

I am very passionate about serving Haas and representing the 
students to the faculty and administration.  I think there is a 
great opportunity to leverage our interactions with the faculty 
to be more than just what is stated in the curricu lum.  As VP of 
Academics, my primary goals will be:  
 

 To actively seek out the thoughts of students as it 

relates to the curriculum and quality of experience in 

the classroom.  

 To constructively provide student feedback to the faculty and administration.  
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 To coordinate activities that promote interaction between students and the 

faculty such as the faculty lunch program in order to foster a stronger 

community at Haas.  

  To ensure that feedback on electives is easily accessible to students and the 

right mix of electives are available in order to meet student demand.   

I served as a the student representative to the curriculum committee for my 
undergraduate business school and feel that I have the right skills to effectively 
communicate with the faculty and admin istration and accurately represent the voice of 
the students at Haas.  

 

 

Tim Durbin  
Candidate for VP Admissions  

 
Classmates and Friends:  

Along with our great faculty and staff, we are what makes Haas 
special.   From the time I a ttended Days at Haas, I knew that I 
wanted to come here.   Each of us has brought something unique 
to Haas which allows us to remain a top business school.  
While the admissions process may not have major flaws, in 
order for Haas to keep its reputation as a  top business school 
we must continue to reexamine our admissions approach to 
find new and creative ways to attract students.    Based on my 
past experience leading a recruiting team, I believe I can be 
successful in helping the admissions team improve the process.  

 
As your VP of Admissions, I will seek input from each of you in addition to working 
closely with the VP of Diversity and VP of International to make sure we continue to 
attract prospective students from all different backgrounds and countries.   We each 
have great ideas and I want to tap into them to make our admissions process the best in 
the country.  
 
Additionally, part of the reason we each came to Haas was the personal connection that 
was developed during the admissions process.   I want to cont inue to spread our culture 
to prospective students to ensure that they want join us.   However, I want to evaluate 
and modify programs like the mentorship program to make sure each program is 
utilized effectively.  
 
All of my experiences in these short two m onths have meant a great deal to me. I would 
be honored to serve as your VP of Admissions to ensure Haas continues to attract great 
students well into the future.  

 
 



 

 

12 

Elections 2008 

Brian Ellis  
Candidate for VP Admissions  

Iõm just gonna say it: Our class rocks!  During O -Week we 
were told that our class of 2010 is one of the brightest, 
most diverse groups to ever attend Haas.  Weõve set a new 
standard for academic excellence and we represent over 35 
countries worldwide.  I am honored and humbled  to be part 
of such an amazing class, but my goal as your VP of 
Admissions is to ensure the class of 2011 is even better.  I 
want to recruit a class that we can all learn from; a class 
that can add increased value to our academics, our 
community and our es teemed reputation at Haas.  
Recruiting the best starts with positive first impressions, 
therefore I plan to improve the following:  
 

 Making the application process more user -friendly 
and professional by using an online application system such as ApplyYourse lf or 
Embark.  

 Revamping the new -admit website to ensure information is up -to -date and easy 
to find.  

 
Furthermore, in my mission to recruit the best, I hope to provide some stress relief to 
our applicants by improving admissions communication with candidat es through the 
following:  
 

 Providing a direct link between the admissions committee and applicants by 
ensuring the admissions blog is updated on a weekly basis.  

 Proactively contacting waitlisted applicants to offer feedback and provide 
regular updates via personal emails and phone calls, putting the responsibility 
on Haas to attract these candidates to our program.  

 
Iõm excited about the opportunities that lie ahead!  Letõs continue to raise the bar 
together!  
 

Bernie Lin  
Candidate for VP Admissions  

Days at Haas, Mentors, and HSAs... OH MY!    

I believe those personal touches in the admissions process are 
what differentiate Haas from our peer schools. As your VP of 
Admissions, I want to make this personalized  experience  a 
unique p art of the Haas brand.  
 
To achieve this, I will:  
 

 Expand promotion of Haas on the Internet:  
In the age of social networking, we need to expand our 
presence on the web to promote Haasõ brand. Working with 
Admissions, we can increase personal interactions on  more 




