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INTRODUCTION	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  
	
  
The	
  2012	
  –	
  2013	
  school	
  year	
  was	
  another	
  year	
  of	
  maturation	
  and	
  growth	
  for	
  the	
  Haas	
  Socially	
  Responsible	
  
Investment	
  Fund.	
  Over	
  the	
  last	
  twelve	
  months,	
  the	
  fund	
  returned	
  21.74%,	
  compared	
  to	
  a	
  17.24%	
  return	
  of	
  
our	
  Russell	
  3000	
  benchmark.	
  With	
  the	
  guidance	
  of	
  Nadja	
  Guenster	
  and	
  the	
  talents	
  and	
  interests	
  of	
  the	
  MBA	
  
class	
  of	
  2014	
  principals,	
  we	
  are	
  certain	
  that	
  the	
  fund	
  will	
  continue	
  to	
  flourish	
  and	
  explore	
  new	
  possibilities	
  in	
  
socially	
  responsible	
  investing.	
  
	
  
We	
   started	
  off	
   the	
   academic	
   year	
  with	
  meaningful	
   discussions	
  with	
  our	
   faculty	
   and	
  board	
   advisors,	
  Nadja	
  
Guenster,	
  Jo	
  Mackness,	
  and	
  Kellie	
  McElhaney,	
  who	
  provided	
  guidance	
  as	
  we	
  thought	
  about	
  how	
  to	
  apply	
  the	
  
fund’s	
  mission	
  to	
  our	
  investment	
  decisions	
  and	
  how	
  we	
  might	
  utilize	
  resources	
  such	
  as	
  the	
  board	
  and	
  online	
  
tools	
  more	
  effectively	
  throughout	
  the	
  year.	
  With	
  these	
  strategic	
  initiatives	
  in	
  mind,	
  we	
  were	
  able	
  to	
  focus	
  on	
  
key	
  development	
  areas.	
  
	
  
First,	
  we	
   embraced	
   the	
   challenge	
  of	
   learning-­‐by-­‐doing	
   in	
  managing	
   the	
   fully	
   invested	
  HSRIF	
  portfolio.	
  We	
  
continued	
  and	
  codified	
  the	
  mini	
  pitch	
  process,	
  in	
  which	
  principals	
  presented	
  a	
  shorter	
  pitch	
  document	
  to	
  the	
  
rest	
  of	
  the	
  group	
  in	
  order	
  to	
  gauge	
  and	
  collect	
  the	
  other	
  principals’	
  thoughts,	
  reactions,	
  and	
  questions	
  ahead	
  
of	
  a	
  longer,	
  more	
  formal	
  pitch.	
  We	
  also	
  instituted	
  formalized	
  divestment	
  pitches,	
  and	
  we	
  exited	
  positions	
  that	
  
we	
   no	
   longer	
   believed	
   in.	
   We	
   continue	
   to	
   manage	
   a	
   watch	
   list	
   of	
   potential	
   positions,	
   and	
   we	
   have	
  
implemented	
  tools	
  that	
  will	
  help	
  us	
  to	
  track	
  these	
  companies	
  more	
  actively.	
  
	
  
Over	
  the	
  course	
  of	
  the	
  school	
  year,	
  we	
  also	
  gained	
  access	
  to	
  new	
  tools	
  and	
  resources	
  that	
  will	
  better	
  inform	
  
our	
  pitches	
  and	
  help	
  us	
  to	
  understand	
  the	
   fund’s	
  performance.	
  We	
  began	
  to	
  use	
  the	
  MSCI	
  ESG	
  database	
  to	
  
provide	
  an	
  additional	
   lens	
  with	
  which	
  we	
  can	
  evaluate	
  a	
  company’s	
  environmental,	
  social,	
  and	
  governance	
  
performance.	
   MSCI	
   also	
   conducted	
   a	
   performance	
   attribution	
   analysis	
   on	
   our	
   behalf,	
   so	
   that	
   we	
   could	
  
understand	
  historic	
  sources	
  of	
  under-­‐	
  and	
  out-­‐performance.	
  
	
  
We	
   also	
  worked	
   toward	
   building	
   a	
   stronger	
   relationship	
  with	
   our	
   advisory	
   board	
   by	
   holding	
   our	
   first	
   in-­‐
person	
  board	
  meeting	
  this	
  spring	
  at	
  Haas.	
  The	
  board	
  meeting	
  helped	
  us	
  to	
  clarify	
  how	
  we	
  can	
  better	
  engage	
  
with	
  the	
  board,	
  and	
  the	
  board	
  provided	
  us	
  with	
  some	
  helpful	
  guidance	
  on	
  how	
  to	
  structure	
  and	
  formalize	
  our	
  
investment	
   and	
   divestment	
   processes.	
  We	
   look	
   forward	
   to	
   continuing	
   and	
   strengthening	
   our	
   relationship	
  
with	
  the	
  board,	
  especially	
  as	
  the	
  fund	
  moves	
  into	
  an	
  exciting	
  new	
  phase.	
  
	
  

Lastly,	
  the	
  class	
  of	
  2013	
  principals	
  has	
  been	
  deeply	
  committed	
  to	
  selecting	
  and	
  training	
  the	
  class	
  of	
  2014	
  principals.	
  We	
  
devoted	
  significant	
  time	
  and	
  energy	
  to	
  recruiting	
  and	
  onboarding	
  the	
  brightest	
  and	
  most	
  passionate	
  principals	
  we	
  could	
  
find,	
  and	
  we	
  created	
  more	
  formalized	
  training	
  modules	
  for	
  the	
  incoming	
  principals	
  to	
  ensure	
  a	
  smoother	
  transition.	
  We	
  
are	
  leaving	
  the	
  fund	
  in	
  excellent	
  hands,	
  and	
  we	
  look	
  forward	
  to	
  seeing	
  how	
  this	
  talented	
  class	
  of	
  principals	
  will	
  
shepherd	
  the	
  fund	
  into	
  the	
  future.	
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INVESTMENT	
  APPROACH	
  	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  
	
  
As	
  predicted	
  by	
  previous	
  years’	
  principals,	
  the	
  HSRIF	
  investment	
  approach	
  has	
  evolved	
  as	
  each	
  new	
  class	
  has	
  
brought	
   a	
   unique	
   blend	
   of	
   experience	
   and	
   perspective	
   to	
   this	
   endeavor.	
   At	
   the	
   same	
   time,	
   we	
   credit	
   our	
  
HSRIF	
  predecessors	
  for	
  their	
  part	
  in	
  defining	
  the	
  core	
  elements	
  of	
  an	
  investment	
  philosophy	
  that	
  helps	
  guide	
  
our	
   efforts	
   in	
   company	
   research	
   and	
   portfolio	
   management.	
   We	
   evaluate	
   an	
   investment	
   opportunity	
   by	
  
weighing	
  traditional	
  indicators	
  of	
  business	
  quality	
  (e.g.	
  defensible	
  returns	
  on	
  capital)	
  and	
  valuation	
  metrics	
  
along	
   with	
   the	
   company’s	
   ESG	
   policies	
   and	
   their	
   influence	
   on	
   shareholder	
   value.	
   In	
   this	
   context,	
  
sustainability	
   spans	
   all	
   three	
  dimensions.	
   Long-­‐term	
   shareholder	
   returns	
  will	
   suffer	
   if	
   a	
   business	
   loses	
   its	
  
competitive	
  advantage	
  in	
  the	
  marketplace,	
  exploits	
  its	
  outside	
  stakeholders,	
  or,	
  if	
  it	
  is	
  purchased	
  at	
  too	
  high	
  a	
  
price.	
   Consistent	
  with	
   prior	
   years,	
   our	
   goal	
   is	
   to	
   outperform	
   a	
   benchmark.	
  We	
   use	
   the	
   Russell	
   3000	
   as	
   a	
  
gauge	
  of	
  relative	
  performance	
  and	
  risk	
  exposure,	
  though	
  we	
  avoid	
  managing	
  to	
  the	
  benchmark,	
  as	
  evidenced	
  
by	
  our	
  concentrated	
  portfolio	
  of	
  high-­‐conviction	
  names.	
  	
  
	
  
During	
   the	
   2012-­‐2013	
   academic	
   year,	
   Fund	
   Principals	
   continued	
   to	
   refine	
   the	
   risk	
   management	
   and	
  
performance	
   monitoring	
   strategies	
   that	
   are	
   essential	
   to	
   running	
   a	
   fully	
   invested	
   portfolio.	
   However,	
   we	
  
understand	
  that	
  any	
  strategy	
  is	
  only	
  as	
  good	
  as	
  its	
  execution.	
  As	
  a	
  result,	
  we	
  also	
  directed	
  considerable	
  time	
  
and	
   effort	
   toward	
   developing	
   and	
   implementing	
   investment	
   processes	
   that	
   will	
   best	
   leverage	
   the	
   Fund’s	
  
resources	
   and	
   Principals’	
   analytical	
   abilities	
   going	
   forward.	
   Below,	
   we	
   have	
   outlined	
   some	
   of	
   our	
   key	
  
investment	
  process	
  initiatives	
  and	
  other	
  highlights	
  from	
  the	
  past	
  year:	
  
	
  
MSCI	
  Seminar:	
  Performance	
  Attribution	
  and	
  Research	
  Resources	
  
In	
  February,	
  we	
  were	
  fortunate	
  to	
  have	
  MSCI’s	
  Sebastian	
  Brinkmann	
  and	
  Anil	
  Rao	
  meet	
  with	
  Fund	
  Principals	
  
for	
  a	
   two-­‐part	
  seminar	
   that	
  covered	
  performance	
  attribution	
  and	
  ESG	
  research.	
  We	
  also	
   thank	
  our	
  Faculty	
  
Advisor,	
   Nadja	
   Guenster,	
   for	
   her	
   role	
   in	
   planning	
   and	
   participating	
   in	
   the	
   seminar.	
   In	
   terms	
   of	
   financial	
  
returns,	
   MSCI	
   was	
   able	
   to	
   isolate	
   the	
   performance	
   impact	
   of	
   our	
   stock	
   selection	
   decisions	
   (essentially	
  
controlling	
   for	
   the	
   Fund’s	
   excess	
   cash	
  balance	
  pre-­‐2011)	
   that	
   provides	
   a	
   helpful	
   framework	
   to	
   assess	
   our	
  
ongoing	
   investment	
   performance.	
   Based	
   on	
   MSCI’s	
   IVA	
   Research,	
   the	
   fund	
   appears	
   to	
   be	
   upholding	
   its	
  
sustainability	
   mandate,	
   with	
   a	
   greater	
   allocation	
   to	
   strong	
   ESG	
   performers	
   than	
   even	
   the	
   MSCI	
   USA	
   ESG	
  
Index.	
  We	
  are	
  very	
  excited	
   to	
  have	
   continuing	
  access	
   to	
  MSCI’s	
   company-­‐	
   and	
   industry-­‐level	
   IVA	
   research	
  
reports,	
  which	
  provide	
  a	
  standardized	
  data	
  point	
  to	
  incorporate	
  into	
  our	
  broader	
  assessment	
  of	
  a	
  company’s	
  
ESG	
  profile.	
  	
  
	
  
Idea	
  Generation	
  and	
  Investment	
  Pitches	
  
In	
   order	
   to	
   channel	
   the	
   most	
   compelling	
   investment	
   ideas	
   through	
   the	
   investment	
   pitch	
   process	
   and	
   to	
  
facilitate	
   a	
   more	
   robust	
   investment	
   dialogue	
   during	
   pitch	
   meetings,	
   Fund	
   Principals	
   formalized	
   a	
   “quick	
  
pitch”	
  process	
   in	
   the	
   fall	
  of	
  2012.	
  The	
  quick	
  pitch	
  consists	
  of	
  a	
  one-­‐page	
   investment	
  summary,	
   including	
  a	
  
basic	
   company	
   background	
   and	
   preliminary	
   thesis,	
  which	
   is	
   reviewed	
   and	
   discussed	
   by	
   Principals	
   before	
  
committing	
  to	
  produce	
  a	
  full	
  investment	
  memo.	
  The	
  intended	
  benefit	
  of	
  the	
  quick	
  pitch	
  is	
  to	
  allow	
  Principals	
  
to	
   voice	
   questions	
   or	
   lend	
   expertise	
   that	
   might	
   be	
   valuable	
   to	
   consider	
   in	
   the	
   early	
   stages	
   of	
   research	
  
planning	
   or	
   investment	
   thesis	
   formulation.	
   Further,	
   the	
   quick	
   pitch	
   process	
   provides	
   an	
   additional	
  
opportunity	
  for	
  principals	
  to	
  discuss	
  portfolio	
  risk	
  exposures	
  and	
  the	
  potential	
  fit	
  of	
  competing	
  ideas	
  in	
  the	
  
research	
  pipeline.	
  Also	
  related	
  to	
  the	
   investment	
  pitch	
  process,	
  Principals	
  discussed	
  adding	
  a	
  sell-­‐thesis	
  as	
  
part	
  of	
  our	
  standardized	
  pitch	
  document.	
  While	
  a	
  sell	
  thesis	
  is	
  likely	
  related	
  to	
  company	
  risk	
  factors,	
  which	
  
are	
   already	
   part	
   of	
   our	
   standard	
   pitch,	
   envisioning	
   a	
   specific	
   bear-­‐case	
   or	
   downside	
   scenario	
  might	
   be	
   a	
  
helpful	
  exercise	
  that	
  can	
  inform	
  overall	
  conviction	
  levels.	
  Finally,	
  our	
  thanks	
  to	
  the	
  Principals	
  who	
  developed	
  
an	
  automated	
  template	
  that	
  can	
  pull	
  standardized	
  data	
  into	
  our	
  investment	
  documents.	
  By	
  streamlining	
  the	
  
routine	
  data	
  collection	
  process,	
  Principals	
  will	
  be	
  able	
  to	
  focus	
  their	
  time	
  on	
  more	
  substantive,	
  value-­‐added	
  
research.	
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Pitch	
  Feedback	
  and	
  Voting	
  for	
  Investment	
  Decisions	
  
Voting	
   for	
   investment	
   decisions	
   is	
   a	
   procedural	
   issue	
   that	
   appears	
   to	
   be	
   heavily	
   influenced	
   by	
   each	
  
successive	
   class	
   of	
   fund	
   principals.	
   Beginning	
   in	
   the	
   fall,	
   we	
   experimented	
   with	
   open	
   voting	
   sessions	
   for	
  
investment	
   decisions,	
   yet	
   we	
   continue	
   to	
   wrestle	
   with	
   the	
   trade-­‐offs	
   between	
   unbiased	
   feedback	
   (via	
   an	
  
anonymous	
   vote)	
   and	
   an	
  open	
  discussion	
  process	
   that	
   allows	
   individuals	
   to	
   assert	
   and	
  defend	
   alternative	
  
points	
  of	
  view.	
  For	
  our	
  most	
  recent	
  round	
  of	
  investment	
  pitch	
  meetings,	
  we	
  explored	
  assigning	
  a	
  dedicated	
  
devil’s	
   advocate	
   to	
   scrutinize	
   each	
   investment	
   idea.	
  We	
   found	
   that	
   this	
   vocal	
   dissenting	
  perspective	
  helps	
  
encourage	
  other	
  Principals	
  to	
  ask	
  questions	
  and	
  supports	
  a	
  more	
  robust	
  evaluation	
  of	
  an	
  investment	
  thesis.	
  	
  
	
  
Engagement	
  with	
  Advisory	
  Board	
  
It	
   has	
  been	
  an	
  ongoing	
   initiative	
  within	
   the	
  Fund	
   to	
  better	
   leverage	
   the	
  knowledge	
   and	
  experience	
  of	
   our	
  
Advisory	
  Board	
  to	
  help	
  refine	
  our	
  investment	
  process.	
  During	
  the	
  fall,	
  board	
  members	
  were	
  invited	
  to	
  attend	
  
an	
  investment	
  pitch	
  meeting;	
  those	
  that	
   joined	
  were	
  able	
  to	
  share	
  feedback	
  on	
  our	
  presentation	
  format,	
  as	
  
well	
  as	
  to	
  participate	
  in	
  the	
  discussions	
  about	
  the	
  specific	
  stocks	
  that	
  were	
  pitched.	
  On	
  March	
  21,	
  we	
  were	
  
excited	
  to	
  welcome	
  our	
  Advisory	
  Board	
  members	
  to	
  the	
  Haas	
  Campus	
  for	
  a	
  face-­‐to-­‐face	
  discussion	
  about	
  the	
  
Fund’s	
  investment	
  returns	
  and	
  ESG	
  exposure.	
  The	
  in-­‐depth	
  discussion	
  also	
  covered	
  our	
  current	
  investment	
  
process	
  and	
  the	
  relatively	
  new	
  challenges	
  associated	
  with	
  managing	
  a	
  fully	
  invested	
  portfolio,	
  including	
  sell	
  
disciplines.	
  With	
  input	
  from	
  the	
  board,	
  we	
  maintained	
  our	
  10%	
  position	
  sizing	
  guidelines,	
  and	
  in	
  the	
  event	
  a	
  
name	
  moves	
  against	
  us,	
  we	
  continue	
  to	
  favor	
  a	
  case-­‐by-­‐case	
  evaluation	
  as	
  opposed	
  to	
  implementing	
  a	
  fixed	
  
stop-­‐loss	
  rule.	
  Fund	
  Principals	
  also	
  had	
  an	
  opportunity	
  to	
  raise	
  new	
  (and	
  wide-­‐ranging)	
  ideas	
  concerning	
  the	
  
scope,	
   structure	
   and	
   process	
   of	
   managing	
   the	
   Fund	
   in	
   the	
   future.	
   We	
   look	
   forward	
   to	
   deepening	
   our	
  
engagement	
  with	
  the	
  board	
  on	
  multiple	
  fronts.	
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PORTFOLIO	
  SUMMARY	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  
	
  
As	
  of	
  April	
  30,	
  2013,	
  the	
  Fund’s	
  target	
  portfolio	
  was	
  made	
  up	
  of	
  a	
  diverse	
  set	
  of	
  seventeen	
  (17)	
  companies,	
  
with	
  the	
  following	
  target	
  weights:	
  
	
  

	
  
	
  
Compared	
  to	
  the	
  April	
  30,	
  2012,	
  this	
  composition	
  reflects	
  the	
  following	
  changes	
  in	
  terms	
  of	
  holdings:	
  
	
  
Divestitures:	
   The	
   Principals	
   voted	
   to	
   divest	
   from	
   Gilead	
   Sciences,	
   Inc.	
   (GILD)	
   and	
   Rio	
   Tinto	
   PLC	
   (RIO),	
  
primarily	
  as	
  a	
  result	
  of	
  discussions	
  around	
  future	
  profitability	
  and	
  performance	
  going	
  forward.	
  	
  
	
  
Additions:	
   The	
   Principals	
   voted	
   to	
   add	
   four	
   additional	
   positions	
   to	
   the	
   Fund:	
   Ecolab	
   (ECL),	
   Davita	
  
Healthcare	
  (DVA),	
  Deere	
  &	
  Company	
  (DE),	
  and	
  Mastercard	
  (MA).	
  	
  
	
  
Details	
  regarding	
  these	
  Divestitures	
  and	
  Additions	
  are	
  provided	
  later	
  in	
  the	
  annual	
  report.	
  	
  
	
  
Composition	
   of	
   the	
   Portfolio:	
   In	
   general,	
   the	
   Principals	
   strive	
   to	
   maintain	
   a	
   portfolio	
   of	
   ten	
   to	
   twenty	
  
positions.	
  Each	
  holding’s	
  weight	
  in	
  the	
  portfolio	
  is	
  carefully	
  assessed	
  based	
  on	
  a	
  combination	
  of	
  the	
  following	
  
factors:	
  

1)	
  Analyst	
  assessment	
  of	
  absolute	
  company	
  risk	
  
2)	
  ESG	
  thesis	
  conviction	
  
3)	
  Diversification	
  value	
  vs.	
  the	
  portfolio,	
  both	
  in	
  terms	
  of	
  total	
  beta	
  and	
  sector	
  distribution	
  
4)	
  Analyst	
  absolute	
  return	
  conviction	
  
5)	
  The	
  relative	
  market	
  capitalization	
  with	
  respect	
  to	
  the	
  other	
  holdings.	
  

	
  
As	
  was	
   the	
  case	
   last	
  year,	
   the	
  Fund	
  remains	
   fully	
   invested,	
  with	
  a	
   small	
  portion	
  of	
  excess	
  cash	
  held	
   in	
   the	
  
account.	
  In	
  order	
  to	
  avoid	
  excessive	
  trading	
  costs,	
  each	
  position	
  is	
  allowed	
  to	
  float	
  up	
  to	
  1%	
  above	
  or	
  below	
  
its	
   target	
   weight	
   before	
   rebalancing.	
   The	
   following	
   table	
   shows	
   the	
   portfolio	
   composition	
   as	
   of	
   April	
   30,	
  
2013:	
  

Holding Target	
  Weight
Cash 0.0%
Accenture	
  PLC	
  (ACN) 8.0%
Brookfield	
  Office	
  Properties	
  (BPO) 5.5%
Compass	
  Minerals	
  (CMP) 5.0%
Darling	
  International	
  Inc.	
  (DAR) 6.0%
Equifax	
  Inc.	
  (EFX) 7.0%
Eaton	
  Corporation	
  (ETN) 8.5%
Ecolab	
  (ECL) 2.5%
Davita	
  Healthcare	
  (DVA) 5.5%
Deere	
  &	
  Company	
  (DE) 2.5%
Mastercard	
  (MA) 5.0%
Google	
  Inc.	
  (GOOG) 9.0%
IHS	
  Inc.	
  (IHS) 5.5%
Mattel	
  (MAT) 6.0%
Norfolk	
  Southern	
  Corporation	
  (NSC) 8.0%
PepsiCo,	
  Inc.	
  (PEP) 6.0%
PG&E	
  Corporation	
  (PCG) 4.0%
Waste	
  Management,	
  Inc.	
  (WM) 6.0%
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Composition	
  of	
  the	
  HSRIF	
  Portfolio	
  as	
  of	
  4/30/2013	
  

	
  
	
  
Comparison	
  vs.	
  Benchmark:	
  The	
  benchmark	
  for	
  the	
  Fund’s	
  performance	
  is	
  the	
  Russell	
  3000.	
  Therefore,	
  the	
  
Principals	
  monitor	
  the	
  portfolio’s	
  composition	
  and	
  key	
  statistics	
  with	
  respect	
  to	
  the	
  Russell	
  3000.	
  
	
  
The	
  following	
  table	
  shows	
  a	
  comparison	
  between	
  the	
  Fund	
  and	
  its	
  benchmark	
  in	
  terms	
  of	
  weighted	
  average	
  
market	
  capitalization,	
  average	
  price-­‐to-­‐earnings	
  ratio	
  (P/E)	
  and	
  average	
  dividend	
  yield:	
  
	
  

	
  

Holding Value Weight Target OW	
  /	
  UW
Cash $53,156 2.9% 0.0% 2.9%
Accenture	
  PLC	
  (ACN) $158,889 8.7% 8.0% 0.7%
Brookfield	
  Office	
  Properties	
  (BPO) $93,265 5.1% 5.5% -­‐0.4%
Compass	
  Minerals	
  (CMP) $85,675 4.7% 5.0% -­‐0.3%
Darling	
  International	
  Inc.	
  (DAR) $115,817 6.3% 6.0% 0.3%
Equifax	
  Inc.	
  (EFX) $156,856 8.5% 7.0% 1.5%
Eaton	
  Corporation	
  (ETN) $151,990 8.3% 8.5% -­‐0.2%
Ecolab	
  (ECL) $45,695 2.5% 2.5% 0.0%
Davita	
  Healthcare	
  (DVA) $86,377 4.7% 5.5% -­‐0.8%
Deere	
  &	
  Company	
  (DE) $44,650 2.4% 2.5% -­‐0.1%
Mastercard	
  (MA) $88,469 4.8% 5.0% -­‐0.2%
Google	
  Inc.	
  (GOOG) $172,335 9.4% 9.0% 0.4%
IHS	
  Inc.	
  (IHS) $47,254 2.6% 5.5% -­‐2.9%
Mattel	
  (MAT) $123,282 6.7% 6.0% 0.7%
Norfolk	
  Southern	
  Corporation	
  (NSC) $134,324 7.3% 8.0% -­‐0.7%
PepsiCo,	
  Inc.	
  (PEP) $103,088 5.6% 6.0% -­‐0.4%
PG&E	
  Corporation	
  (PCG) $72,369 3.9% 4.0% -­‐0.1%
Waste	
  Management,	
  Inc.	
  (WM) $102,122 5.6% 6.0% -­‐0.4%
Total	
  Portfolio $1,835,612 100.0% 100.0%

Holding Market	
  Cap	
  (BN) P/E Dividend	
  Yield
Russell	
  3000 $90.0 16.88 2.02%
Cash
Accenture	
  PLC	
  (ACN) $55.5 17.92 1.99%
Brookfield	
  Office	
  Properties	
  (BPO) $9.3 8.64 3.04%
Compass	
  Minerals	
  (CMP) $2.9 30.41 2.35%
Darling	
  International	
  Inc.	
  (DAR) $2.2 16.77 0.00%
Equifax	
  Inc.	
  (EFX) $7.4 24.91 1.24%
Eaton	
  Corporation	
  (ETN) $29.0 18.09 1.92%
Ecolab	
  (ECL) $25.1 31.12 1.02%
Davita	
  Healthcare	
  (DVA) $12.5 27.75 0.00%
Deere	
  &	
  Company	
  (DE) $34.8 11.18 2.12%
Mastercard	
  (MA) $67.2 24.30 0.33%
Google	
  Inc.	
  (GOOG) $272.9 24.15 0.00%
IHS	
  Inc.	
  (IHS) $6.4 40.91 0.00%
Mattel	
  (MAT) $15.8 19.77 2.83%
Norfolk	
  Southern	
  Corporation	
  (NSC) $24.4 13.96 2.54%
PepsiCo,	
  Inc.	
  (PEP) $127.5 21.12 2.61%
PG&E	
  Corporation	
  (PCG) $21.4 25.36 3.76%
Waste	
  Management,	
  Inc.	
  (WM) $19.1 23.39 3.47%
Total	
  Portfolio $51.6 22.34 1.72%
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Sector	
   Exposures:	
  The	
   following	
  chart	
   illustrates	
  our	
   sector	
  exposures.	
   In	
  2013,	
  we	
  made	
  strides	
   to	
  gain	
  
greater	
  diversification	
  in	
  the	
  portfolio	
  and	
  to	
  get	
  closer	
  to	
  the	
  distribution	
  of	
  the	
  benchmark.	
  
	
  

Sector	
  Weighting:	
  4/30/2013	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  
	
  

Portfolio	
  vs.	
  Benchmark:	
  4/30/2013	
  
	
  

	
   	
  

Sector	
  Weightings Russell	
  3000 HSRIF	
   Difference
Financial	
  Services 18% 19% 1%
Technology 16% 10% -­‐7%
Consumer	
  Discretionary 14% 7% -­‐7%
Health	
  Care 12% 5% -­‐7%
Producer	
  Durables 11% 32% 21%
Energy 10% 6% -­‐4%
Consumer	
  Staples 8% 6% -­‐3%
Utilities 6% 4% -­‐2%
Materials 4% 7% 3%
Cash 0% 5% 5%

Financial	
  Services
19%

Technology
10%

Consumer	
  Discretionary
7%

Health	
  Care
5%

Producer	
  Durables
32%

Energy
6%

Consumer	
  Staples
5%

Utilities
4% Materials

7%

Cash
5%
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Risk	
   Management:	
  Risk	
  management	
   is	
   a	
   critical	
   area	
   of	
   importance	
   for	
   the	
   Fund.	
   In	
   line	
  with	
   previous	
  
years,	
  the	
  Fund	
  performs	
  a	
  formal	
  review	
  of	
  each	
  holding	
  every	
  four	
  months.	
  During	
  each	
  review,	
  financial	
  
and	
  ESG	
  performance	
  is	
  assessed	
  and	
  prospective	
  returns	
  are	
  estimated.	
  Subsequently,	
  the	
  Principals	
  decide	
  
by	
  vote	
  whether	
  or	
  not	
  to	
  maintain	
  the	
  position.	
  This	
  process	
  has	
  been	
  extremely	
  important	
  and	
  beneficial	
  in	
  
ensuring	
  the	
  Fund	
  is	
  actively	
  managing	
  the	
  portfolio.	
  
	
  
In	
  addition,	
  the	
  Principals	
  established	
  the	
  maximum	
  exposure	
  in	
  any	
  given	
  position	
  at	
  10%	
  and	
  developed	
  a	
  
weekly	
  portfolio	
  and	
  market	
  report,	
  a	
  copy	
  of	
  which	
  is	
  presented	
  below.	
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PERFORMANCE	
  ANALYSIS	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  
	
  
Fiscal	
  Year	
  Ended	
  April	
  30,	
  2013	
  
The	
  Fund	
  realized	
  a	
   total	
  return	
  of	
  21.74%	
  between	
  April	
  30,	
  2012	
  and	
  April	
  30,	
  2013,	
  outperforming	
  the	
  
Russell	
   3000’s	
   total	
   return	
   of	
   17.24%	
   by	
   450	
   basis	
   points.	
   The	
   Fund	
   balance	
   as	
   of	
   April	
   30,	
   2013	
   was	
  
$1,835,611.99	
  (this	
  includes	
  the	
  effect	
  of	
  trades	
  executed	
  but	
  not	
  settled	
  as	
  of	
  April	
  30,	
  2013).	
  An	
  amount	
  of	
  
$32,692.67	
  was	
  withdrawn	
  from	
  the	
  fund	
  in	
  January	
  2013.	
  The	
  quoted	
  returns	
  above	
  exclude	
  this	
  impact.	
  	
  
	
  
The	
  Fund	
  was	
  fully	
  invested	
  throughout	
  the	
  fiscal	
  year	
  with	
  cash	
  balances	
  below	
  5%	
  in	
  most	
  months.	
  Though	
  
precise	
  numbers	
  are	
  not	
  available,	
  the	
  estimated	
  ex-­‐cash	
  return	
  for	
  the	
  Fund	
  during	
  this	
  period	
  is	
  23.20%.	
  	
  
	
  
Monthly	
  Returns	
  
The	
   following	
   tables	
   provide	
   detailed	
  monthly	
   performance	
   data	
   for	
   the	
   Fund,	
   the	
   Russell	
   3000,	
   and	
   the	
  
individual	
   stocks	
  within	
   the	
   portfolio.	
   The	
   green	
   and	
   red	
   highlighting	
   indicates	
   the	
   three	
   best	
   performing	
  
stocks	
  and	
  three	
  worst	
  performing	
  stocks	
  for	
  each	
  period,	
  respectively.	
  	
  
	
  
2012:	
  	
  The	
  Fund	
  returned	
  17.53%	
  during	
  the	
  calendar	
  year	
  2012	
  compared	
  to	
  16.43%	
  for	
  the	
  Russell	
  3000.	
  
This	
   represents	
   an	
   outperformance	
   of	
   110	
   basis	
   points	
   above	
   the	
   benchmark.	
   The	
   Fund	
   benefited	
   from	
  
particularly	
  strong	
  performance	
  in	
  the	
  following	
  stocks:	
  Gilead	
  (+79.5%),	
  Equifax	
  (+39.7%),	
  and	
  Accenture	
  
(+24.9%).	
  The	
  three	
  worst	
  performers	
  in	
  2012	
  were	
  Norfolk	
  Southern	
  (-­‐15.1%),	
  Compass	
  Minerals	
  (-­‐4.1%),	
  
and	
  PG&E	
  (-­‐2.5%).	
  	
  
	
  

Portfolio Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec 1Q 2Q 3Q 4Q YTD
HSRIF 6.16% 1.06% 2.21% 1.13% -8.04% 5.23% 2.61% 0.55% 2.88% -1.32% 2.43% 2.07% 9.66% -2.13% 6.14% 3.18% 17.53%
HSRIF Ex Cash 6.21% 1.08% 2.23% 1.14% -8.13% 5.28% 2.64% 0.55% 2.92% -1.35% 2.58% 2.19% 9.76% -2.18% 6.22% 3.41% 17.93%
Russell 3000 (w/DVD) 5.05% 4.23% 3.08% -0.66% -6.18% 3.92% 0.99% 2.50% 2.63% -1.72% 0.77% 1.23% 12.87% -3.15% 6.24% 0.25% 16.43%

Relative Performance 1.11% -3.17% -0.87% 1.79% -1.86% 1.31% 1.62% -1.95% 0.25% 0.40% 1.66% 0.84% -3.21% 1.02% -0.10% 2.92% 1.10%
Relative Ex Cash 1.16% -3.15% -0.85% 1.80% -1.95% 1.36% 1.65% -1.95% 0.29% 0.37% 1.81% 0.96% -3.11% 0.97% -0.02% 3.15% 1.50%

Stock Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec 1Q 2Q 3Q 4Q YTD
Accenture PLC 7.7% 3.8% 8.3% 0.7% -12.1% 5.2% 0.3% 2.16% 13.7% -3.7% 0.8% -2.1% 21.2% -6.8% 16.5% -5.0% 24.9%
Brookfield Office Property 10.7% 0.8% 0.0% 4.1% -7.8% 4.1% -2.0% -1.9% -1.1% -6.8% 5.2% 4.7% 11.6% -0.2% -4.9% 2.7% 8.8%
Compass Minerals -8.7% 7.2% -5.2% -0.7% 3.9% 5.7% -3.1% -2.2% -2.1% -2.2% 0.2% -4.1%
Darling Intl Inc 15.0% 4.6% 8.9% -6.0% -14.5% 17.7% 0.2% 0.6% 10.0% -9.6% 2.1% -4.9% 31.1% -5.3% 10.9% -12.3% 20.7%
Eaton Corp 12.6% 6.4% -4.5% -3.3% -11.5% -7.1% 10.6% 2.0% 5.7% -0.1% 10.5% 3.9% 14.5% -20.5% 19.3% 14.6% 24.5%
Equifax Inc 0.6% 7.9% 5.3% 3.5% -1.4% 3.2% 0.5% -2.3% 1.7% 7.4% 2.4% 5.6% 14.2% 5.3% 0.0% 16.2% 39.7%
Gilead Sciences  Inc 19.4% -6.8% 7.3% 6.5% -4.0% 2.7% 5.9% 6.2% 15.0% 1.3% 11.6% -2.1% 19.4% 5.0% 29.3% 10.7% 79.5%
Google Inc -10.2% 6.6% 3.7% -5.7% -4.0% -0.1% 9.1% 8.2% 10.1% -9.8% 2.7% 1.3% -0.7% -9.5% 30.1% -6.2% 9.5%
IHS Inc 3.9% 5.7% -1.0% 7.9% -2.1% 8.8% 2.4% 3.4% -14.6% -13.3% 9.2% 4.2% 8.7% 15.0% -9.6% -1.4% 11.4%
Mattel -6.9% 4.2% 8.4% -0.1% 0.9% 3.7% 2.0% -2.4% 0.0% -3.0% 9.3% 3.2% 9.5%
Norfolk Southern Corp -0.9% -4.6% -4.5% 10.8% -10.2% 9.5% 3.2% -2.1% -12.2% -3.6% -1.6% 2.4% -9.6% 9.0% -11.3% -2.8% -15.1%
Pepsico Inc -1.0% -4.2% 5.4% -0.5% 2.8% 4.1% 2.9% -0.4% -2.3% -2.2% 1.4% -2.5% 0.0% 6.5% 0.2% -3.3% 3.1%
PG&E Corp -1.4% 2.5% 4.2% 1.8% -1.1% 3.6% 2.0% -6.0% -1.7% -0.4% -3.7% -1.9% 5.3% 4.3% -5.7% -5.8% -2.5%
Rio Tinto Plc 23.6% -5.8% -2.4% 0.9% -22.9% 10.6% -3.3% -5.2% 6.7% 6.9% -0.4% 16.6% 13.6% -14.0% -2.2% 24.2% 18.7%
Wal-Mart 2.7% -3.7% 3.6% -3.7% 2.4% -3.7% 0.0% 0.0% -1.4%
Waste Management 6.3% 0.6% -0.1% -2.2% -5.1% 3.0% 3.0% 0.5% -7.2% 2.1% -0.5% 3.6% 6.9% -4.5% -4.0% 5.2% 3.1%

HSRIF	
  2012	
  Returns



10	
  

	
  

2013:	
  	
  The	
  Fund	
  returned	
  14.88%	
  in	
  the	
  first	
  four	
  months	
  of	
  2013	
  compared	
  to	
  12.90%	
  for	
  the	
  Russell	
  3000.	
  
This	
  represents	
  an	
  outperformance	
  of	
  197	
  basis	
  points	
  above	
  the	
  benchmark.	
  The	
  Fund	
  benefited	
  from	
  
particularly	
  strong	
  performance	
  in	
  the	
  following	
  stocks:	
  Norfolk	
  Southern	
  (+25.2%),	
  Mattel	
  (+24.7%),	
  and	
  
Gilead	
  (+24.6%).	
  The	
  two	
  positions	
  to	
  record	
  loses	
  in	
  2012	
  were	
  Rio	
  Tinto	
  (-­‐14.5%)	
  and	
  Davita	
  Healthcare	
  (-­‐
5.8%).	
  

	
  
	
  
Cumulative	
  Performance	
  Chart	
  
The	
  following	
  graph	
  shows	
  the	
  evolution	
  of	
  assets	
  under	
  management	
  (shaded	
  area)	
  since	
  inception	
  on	
  the	
  
right	
  axis,	
  as	
  well	
  as	
  cumulative	
  returns	
  (blue	
  line)	
  for	
  the	
  same	
  period	
  on	
  the	
  left	
  axis.	
  
	
  
	
  

	
  
	
  
	
   	
  

Portfolio Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec 1Q 2Q 3Q 4Q YTD
HSRIF 4.85% 2.64% 2.99% 3.65% 10.83% 3.65% 0.00% 0.00% 14.88%
HSRIF Ex Cash 5.04% 2.74% 3.10% 4.24% 11.26% 4.24% 15.98%
Russell 3000 (w/DVD) 5.49% 1.33% 3.92% 1.64% 11.08% 1.64% 0.00% 0.00% 12.90%

Relative Performance -0.64% 1.31% -0.93% 2.01% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% -0.25% 2.01% 0.00% 0.00% 1.97%
Relative Ex Cash -0.45% 1.41% -0.82% 2.60% 0.18% 2.60% 3.07%

Stock Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec 1Q 2Q 3Q 4Q YTD
Accenture PLC 8.1% 3.4% 2.2% 7.2% 14.2% 7.2% 0.0% 0.0% 22.5%
Brookfield Office Property -3.3% 1.5% 2.9% 7.2% 0.9% 7.2% 0.0% 0.0% 8.2%
Compass Minerals -3.6% 2.3% 7.0% 9.7% 5.6% 9.7% 0.0% 0.0% 15.8%
Darling Intl Inc 5.2% -1.1% 7.6% 3.1% 12.0% 3.1% 0.0% 0.0% 15.4%
Davita Healthcare -5.8% 0.0% -5.8% 0.0% 0.0% -5.8%
Deere & Company 0.4% 0.4% 0.0% 0.0% 0.4%
Eaton Corp 5.1% 8.8% -1.2% 0.3% 13.0% 0.3% 0.0% 0.0% 13.3%
Ecolab 1.8% 1.8% 0.0% 0.0% 1.8%
Equifax Inc 8.5% -6.1% 4.5% 6.3% 6.4% 6.3% 0.0% 0.0% 13.1%
Gilead Sciences  Inc 7.4% 8.3% 7.1% 24.6% 0.0% 0.0% 0.0% 24.6%
Google Inc 6.8% 6.0% -0.9% 3.8% 12.3% 3.8% 0.0% 0.0% 16.6%
IHS Inc 7.2% 3.3% -1.4% -7.0% 9.1% -7.0% 0.0% 0.0% 1.5%
Mastercard 2.6% 2.6% 0.0% 0.0% 2.6%
Mattel 2.8% 8.3% 7.4% 4.3% 19.5% 4.3% 0.0% 0.0% 24.7%
Norfolk Southern Corp 11.4% 6.1% 5.5% 0.4% 24.6% 0.4% 0.0% 0.0% 25.2%
Pepsico Inc 6.5% 4.0% 4.4% 4.2% 15.6% 4.2% 0.0% 0.0% 20.5%
PG&E Corp 6.1% 0.0% 4.4% 8.8% 10.8% 8.8% 0.0% 0.0% 20.6%
Rio Tinto Plc -2.8% -5.0% -7.4% -14.5% 0.0% 0.0% 0.0% -14.5%
Waste Management 7.8% 2.6% 5.1% 4.5% 16.2% 4.5% 0.0% 0.0% 21.5%

HSRIF	
  2013	
  Returns
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Historical	
  Performance	
  
Following	
   is	
   a	
   presentation	
   of	
  monthly	
   returns	
   for	
   the	
   Fund,	
   as	
   well	
   as	
   the	
   Russell	
   3000	
   and	
   the	
   Fund’s	
  
performance	
  vs.	
  this	
  benchmark.	
  The	
  Fund	
  has	
  earned	
  a	
  cumulative	
  return	
  of	
  56.20%	
  since	
  inception,	
  which	
  
outperforms	
  the	
  Russell	
  3000’s	
  28.85%	
  return	
  by	
  27.35%.	
  	
  
	
  

HSRIF	
  returns	
  since	
  inception	
  

	
  
	
  
	
  

Russell	
  3000	
  returns	
  since	
  HSRIF’s	
  inception	
  

	
  
	
  

	
  
HSRIF’s	
  outperformance	
  relative	
  to	
  the	
  Russell	
  3000	
  

	
  
	
  

Looking	
  at	
  risk-­‐adjusted	
  return,	
  we	
  compute	
  the	
  Sharpe	
  ratios	
  for	
  the	
  Fund	
  and	
  the	
  Russell	
  3000	
  using	
  the	
  
10-­‐year	
  Treasury	
  yield,	
  which	
  was	
  1.80%	
  at	
  the	
  end	
  of	
  April	
  2013.	
  The	
  Fund	
  achieves	
  a	
  higher	
  risk-­‐adjusted	
  
performance	
  (0.67	
  vs.	
  0.27	
  of	
  the	
  benchmark).	
  This	
  is	
  due	
  to	
  both	
  a	
  higher	
  return	
  since	
  inception,	
  as	
  well	
  as	
  a	
  
lower	
  volatility,	
  as	
  measured	
  by	
  the	
  standard	
  deviation.	
  
	
  
Calculation	
  of	
  Sharpe	
  Ratios	
  since	
  HSRIF’s	
  inception	
  (May	
  2008)	
  

	
  

	
  

	
   	
  

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec YTD ITD
2008 -­‐0.43% -­‐0.28% 0.12% -­‐0.51% -­‐4.08% -­‐1.60% 0.40% -­‐6.28% -­‐6.28%
2009 -­‐1.27% -­‐1.24% 2.76% 2.52% 1.59% -­‐0.26% 5.92% 0.98% 2.81% -­‐2.21% 3.20% 1.81% 17.59% 10.20%
2010 -­‐3.22% 2.72% 3.70% -­‐0.04% -­‐4.45% -­‐1.33% 3.10% -­‐2.25% 4.61% 2.63% -­‐0.10% 2.43% 7.54% 18.51%
2011 1.20% -­‐0.16% 2.06% 0.01% 0.65% -­‐2.24% -­‐1.59% -­‐4.81% -­‐9.14% 13.46% -­‐0.28% -­‐0.10% -­‐2.38% 15.69%
2012 6.16% 1.06% 2.21% 1.13% -­‐8.04% 5.23% 2.61% 0.55% 2.88% -­‐1.32% 2.43% 2.07% 17.53% 35.97%
2013 4.85% 2.64% 2.99% 3.65% 14.88% 56.20%

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec YTD ITD
2008 -­‐8.25% -­‐0.80% 1.55% -­‐9.40% -­‐17.74% -­‐7.89% 1.91% -­‐35.34% -­‐35.34%
2009 -­‐8.39% -­‐10.48% 8.76% 10.52% 5.34% 0.34% 7.78% 3.57% 4.19% -­‐2.57% 5.68% 2.85% 28.34% -­‐17.01%
2010 -­‐3.60% 3.39% 6.30% 2.16% -­‐7.90% -­‐5.75% 6.94% -­‐4.71% 9.44% 3.91% 0.58% 6.78% 16.93% -­‐2.96%
2011 2.18% 3.64% 0.45% 2.98% -­‐1.14% -­‐1.80% -­‐2.29% -­‐6.00% -­‐7.76% 11.51% -­‐0.27% 0.82% 1.03% -­‐1.97%
2012 5.05% 4.23% 3.08% -­‐0.66% -­‐6.18% 3.92% 0.99% 2.50% 2.63% -­‐1.72% 0.77% 1.23% 16.42% 14.13%
2013 5.49% 1.33% 3.92% 1.64% 12.90% 28.85%

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec YTD ITD
2008 7.82% 0.52% -­‐1.44% 8.89% 13.65% 6.30% -­‐1.52% 29.05% 29.05%
2009 7.12% 9.24% -­‐6.00% -­‐8.01% -­‐3.74% -­‐0.60% -­‐1.87% -­‐2.59% -­‐1.38% 0.36% -­‐2.49% -­‐1.04% -­‐10.75% 27.21%
2010 0.39% -­‐0.67% -­‐2.60% -­‐2.20% 3.45% 4.42% -­‐3.84% 2.46% -­‐4.83% -­‐1.28% -­‐0.68% -­‐4.35% -­‐9.38% 21.47%
2011 -­‐0.99% -­‐3.80% 1.61% -­‐2.97% 1.79% -­‐0.44% 0.70% 1.18% -­‐1.38% 1.95% -­‐0.01% -­‐0.92% -­‐3.41% 17.66%
2012 1.11% -­‐3.17% -­‐0.87% 1.79% -­‐1.86% 1.32% 1.62% -­‐1.95% 0.25% 0.41% 1.66% 0.84% 1.11% 21.84%
2013 -­‐0.64% 1.31% -­‐0.93% 2.01% 1.98% 27.35%

HSRIF Benchmark
Monthly Annualized Monthly Annualized

Average	
  Return 0.82% 9.79% 0.59% 7.13%
Standard	
  Deviation 3.43% 11.89% 5.69% 19.73%
Sharpe	
  Ratio	
  (4) 0.67 0.27
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MSCI	
  Performance	
  Analysis	
  
For	
   the	
   first	
   time	
   this	
   fiscal	
   year,	
   we	
   enlisted	
   MSCI	
   to	
   conduct	
   a	
   performance	
   analysis	
   from	
   June	
   2008	
  
through	
  November	
  2012.	
  The	
  MSCI	
  analysis	
  (which	
  excludes	
  cash)	
  showed	
  that	
   the	
  Fund	
  underperformed	
  
and	
  generated	
  an	
  annualized	
  active	
  return	
  of	
  -­‐2.98%.	
  Our	
  nominal	
  returns	
  are	
  significantly	
  better	
  than	
  the	
  
benchmark	
   in	
   part	
   because	
   the	
   Fund	
   held	
   significant	
   balances	
   in	
   cash	
   throughout	
   the	
   downturn.	
   Further	
  
analysis	
  showed	
  that	
  the	
  majority	
  of	
  the	
  underperformance	
  occurred	
  early	
  on	
  in	
  2008-­‐2009	
  when	
  the	
  fund	
  
was	
  invested	
  in	
  just	
  a	
  few	
  highly	
  speculative	
  companies	
  (such	
  as	
  Suntech	
  Power	
  and	
  Ener1).	
  See	
  below	
  for	
  
the	
  top	
  10	
  and	
  bottom	
  10	
  performers	
  over	
  this	
  period	
  as	
  identified	
  by	
  MSCI.	
  	
  

	
  
The	
  effect	
  of	
  a	
  very	
  concentrated	
  portfolio	
  is	
  evident	
  in	
  the	
  following	
  chart	
  showing	
  the	
  effect	
  of	
  the	
  Suntech	
  
position,	
  which	
  lost	
  nearly	
  all	
  its	
  value.	
  	
  
	
  

	
  
	
  
The	
  silver	
  lining	
  in	
  the	
  long-­‐run	
  underperformance	
  of	
  the	
  Fund	
  is	
  the	
  recent	
  outperformance.	
  Each	
  class	
  of	
  
principals	
  has	
  applied	
  a	
  more	
  professional	
  approach	
  to	
  portfolio	
  construction.	
  The	
  Fund	
  is	
  now	
  fully	
  invested	
  
in	
   quality	
   companies	
   with	
   no	
   single	
   position	
   greater	
   than	
   10%	
   of	
   the	
   fund.	
   A	
   more	
   recent	
   performance	
  
analysis	
  by	
  MSCI	
  covering	
  the	
  period	
  from	
  January	
  2012	
  to	
  January	
  2013	
  showed	
  that	
  the	
  Fund	
  generated	
  a	
  
positive	
  active	
  return	
  of	
  3.86%.	
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PORTFOLIO	
  COMPANIES	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  
	
  
	
  
Accenture	
  (NYSE:	
  ACN)	
   	
   	
   	
   	
   	
   	
  
	
  
GICS	
  Sector:	
  Information	
  Technology	
  
Industry:	
  IT	
  Services	
  
	
  
Company	
  Description:	
  Accenture	
   is	
   a	
   global	
  management	
   consulting,	
   technology	
   services,	
   and	
  outsourcing	
  
company,	
  with	
  more	
  than	
  246,000	
  people	
  serving	
  clients	
  in	
  over	
  120	
  countries.	
  The	
  company	
  leverages	
  its	
  
industry	
   and	
   business-­‐process	
   knowledge	
   to	
   formulate	
   strategic	
   and	
   technical	
   solutions	
   for	
   clients	
   under	
  
demanding	
  time	
  constraints.	
  	
  
	
  
Accenture	
   helps	
   its	
   clients	
   improve	
   operational	
   performance,	
   deliver	
   their	
   products	
   and	
   services	
   more	
  
effectively	
   and	
   efficiently,	
   increase	
   revenues	
   in	
   existing	
   markets	
   and	
   identify	
   and	
   enter	
   new	
   markets.	
  
Revenues	
   are	
   derived	
   primarily	
   from	
   Fortune	
   Global	
   500	
   and	
   Fortune	
   1000	
   companies,	
   medium-­‐sized	
  
companies,	
  governments,	
  and	
  government	
  agencies.	
  The	
  company	
  generated	
  net	
  revenues	
  of	
  US$27.8	
  billion	
  
for	
  the	
  2012	
  fiscal	
  year.	
  
	
  
Investment	
   Pitch:	
   The	
   Fund	
   Principals	
   sought	
   to	
   invest	
   in	
   Accenture	
   to	
   investigate	
   the	
   suitability	
   of	
  
investment	
   in	
   a	
   professional	
   services	
   company	
   that	
   has	
   taken	
   its	
   core	
   competencies/business	
   to	
  
organizations	
  working	
  in	
  the	
  international	
  development,	
  nonprofit	
  and	
  environmental	
  sectors.	
  For	
  example,	
  
Accenture	
  released	
  a	
  report	
  on	
  its	
  work	
  for	
  the	
  World	
  Wildlife	
  Fund	
  during	
  2011.	
  This	
  project	
  highlights	
  the	
  
ongoing	
   activities	
   of	
   Accenture	
   Sustainability	
   Services,	
   which	
   helps	
   organizations	
   to	
   achieve	
   improved	
  
performance	
  and	
  improved	
  value	
  for	
  stakeholders.	
  	
  
	
  
Additionally,	
  Accenture	
  is	
  recognized	
  as	
  having	
  best-­‐in-­‐class	
  CSR	
  programs.	
  Accenture	
  is	
  known	
  as	
  a	
  thought	
  
leader	
   that	
   contributes	
   to	
   the	
   CSR	
   literature	
   through	
   regular	
   reports	
   produced	
   by	
   its	
   employees.	
   This	
  
exposure	
  to	
  the	
  cutting	
  edge	
  of	
  CSR	
  practices	
  positions	
  Accenture	
  well	
  to	
  benefit	
  from	
  emerging	
  CSR	
  trends.	
  
However,	
   it	
   is	
  not	
   clear	
   that	
   analysts	
  have	
  properly	
  valued	
   this	
   aspect	
  of	
  Accenture’s	
  operations,	
   and	
  as	
  a	
  
result	
  we	
  believe	
  the	
  benefits	
  of	
  Accenture’s	
  entrepreneurial	
  culture	
  and	
  best-­‐in-­‐class	
  CSR	
  programs	
  are	
  not	
  
fully	
  incorporated	
  into	
  its	
  stock	
  price.	
  	
  
	
  
Outcome:	
  	
  The	
  Fund	
  entered	
  a	
  position	
  in	
  Accenture	
  in	
  April	
  2010,	
  with	
  a	
  purchase	
  price	
  of	
  $42.01	
  per	
  share.	
  
As	
  of	
  April	
  26th,	
  2013,	
  the	
  stock	
  price	
  of	
  Accenture	
  was	
  $78.86,	
  representing	
  a	
  share	
  price	
  increase	
  of	
  87%.	
  
Since	
  the	
  purchase,	
  Accenture	
  has	
  continued	
  to	
  show	
  strong	
  share	
  performance	
  driven	
  by	
  business	
  results.	
  
ACN’s	
   latest	
   2Q13	
   earnings	
   beat	
   both	
   revenue	
   and	
  EPS	
   guidance,	
  with	
   impressive	
   bookings	
   and	
   guidance	
  
raised	
   for	
   both	
   top	
   line	
   and	
   bottom	
   line	
   for	
   the	
   whole	
   year.	
   Accenture’s	
   above-­‐peer-­‐group	
   double-­‐digit	
  
growth	
   rate,	
  margin	
   expansion,	
   strong	
   free	
   cash	
   flow,	
   rising	
   dividend	
   and	
   robust	
   EPS	
   growth	
   rates	
   are	
   a	
  
testament	
   to	
   its	
   stellar	
  business	
   and	
   stock	
  performance.	
  Accenture	
  delivered	
   strong	
  new	
  bookings	
  of	
   $9.1	
  
billion,	
   including	
   record	
   consulting	
   bookings	
   of	
   $4.4	
   billion.	
   Revenues	
   were	
   $7.1	
   billion,	
   up	
   4%as	
   well.	
  
Moreover,	
   Accenture	
   announced	
   a	
   semi-­‐annual	
   cash	
   dividend	
   of	
   $0.81	
  per	
   share,	
  which	
  will	
   bring	
   total	
   dividend	
  
payments	
  for	
  the	
  year	
  to	
  $1.62	
  per	
  share,	
  a	
  20%	
  increase	
  over	
  last	
  year’s	
  cash	
  dividends.	
  Our	
  long-­‐term	
  fundamental	
  
and	
  SRI	
  theses	
  on	
  Accenture	
  remain	
  intact.	
  However,	
  the	
  current	
  high	
  valuation	
  also	
  gives	
  cause	
  for	
  concern.	
  
We	
   recommend	
   that	
   the	
   Fund	
   continue	
   to	
   hold	
   shares	
   of	
   Accenture	
   but	
   keep	
   monitoring	
   its	
   stock	
  
performance.	
  We	
  will	
  periodically	
   consider	
   revisiting	
  our	
  position	
  and	
  valuation	
   in	
  order	
   to	
   rebalance	
   the	
  
portfolio	
  mix	
  towards	
  stocks	
  with	
  higher	
  reward-­‐risk	
  ratios.	
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Brookfield	
  Properties	
  (NYSE:	
  BPO)	
   	
   	
   	
   	
  
	
  
GICS	
  Sector:	
  Financials	
  
Industry:	
  Real	
  Estate	
  Investment	
  Trusts	
  
	
  
Company	
  Description:	
  Brookfield	
  Properties	
  Corporation	
  (BPO)	
   is	
  a	
  publicly	
  owned	
  real	
  estate	
   investment	
  
firm.	
  The	
  firm	
  engages	
  in	
  the	
  ownership,	
  development,	
  and	
  management	
  of	
  premier	
  commercial	
  properties	
  
in	
  major	
   cities	
   across	
   the	
  US,	
   Canada	
   and	
  Australia.	
   BPO’s	
   strategy	
   focus	
   on	
  high-­‐quality	
   office	
   properties	
  
provides	
   significant	
   exposure	
   to	
   rising	
   values	
   of	
   high-­‐quality	
   office	
   assets	
   in	
   primary	
  markets,	
   driven	
   by	
  
rising	
  market	
  rents	
  and	
  property	
  cash	
  flows	
  and	
  abundant	
  low-­‐cost	
  mortgage	
  debt	
  financing.	
  
	
  
Investment	
   Pitch:	
   	
   BPO	
   leverages	
   its	
   best-­‐in-­‐class	
   sustainability	
   initiatives	
   to	
   design	
   and	
   build	
   premium-­‐
rated	
  properties	
  that	
  appeal	
  to	
  both	
  environmentally	
  conscious	
  and	
  luxury-­‐oriented	
  tenants.	
  The	
  company	
  
believes	
   that	
   its	
   efforts	
   toward	
   carbon	
  efficiency	
  will	
   lead	
   to	
   cost	
   savings	
   that	
  will	
   drive	
   greater	
   free	
   cash	
  
flow	
  as	
  well	
   as	
   the	
   longevity	
  of	
   the	
  demand	
   for	
  office	
  buildings	
   certified	
  by	
   the	
  Leadership	
   in	
  Energy	
  and	
  
Environment	
  Design	
  Program	
  (“LEED”).	
  BPO	
  has	
  a	
  premium	
  quality	
  portfolio,	
  and	
  its	
  portfolio	
  is	
  consistently	
  
well	
   leased,	
  with	
   long-­‐term	
   lease	
   profiles	
  matched	
  with	
   diversified,	
   quality	
   tenants	
   (such	
   as	
   top	
   financial,	
  
government,	
   and	
   energy	
   sector	
   companies).	
   BPO	
   also	
   has	
   a	
   strong	
   development	
   pipeline	
   that	
   poises	
   the	
  
company	
   for	
   future	
   growth.	
  Near	
   term	
   financial	
   catalysts	
   for	
   the	
   company	
   include:	
   reduced	
   lease	
   rollover	
  
exposure,	
   leasing	
  progress	
  on	
   its	
  nearer-­‐term	
   lease	
  maturities,	
   continued	
  refinancing	
  at	
  attractive	
   interest	
  
rates,	
   select	
   property	
   sales	
   at	
   attractive	
   pricing/low	
   cap	
   rates,	
   closing	
   of	
   residential	
   asset	
   sales,	
   and	
  
continued	
  exploration	
  into	
  new	
  markets.	
  	
  
	
  
BPO’s	
  overall	
  value	
  proposition	
   is	
  highly	
   integrated	
  with	
   its	
  business	
  case	
  and	
  organizational	
  alignment.	
  A	
  
large	
  proportion	
  of	
  its	
  portfolio	
  has	
  met	
  the	
  relevant	
  regional	
  green	
  building	
  standards,	
  and	
  there	
  is	
  evidence	
  
of	
   further	
   improvement	
  of	
   the	
   energy	
   efficiency	
  of	
   its	
  US	
  properties.	
  BPO’s	
   efforts	
   in	
   strategic	
   community	
  
engagement	
  through	
  public	
  arts	
  and	
  events	
  add	
  to	
  its	
  brand	
  recognition	
  for	
  the	
  users	
  of	
  its	
  properties.	
  	
  
	
  
Outcome:	
  Given	
  the	
  moderate	
  recovery	
  in	
  the	
  US	
  real	
  estate	
  market	
  and	
  rapid	
  growth	
  in	
  the	
  Industrial,	
  
Commercial,	
  and	
  Institutional	
  (ICI)	
  markets	
  in	
  Canada,	
  BPO	
  reported	
  revenues	
  of	
  $2,282	
  million	
  during	
  the	
  
fiscal	
  year	
  ended	
  December	
  2012,	
  an	
  increase	
  of	
  26.29%	
  over	
  2011.	
  The	
  operating	
  profit	
  of	
  the	
  company	
  was	
  
$589	
  million	
  during	
  the	
  fiscal	
  year	
  2012,	
  an	
  increase	
  of	
  29.45%	
  over	
  2011.	
  However,	
  the	
  net	
  profit	
  of	
  the	
  
company	
  was	
  $1,287	
  million	
  during	
  the	
  fiscal	
  year	
  2012,	
  a	
  decrease	
  of	
  23.85%	
  from	
  2011.	
  The	
  decrease	
  in	
  
net	
  profit	
  can	
  be	
  attributed	
  to	
  the	
  decrease	
  in	
  investment	
  income	
  from	
  jointly	
  controlled	
  entities	
  accounted	
  
for	
  under	
  the	
  equity	
  method	
  by	
  $469	
  million.	
  BPO	
  currently	
  makes	
  up	
  approximately	
  5.2%	
  of	
  our	
  portfolio	
  
and	
  is	
  trading	
  at	
  a	
  price	
  of	
  $18.41.	
  Our	
  three-­‐year	
  price	
  target	
  is	
  $22.00. The	
  Principals	
  voted	
  to	
  continue	
  to	
  
hold	
  and	
  monitor	
  the	
  stock. 
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Compass	
  Minerals	
  International	
  (NYSE:	
  CMP)	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  
	
  
GICS	
  Sector:	
  Materials	
  
Industry:	
  Metals	
  &	
  Mining	
  
	
  
Company	
   Description:	
   Compass	
   Minerals	
   International	
   is	
   the	
   number	
   one	
   producer	
   of	
   salt,	
   magnesium	
  
chloride,	
  and	
  sulfate	
  of	
  potash	
  (SOP)	
  specialty	
  fertilizer	
  in	
  North	
  America.	
  It	
  is	
  also	
  the	
  number	
  one	
  producer	
  
of	
   salt	
   in	
   the	
  U.K.	
  CMP	
  provides	
   salt	
   for	
  use	
   in	
  highway,	
   consumer	
  and	
   industrial	
   deicing,	
  water	
   care,	
   and	
  
animal	
  nutrition	
  in	
  North	
  America	
  and	
  the	
  U.K.	
  (~80%	
  of	
  revenues)	
  and	
  specialty	
  fertilizer	
  for	
  use	
  with	
  high	
  
value	
   crops	
  worldwide	
   (~20%	
  of	
   revenues).	
  The	
  company	
  also	
  has	
  a	
   small	
   records	
  management	
  business	
  
(DeepStore)	
   in	
   the	
   U.K.	
   that	
   utilizes	
   excavated	
   portions	
   of	
   a	
   salt	
  mine	
   for	
   secure	
   underground	
   document	
  
storage.	
  
	
  
Investment	
   Pitch:	
   The	
   salt	
   industry	
   enjoys	
   stable	
   demand	
   through	
   economic	
   cycles	
   and	
   has	
   experienced	
  
long-­‐term	
  volume	
  growth	
  of	
  1-­‐2%	
  annually	
  and	
  pricing	
  growth	
  of	
  3-­‐4%.	
  As	
  one	
  of	
  three	
  major	
  salt	
  producers	
  
in	
  North	
  America,	
  Compass	
  is	
  a	
  market	
  leader	
  in	
  an	
  oligopoly.	
  Compass	
  enjoys	
  access	
  to	
  the	
  world’s	
  largest	
  
rock	
  salt	
  mine	
  and	
  the	
  only	
  naturally	
  occurring	
  source	
  of	
  SOP	
  in	
  North	
  America,	
  both	
  of	
  which	
  give	
  Compass	
  
a	
   sustainable	
   cost	
   advantage.	
   Further,	
   its	
   mines	
   and	
   depots	
   are	
   located	
   near	
   strategic	
   waterways	
   that	
  
minimize	
   transportation	
   costs	
   and	
   allow	
   it	
   to	
   be	
   the	
   low-­‐cost	
   producer	
   in	
   its	
   service	
   areas,	
   an	
   important	
  
advantage	
  since	
  salt	
  consists	
   largely	
  of	
   localized	
  markets.	
  These	
  advantages	
  allow	
  Compass	
  to	
  enjoy	
  20%+	
  
operating	
  margins	
   for	
   what	
   is	
   essentially	
   a	
   commodity	
   product.	
   The	
   fertilizer	
   segment	
   benefits	
   from	
   the	
  
long-­‐term	
  secular	
  trend	
  of	
  increasing	
  populations	
  and	
  decreasing	
  arable	
  land.	
  These	
  trends	
  should	
  increase	
  
demand	
  for	
  SOP	
  specialty	
  fertilizers	
  that	
  boost	
  yields	
  for	
  high	
  value	
  crops	
  such	
  as	
  fruits	
  and	
  vegetables.	
  	
  
	
  
From	
   an	
   ESG	
   perspective,	
   Compass	
   provides	
   the	
   necessary,	
   life-­‐saving	
   service	
   of	
   deicing	
   the	
   nation’s	
  
highways.	
  It	
  should	
  be	
  noted	
  that	
  deicing-­‐salt,	
  when	
  applied	
  in	
  excessive	
  amounts,	
  can	
  cause	
  harm	
  to	
  plant	
  
life.	
  However,	
  we	
   believe	
   Compass	
   is	
   the	
   best	
   in	
   its	
   class	
   in	
   terms	
   of	
   a	
   comprehensive	
   CSR	
  policy	
   and	
   its	
  
position	
  as	
  a	
  market	
  leader	
  should	
  encourage	
  other	
  players	
  in	
  the	
  space	
  to	
  follow	
  suit.	
  The	
  company’s	
  solar	
  
evaporation	
  facilities	
  are	
  a	
  great	
  example	
  of	
  a	
  core	
  business	
  strategy	
  that	
  is	
  also	
  good	
  for	
  the	
  environment	
  as	
  
it	
  is	
  both	
  green	
  and	
  low-­‐cost.	
  Compass	
  also	
  has	
  an	
  excellent	
  safety	
  record	
  and	
  even	
  includes	
  safety	
  metrics	
  in	
  
determining	
  management	
  compensation.	
  
	
  	
  	
  	
  
Outcome:	
  Compass	
  has	
  been	
  a	
  portfolio	
  holding	
  since	
  May	
  2012,	
  with	
  shares	
  up	
  approximately	
  10%	
  over	
  the	
  
past	
  year.	
  
	
  
The	
  mild	
  weather	
   in	
  4Q	
  2012	
   led	
   to	
   combined	
  highway,	
   consumer	
   and	
   industrial	
   salt	
   revenue	
  declines	
  of	
  
17%	
   in	
   4Q	
   2012	
   and	
   21%	
   for	
   FY	
   2012.	
   The	
  majority	
   of	
   the	
   decline	
   came	
   from	
   volume,	
   as	
   the	
   change	
   in	
  
pricing	
  was	
   relatively	
  modest.	
  The	
   eleven	
   representative	
   cities	
   in	
  Compass’s	
  highway	
  deicing	
   service	
   area	
  
had	
  36	
  snow	
  events,	
  compared	
  with	
  16	
  in	
  the	
  4Q	
  of	
  2011	
  and	
  the	
  10-­‐year	
  average	
  of	
  46	
  snow	
  events.	
  The	
  
high	
  levels	
  of	
  customer	
  salt	
   inventories	
  will	
  continue	
  to	
  weigh	
  on	
  salt	
  sales	
   in	
  1H	
  2013	
  as	
  customers	
  draw	
  
down	
   existing	
   inventories.	
   Management	
   is	
   guiding	
   to	
   1Q13	
   salt	
   revenue	
   increase	
   of	
   3%	
   assuming	
   more	
  
normal	
  winter	
  weather.	
  Taking	
  a	
  long-­‐term	
  view,	
  Compass	
  faced	
  fewer	
  snow	
  events	
  both	
  in	
  1998	
  and	
  2006.	
  
Further,	
  the	
  mild	
  winters	
  of	
  ’06	
  and	
  ’07	
  was	
  followed	
  by	
  a	
  very	
  harsh	
  winter.	
  Specialty	
  fertilizer	
  volumes	
  and	
  
prices	
   have	
  held	
   steady	
   at	
  ~90,000	
   tons	
   per	
   quarter	
   and	
   $610-­‐$630	
  per	
   ton.	
   Specialty	
   fertilizer	
   revenues	
  
increased	
  5%	
  in	
  4Q	
  2012	
  and	
  8%	
  for	
  FY	
  2012.	
  Combined	
  revenues	
  declined	
  13%	
  in	
  4Q	
  2012	
  and	
  15%	
  for	
  all	
  
of	
  2012.	
  
	
  
The	
  Fund	
  voted	
  to	
  continue	
  to	
  hold	
  and	
  monitor	
  the	
  stock	
  in	
  February	
  2013.	
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DaVita	
  HealthCare	
  Partners	
  Inc.	
  (NYSE:	
  DVA)	
  	
  
	
   	
   	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  
GICS	
  Sector:	
  	
  Healthcare	
  
Industry:	
  	
  Specialized	
  Health	
  
	
  
Company	
   Description:	
   DaVita	
   HealthCare	
   Partners	
   Inc.	
   operates	
   in	
   two	
   major	
   business	
   segments.	
   The	
  
company’s	
   largest	
   line	
   of	
   business	
   is	
   providing	
   kidney	
  dialysis	
   services	
   to	
   patients	
   suffering	
   from	
   chronic	
  
kidney	
   failure	
  and	
  end	
   stage	
   renal	
  disease.	
  As	
  of	
  December	
  31,	
  2012,	
  DaVita	
  operated	
  a	
  network	
  of	
  1,954	
  
outpatient	
  dialysis	
   centers	
   in	
   the	
  U.S.	
   throughout	
  44	
   states	
  and	
   the	
  District	
  of	
  Columbia,	
   serving	
  a	
   total	
  of	
  
approximately	
  153,000	
  patients.	
  The	
  company’s	
  other	
  major	
  line	
  of	
  business	
  is	
  HealthCare	
  Partners	
  Holdings	
  
(“HCP”),	
   an	
   integrated	
   health	
   care	
   delivery	
   and	
  management	
   company	
   acquired	
   in	
  November	
   2012.	
   As	
   of	
  
December	
  31,	
  2012	
  HCP	
  had	
  approximately	
  724,000	
  current	
  members	
  under	
  its	
  care	
  in	
  southern	
  California,	
  
central	
  and	
  south	
  Florida,	
  and	
  southern	
  Nevada.	
  The	
  company	
  was	
  originally	
  incorporated	
  in	
  1994.	
  	
  
	
  
Investment	
  Pitch:	
  We	
  believe	
  DVA	
  combines	
  a	
  stable,	
  market-­‐leading	
  kidney	
  dialysis	
  services	
  business	
  with	
  a	
  
significant	
  growth	
  opportunity	
   in	
   its	
  HCP	
  business.	
  The	
  core	
  dialysis	
  business	
   should	
  benefit	
   from	
  secular	
  
growth	
  driven	
  by	
  favorable	
  demographic	
  trends	
  while	
  the	
  HCP	
  business	
  should	
  benefit	
  from	
  the	
  shift	
  toward	
  
capitation-­‐based	
   healthcare	
   models	
   as	
   costs	
   continue	
   to	
   increase.	
   The	
   company	
   has	
   also	
   demonstrated	
  
prudent	
   capital	
   allocation	
   through	
   strategic	
   acquisitions	
   and	
   share	
   repurchases.	
   At	
   the	
   time	
   of	
   the	
   Fund’s	
  
initial	
   investment,	
  DaVita	
  traded	
  at	
  a	
  reasonable	
  valuation	
  of	
  approximately	
  15.7x	
  NTM	
  earnings,	
  above	
  its	
  
historical	
  average	
  but	
  below	
  its	
  closest	
  competitor	
  Fresenius.	
  
	
  
DaVita	
   has	
   promoted	
   its	
   commitment	
   to	
   social	
   responsibility	
   as	
   a	
   core	
   aspect	
   of	
   its	
   culture,	
   including	
  
continuous	
  improvement	
  efforts	
  in	
  operating	
  sustainably,	
  promoting	
  early	
  chronic	
  kidney	
  disease	
  detection,	
  
supporting	
   communities	
   and	
   delivering	
   quality	
   care.	
   In	
   addition,	
   the	
   company’s	
   corporate	
   governance	
  
practices	
  compare	
  favorably	
  relative	
  to	
  country	
  best	
  practices.	
  
	
  
Outcome:	
  The	
  Fund	
  Principals	
  initially	
  voted	
  to	
  invest	
  in	
  DVA	
  with	
  approximately	
  2.5%	
  of	
  our	
  total	
  portfolio	
  
allocation	
   in	
   early	
   April	
   2013	
   and	
   subsequently	
   voted	
   to	
   add	
   an	
   additional	
   2.5%	
   in	
   late	
   April.	
   DVA	
   is	
  
currently	
  5.5%	
  of	
  the	
  portfolio.	
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Deere	
  &	
  Company	
  (NYSE:	
  DE)	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  
	
  
GICS	
  Sector:	
  Industrials	
  
Industry:	
  Construction	
  &	
  Farm	
  Machinery	
  
	
  
Company	
  Description:	
  Deere	
   operates	
   in	
   three	
   segments:	
  Agriculture	
   and	
  Turf,	
   Construction	
   and	
  Forestry	
  
and	
  Financial	
  Services.	
  The	
  John	
  Deere	
  Agriculture	
  and	
  Turf	
  segment	
  manufactures	
  and	
  distributes	
  a	
  line	
  of	
  
agricultural	
   and	
   turf	
   equipment	
   and	
   related	
   service	
  parts.	
   John	
  Deere	
   construction,	
   earthmoving,	
  material	
  
handling	
   and	
   forestry	
   equipment	
   includes	
   a	
   broad	
   range	
   of	
   backhoe	
   loaders,	
   crawler	
   dozers	
   and	
   loaders,	
  
four-­‐wheel-­‐drive	
  loaders,	
  excavators,	
  motor	
  graders,	
  articulated	
  dump	
  trucks,	
  landscape	
  loaders,	
  skid-­‐steer	
  
loaders,	
  log	
  skidders,	
  log	
  loaders,	
  log	
  forwarders,	
  log	
  harvesters	
  and	
  a	
  range	
  of	
  attachments.	
  The	
  John	
  Deere	
  
Financial	
   Services	
   segment	
   primarily	
   finances	
   sales	
   and	
   leases	
   by	
   John	
   Deere	
   dealers	
   of	
   new	
   and	
   used	
  
agriculture	
  and	
  turf	
  equipment	
  and	
  construction	
  and	
  forestry	
  equipment.	
  
	
  
Investment	
   Pitch:	
   Deere	
   is	
   set	
   to	
   capitalize	
   upon	
   the	
   long-­‐term,	
   global	
  megatrends	
   of	
   population	
   growth,	
  
income	
  growth	
  and	
  rural-­‐to-­‐urban	
  migration.	
  By	
  2050,	
  the	
  world’s	
  population	
  is	
  expected	
  to	
  reach	
  9	
  billion,	
  
which	
   is	
   an	
   additional	
   2	
   billion	
  mouths	
   to	
   feed.	
   Global	
   consumers	
   in	
   emerging	
  markets	
  will	
   also	
   demand	
  
more	
  meats	
  as	
   their	
   incomes	
   rise	
  over	
   time,	
  which	
   in	
   turn	
   requires	
  higher	
  grain	
  production.	
  To	
  meet	
   this	
  
greater	
   expected	
  demand	
   for	
   food,	
   agricultural	
  production	
  needs	
   to	
   increase	
  by	
  70%,	
   the	
  vast	
  majority	
  of	
  
which	
  will	
  come	
  from	
  yield	
  and	
  productivity	
  gains	
  as	
  opposed	
  to	
  expansion	
  of	
  new	
  farmland.	
  The	
  world	
  is	
  
also	
   expected	
   to	
   witness	
   continued	
   rural-­‐to-­‐urban	
   migration.	
   In	
   2010,	
   more	
   than	
   50%	
   of	
   the	
   planet’s	
  
population	
  lived	
  in	
  cities	
  for	
  the	
  first	
  time	
  in	
  human	
  history,	
  and	
  that	
  number	
  is	
  expected	
  to	
  hit	
  70%	
  by	
  2050.	
  
A	
  reduced	
  rural	
  workforce	
  will	
   lead	
  to	
  an	
  increase	
  in	
  mechanized	
  farming	
  and	
  the	
  use	
  of	
  Deere’s	
  products.	
  
Deere’s	
  construction	
  business	
  is	
  also	
  poised	
  to	
  benefit	
  from	
  a	
  boom	
  in	
  urban	
  infrastructure	
  spending	
  as	
  cities	
  
build	
  new	
  buildings,	
  roads	
  and	
  bridges.	
  
	
  
Because	
  of	
  these	
  megatrends,	
  Deere	
  is	
  projecting	
  revenue	
  of	
  $50	
  billion	
  in	
  2018,	
  up	
  from	
  $36	
  billion	
  in	
  2012	
  
(+38%).	
  The	
  greatest	
  opportunity	
  for	
  Deere	
  exists	
  outside	
  of	
  the	
  United	
  States.	
  Deere	
  earned	
  approximately	
  
1/3	
  of	
   its	
   revenue	
   from	
  outside	
  of	
  North	
  America	
   in	
  2010,	
   and	
   the	
   company	
   is	
   estimating	
   that	
  number	
   to	
  
increase	
  to	
  1/2	
  of	
   its	
  revenue	
  by	
  2018.	
  Deere	
  is	
   focused	
  on	
  expanding	
  in	
  Brazil,	
  Russia,	
  China	
  and	
  India	
   in	
  
particular.	
  	
  
	
  
In	
  its	
  most	
  recent	
  earnings	
  release,	
  Deere	
  reported	
  record	
  earnings	
  that	
  grew	
  27%	
  year-­‐over-­‐year.	
  Revenue	
  
increased	
   10%	
   and	
   the	
   company	
   highlighted	
   high	
   commodity	
   prices,	
   strong	
   farm	
   incomes	
   and	
   favorable	
  
levels	
   of	
   demand	
   for	
   farm	
  machinery.	
  Deere	
  has	
   been	
  underperforming	
   the	
   S&P	
   recently	
   due	
   to	
   concerns	
  
over	
  continued	
  global	
  growth	
  and	
  recent	
  drops	
   in	
   the	
  prices	
  of	
  soft	
  commodities	
  due	
  to	
  new	
  supply	
  and	
  a	
  
stronger	
  U.S.	
  dollar.	
  This	
  presents	
  an	
  attractive	
  entry	
  point	
  to	
  take	
  advantage	
  of	
  recent	
  weakness	
  to	
  buy	
  into	
  
a	
  company	
  at	
  less	
  than	
  10x	
  forward	
  earnings	
  with	
  outstanding	
  long-­‐term	
  fundamentals	
  and	
  macroeconomic	
  
tailwinds.	
  	
  
	
  
Deere	
  frames	
  its	
  ESG	
  commitment	
  as	
  “Citizenship”	
  and	
  focuses	
  on	
  three	
  key	
  areas:	
  Safety,	
  Environment,	
  and	
  
Philanthropy.	
   The	
   Company	
   has	
   put	
   out	
   a	
   Global	
   Citizenship	
   Report	
   to	
   provide	
   details	
   on	
   progress	
  made	
  
throughout	
   the	
   year	
   in	
   these	
   topics.	
   Deere	
   has	
   also	
   been	
   acknowledged	
   by	
   outside	
   groups,	
   including	
   by	
  
Forbes,	
   for	
   the	
   fifth	
   consecutive	
   year,	
   as	
   one	
   of	
   the	
   Top	
   50	
  Most	
   Admired	
   Companies	
   and	
   by	
   Ethisphere	
  
Institute,	
  for	
  the	
  seventh	
  consecutive	
  year,	
  as	
  of	
  the	
  World’s	
  Most	
  Ethical	
  Companies.	
  The	
  company	
  is	
  rated	
  
AAA	
  by	
  MSCI.	
  
	
  	
  
Outcome:	
  The	
  Fund	
  voted	
  to	
  purchase	
  shares	
  of	
  Deere	
  in	
  April	
  2013,	
  establishing	
  an	
  initial	
  position	
  size	
  of	
  
2.5%	
  of	
  the	
  total	
  portfolio	
  at	
  $88.97/share.	
  
	
   	
  



18	
  

	
  

Eaton	
  Corporation	
  (NYSE:	
  ETN)	
   	
   	
   	
   	
   	
   	
   	
  
	
  
GICS	
  Sector:	
  	
  Industrials	
   	
  
Industry:	
  Electrical	
  Equipment	
  

Company	
   Description:	
   Eaton	
   Corporation	
   is	
   a	
   diversified	
   power	
   management	
   company	
   and	
   a	
   global	
  
technology	
   leader	
   in	
   electrical	
   components	
   and	
   systems	
   for	
   power	
   quality,	
   distribution	
   and	
   control;	
  
hydraulics	
  components,	
  systems	
  and	
  services	
  for	
  industrial	
  and	
  mobile	
  equipment;	
  aerospace	
  fuel,	
  hydraulic	
  
and	
   pneumatic	
   systems	
   for	
   commercial	
   and	
   military	
   use;	
   and	
   truck	
   and	
   automotive	
   drivetrain	
   and	
  
powertrain	
  systems	
  for	
  performance,	
  fuel	
  economy,	
  and	
  safety.	
  Put	
  simply,	
  ETN	
  provides	
  the	
  infrastructure	
  
to	
  deliver	
  and	
  control	
  energy.	
  The	
  company	
  has	
  over	
  100,000	
  employees	
  and	
  sells	
  products	
  in	
  175	
  countries.	
  
ETN’s	
   sells	
   into	
   a	
   wide	
   range	
   of	
  markets,	
   including	
   agriculture,	
   aviation,	
   communications,	
   IT,	
   electronics,	
  
government	
  and	
  military,	
  healthcare,	
  manufacturing,	
  residential,	
  and	
  vehicles.	
  

Investment	
   Pitch:	
   Eaton’s	
   core	
  mission	
   is	
   “thinking	
   powerfully”	
   to	
   deliver	
   innovative	
   power	
  management	
  
solutions	
   that	
   not	
   only	
   improve	
   customer	
   businesses,	
   but	
   also	
   help	
   to	
   reduce	
   global	
   energy	
   consumption.	
  
With	
   the	
   cost	
   of	
   energy	
   extraction,	
   distribution,	
   and	
   utilization	
   increasing,	
   along	
   with	
   more	
   stringent	
  
government	
   regulation	
   to	
   control	
   energy	
   consumption,	
   companies	
   increasingly	
   need	
   power	
   management	
  
technologies	
   to	
   ensure	
   energy	
   is	
   used	
   safely	
   and	
   economically.	
   ETN	
   has	
   been	
   gaining	
   market	
   share	
   and	
  
outperforming	
  its	
  end	
  markets,	
  and	
  we	
  expect	
  this	
  to	
  accelerate	
  in	
  the	
  coming	
  years.	
  
	
  
On	
  11/30/12,	
  ETN	
  completed	
  its	
  acquisition	
  of	
  Cooper	
  Industries	
  (NYSE:	
  CBE),	
  a	
  manufacturer	
  of	
  electrical	
  
components	
  and	
  tools	
  with	
  sales	
  of	
  $5.4B	
   in	
  2011.	
  CBE	
  shareholders	
  received	
  $39.15	
   in	
  cash	
  and	
  0.77479	
  
ETN	
  shares	
  (a	
  29%	
  equity	
  premium	
  to	
  its	
  5/18/12	
  close	
  price)	
  in	
  a	
  deal	
  that	
  valued	
  the	
  target	
  enterprise	
  at	
  
~$13B.	
  The	
  acquisition	
  has	
  been	
  described	
  by	
  management	
  as	
   ‘transformational,’	
  and	
   is	
  clearly	
  significant	
  
relative	
  to	
  ETN’s	
  annual	
  sales	
  and	
  EV	
  of	
  $16B	
  and	
  $19B,	
  respectively.	
  The	
  strategic	
  rationale	
  behind	
  the	
  deal	
  
is	
   to	
   expand	
   ETN’s	
   addressable	
   market	
   through	
   CBE’s	
   portfolio	
   of	
   complementary	
   products,	
   specifically	
  
targeting	
   the	
   utility	
   power	
   distribution	
   network	
   (upstream)	
   and	
   lighting/lighting	
   controls	
   (downstream).	
  
Currently,	
  ETN’s	
  electrical	
  product	
  portfolio	
  primarily	
  targets	
  facility-­‐level	
  power	
  distribution.	
  ETN	
  expects	
  
the	
  deal	
  to	
  be	
  accretive	
  by	
  $0.15	
  in	
  2013.	
  
	
  
From	
   an	
   ESG	
   perspective,	
   ETN’s	
   diverse	
   portfolio	
   of	
   energy-­‐efficient	
   products,	
   strong	
   supply	
   chain	
  
management	
   policies,	
   and	
   internal	
   commitment	
   to	
   sustainability	
   add	
   value	
   by	
   driving	
   revenue	
   growth,	
  
controlling	
  costs	
  at	
   the	
  company-­‐level	
  and	
  across	
   the	
  supply	
  chain,	
  and	
  mitigating	
  supply-­‐chain	
  risk.	
  MSCI	
  
rated	
   AAA	
   on	
   1/3/13,	
   primarily	
   for	
   its	
   environmental	
   stewardship.	
   ETN	
   is	
   focused	
   on	
   reducing	
   GHG	
  
emissions,	
   water	
   consumption	
   and	
   waste	
   generation,	
   and	
   Carbon	
   Disclosure	
   Project	
   named	
   ETN	
   to	
   its	
  
Carbon	
  Disclosure	
  Index	
  of	
  S&P	
  500	
  companies	
  that	
  practice	
  exemplary	
  environmental	
  reporting.	
  
	
  
Outcome:	
  ETN	
  has	
  been	
  a	
  portfolio	
  holding	
   since	
  November	
  2010,	
  with	
   shares	
  up	
  more	
   than	
  20%	
   in	
   that	
  
timeframe	
   and	
   more	
   than	
   30%	
   in	
   the	
   past	
   year.	
   In	
   its	
   latest	
   earnings	
   report	
   on	
   4/29/13,	
   the	
   company	
  
reported	
  record	
  first	
  quarter	
  sales	
  and	
  operating	
  profit.	
  ETN	
  is	
  focused	
  on	
  execution	
  and	
  the	
  CBE	
  integration	
  
in	
  2013,	
  as	
   it	
   expects	
  2013	
   to	
  be	
  another	
  year	
  of	
   sluggish	
  economic	
  growth	
  with	
   its	
  end	
  markets	
  growing	
  
approximately	
  2-­‐3%.	
  
	
  
The	
  Fund	
  voted	
  to	
  continue	
  to	
  hold	
  the	
  stock	
  in	
  April	
  2013.	
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Google	
  Inc.	
  (NASDAQ:	
  GOOG)	
   	
   	
   	
   	
   	
   	
  
	
  
GICS	
  Sector:	
  Information	
  Technology	
  
Industry:	
  Internet	
  Software	
  &	
  Services	
  
	
  
Company	
  Description:	
  Google	
  Inc.	
  is	
  one	
  of	
  the	
  leading	
  Internet	
  technology	
  and	
  advertising	
  companies	
  in	
  the	
  
world	
   and	
   is	
   the	
   largest	
   Internet	
   search	
   engine.	
   The	
   Company	
  maintains	
   an	
   index	
   of	
  web	
   sites	
   and	
   other	
  
content	
   and	
   makes	
   them	
   freely	
   available	
   on	
   the	
   Internet	
   through	
   its	
   automated	
   search	
   technology.	
  
Advertising	
  revenues	
  made	
  up	
  97%	
  of	
  Google’s	
  revenues	
  in	
  2009,	
  96%	
  of	
  its	
  revenues	
  in	
  2010	
  and	
  2011,	
  and	
  
92%	
  of	
  its	
  revenue	
  in	
  2012.	
  Most	
  of	
  the	
  company’s	
  additional	
  revenues	
  are	
  derived	
  from	
  Motorola	
  mobile,	
  its	
  
enterprise	
   products	
   (Google	
  Apps),	
   as	
  well	
   as	
   display	
   advertising	
  management	
   services	
   to	
   advertisers,	
   ad	
  
agencies,	
  and	
  publishers.	
  	
  
	
  
Investment	
   Pitch:	
   A	
   clear	
   leader	
   in	
   its	
   industry,	
   Google	
   is	
   positioned	
   to	
   continue	
   to	
   experience	
   significant	
  
growth	
   over	
   the	
   next	
   several	
   years,	
   including	
   international	
   expansion	
   and	
   the	
   potential	
   acquisition	
   of	
  
Motorola	
  Mobility,	
  which	
  could	
  add	
  17,000+	
  patents	
  to	
  the	
  company’s	
  portfolio.	
  Google	
  remains	
  the	
  market	
  
share	
   leader	
   in	
   search	
   and	
   video	
   content	
   (YouTube)	
   and	
   though	
   competition	
   is	
   increasing	
   in	
   both	
   these	
  
areas,	
   we	
   expect	
   Google	
   to	
   remain	
   the	
   market	
   share	
   leader.	
   International	
   expansion	
   and	
   new	
   revenue	
  
channels	
   could	
   pressure	
   operating	
   margins,	
   but	
   on	
   a	
   dollar	
   basis,	
   we	
   anticipate	
   strong	
   revenue	
   and	
   net	
  
income	
  growth.	
  	
  
	
  
Google	
  has	
  only	
  recently	
  appeared	
  as	
  a	
  high	
  performer	
  in	
  various	
  sustainability	
  metrics,	
  suggesting	
  that	
  the	
  
market	
   has	
   not	
   yet	
   fully	
   realized	
   the	
   scope	
   or	
   potential	
   impact	
   of	
   its	
   sustainability	
   program.	
   In	
   turn,	
   this	
  
suggests	
  that	
  the	
  value	
  to	
  be	
  gained	
  from	
  these	
  initiatives	
   is	
  not	
  yet	
   incorporated	
  into	
  its	
  stock	
  price.	
  Over	
  
the	
  past	
  year,	
  Google	
  has	
  added	
  three	
  notable	
  ESG	
  initiatives,	
  including	
  Google	
  for	
  Nonprofits,	
  Google	
  Dengue	
  
&	
  Flu	
  Trends	
  and	
  child	
  protection	
  measures	
  through	
  google.org	
  in	
  collaboration	
  with	
  the	
  National	
  Center	
  for	
  
Missing	
  and	
  Exploited	
  Children.	
  
	
  
Outcome:	
  Google’s	
  share	
  price	
  on	
  March	
  12,	
  2013	
  was	
  $827.61,	
  compared	
  to	
  the	
  Fund’s	
  initial	
  purchase	
  price	
  
of	
  $552.80	
  in	
  October	
  of	
  2009.	
  In	
  a	
  rebalancing	
  in	
  March	
  2011,	
  the	
  Fund	
  purchased	
  an	
  additional	
  160	
  shares	
  
at	
  $578.30.	
  Looking	
  back	
  on	
  the	
  past	
  year,	
  GOOG	
  shares	
  experienced	
  strong	
  growth	
  after	
   the	
  August	
  2011	
  
announcement	
   that	
   Google	
   planned	
   to	
   acquire	
   Motorola	
   Mobility	
   and	
   the	
   subsequent	
   November	
   2011	
  
announcement	
  that	
  stockholders	
  had	
  approved	
  the	
  merger.	
  In	
  2012,	
  Google	
  stock	
  price	
  has	
  benefited	
  from	
  
comparisons	
   to	
   Apple	
   and	
   strong	
   Q4	
   2012	
   results	
   in	
   mobile.	
   2012	
   Q4	
   earnings	
   provided	
   investors	
   with	
  
confidence	
  as	
  Google	
  emphasized	
  the	
  strength	
  of	
  the	
  mobile	
  advertising	
  opportunity	
  and	
  investors	
  realized	
  
the	
  mobile	
  remains	
  a	
  huge	
  growth	
  opportunity.	
  Potential	
  upside	
  exists	
  if	
  investors	
  can	
  gain	
  confidence	
  in	
  the	
  
MMI	
   integration	
  and	
   if	
  margin	
  deterioration	
   is	
   less	
   than	
  expected.	
  Google	
  maintains	
  the	
  #1	
  video	
  platform	
  
(YouTube),	
  the	
  #1	
  mobile	
  OS	
  (Android)	
  and	
  has	
  the	
  leading	
  market	
  share	
  in	
  mobile	
  ad	
  spend.	
  We	
  updated	
  
our	
   three-­‐year	
  price	
   target	
   to	
  $972.32,	
   representing	
  a	
  5.5%	
  annualized	
   IRR	
   from	
  current	
   levels.	
  The	
  Fund	
  
will	
  continue	
  to	
  hold	
  and	
  monitor	
  the	
  stock.	
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MasterCard	
  Incorporated	
  
	
  
GICS	
  Sector:	
  Services	
  
Industry:	
  Business	
  Services	
  
	
  
Company	
  Description:	
  MasterCard	
  (“MA”)	
  describes	
   itself	
  as	
  a	
   technology	
  company	
  in	
  the	
  global	
  payments	
  
industry.	
   It	
  connects	
  consumers,	
   financial	
   institutions,	
  merchants,	
  governments,	
  and	
  businesses	
  worldwide	
  
to	
   use	
   electronic	
   payments	
   rather	
   than	
   cash	
   and	
   checks.	
   It	
   offers	
   payment	
   solutions	
   that	
   allow	
   for	
   the	
  
development	
  and	
  implementation	
  of	
  credit,	
  debit,	
  prepaid,	
  commercial,	
  and	
  related	
  payment	
  programs	
  and	
  
solutions	
   for	
  consumers	
  and	
  merchants.	
  MasterCard’s	
  brands	
   include	
  MasterCard,	
  Maestro,	
  and	
  Cirrus	
  and	
  
MasterCard	
  processes	
  payments	
  over	
  the	
  MasterCard	
  worldwide	
  network	
  and	
  provides	
  support	
  services	
  to	
  
its	
  customers.	
  
	
  
Investment	
   Pitch:	
   MasterCard	
   is	
   an	
   attractive	
   investment	
   because	
   secular	
   trends	
   to	
   non-­‐cash	
   payments	
  
position	
  MasterCard	
  well	
  in	
  the	
  global	
  payments	
  space.	
  MasterCard	
  also	
  has	
  a	
  highly	
  scalable	
  business	
  model.	
  
Personal	
   consumption	
  expenditure	
  growth	
  will	
   support	
  MasterCard’s	
   top-­‐line	
  growth	
  via	
   its	
   vast	
  network	
  
and	
  robust	
  market	
  share.	
  MasterCard’s	
  wide	
  geographic	
  exposure	
  provides	
  great	
  global	
  diversification	
  and	
  
growth	
   upside.	
   MasterCard	
   also	
   has	
   several	
   upside	
   catalysts.	
   It	
   benefits	
   from	
   an	
   increased	
   cross	
   border	
  
volume	
  multiple	
  with	
  higher	
   transaction	
  payment	
   fees.	
   Its	
  partnership	
  with	
  China	
  UnionPay	
  also	
  positions	
  
MasterCard	
  well	
  for	
  future	
  long-­‐term	
  opportunity	
  for	
  growing	
  credit	
  card	
  payments	
  in	
  China.	
  It	
  has	
  also	
  had	
  
excellent,	
  shareholder-­‐friendly	
  financial	
  performance	
  and	
  has	
  sustained	
  double	
  digital	
  revenue	
  growth,	
  with	
  
50%	
  operating	
  margin	
  and	
  strong	
  cash	
  flow	
  generation	
  ability.	
  	
  
	
  
From	
  an	
  ESG	
  perspective,	
  MasterCard’s	
  efforts	
  to	
  increase	
  financial	
  inclusion	
  are	
  directly	
  tied	
  to	
  its	
  strategic	
  
goals	
  and	
  its	
  bottom	
  line.	
  It	
  has	
  launched	
  many	
  win-­‐win	
  corporate	
  citizenship	
  programs,	
  which	
  truly	
  embody	
  
the	
  goal	
  of	
  “Doing	
  Well	
  by	
  Doing	
  Good.”	
  	
  In	
  its	
  September	
  20,	
  2012	
  Investment	
  Community	
  Meeting,	
  
MasterCard	
  highlights	
  financial	
  inclusion	
  as	
  a	
  key	
  part	
  of	
  its	
  overall	
  global	
  strategy.	
  	
  
	
  
Outcome:	
  The	
  Fund	
  Principals	
  voted	
  to	
  enter	
  with	
  approximately	
  5%	
  of	
  our	
  total	
  portfolio	
  allocation	
  in	
  May	
  
2013	
  at	
  an	
  average	
  price	
  of	
  $538.89/share.	
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Mattel,	
  Inc.	
  (NASDAQ:	
  MAT)	
  	
  

GICS	
  Sector:	
  Consumer	
  Discretionary	
  
Industry:	
  Specialty	
  Stores	
  
	
  
Company	
  Description:	
  Mattel	
  designs,	
  manufactures	
  and	
  markets	
  a	
  variety	
  of	
  toy	
  products	
  worldwide	
  that	
  
are	
  sold	
  into	
  retail	
  distribution	
  as	
  well	
  as	
  directly	
  to	
  consumers.	
  Mattel’s	
  portfolio	
  of	
  brands	
  and	
  products	
  
include	
  Mattel	
  Girls	
  &	
  Boys	
  Brands,	
  Barbie	
  fashion	
  dolls	
  and	
  accessories,	
  Polly	
  Pocket,	
  Little	
  Mommy,	
  Disney	
  
Classics,	
  Monster	
  High,	
  Hot	
  Wheels,	
  Matchbox,	
  Tyco	
  R/C	
  vehicles	
  and	
  play	
  sets,	
  CARS,	
  Radica,	
  Toy	
  Story,	
  Max	
  
Steel,	
  WWE	
  Wrestling,	
  Batman,	
  Fisher-­‐Price,	
  Little	
  People,	
  BabyGear,	
  Imaginext,	
  View-­‐Master,	
  Dora	
  the	
  
Explorer,	
  Go	
  Diego	
  Go!,	
  Thomas	
  and	
  Friends,	
  Mickey	
  Mouse	
  Clubhouse,	
  Sing-­‐a-­‐ma-­‐jigs,	
  See	
  ‘N	
  Say,	
  Power	
  
Wheels,	
  and	
  American	
  Girl	
  Brands.	
  
	
  
Investment	
  Pitch:	
  Mattel	
  is	
  the	
  largest	
  toy	
  manufacturer	
  in	
  the	
  world	
  with	
  significant	
  positive	
  attributes	
  
including	
  strong	
  brand	
  names,	
  a	
  top-­‐tier	
  global	
  distribution	
  network,	
  excellent	
  management,	
  and	
  
international	
  growth	
  potential.	
  The	
  company	
  has	
  some	
  of	
  the	
  best	
  and	
  most	
  consistent	
  margins	
  in	
  the	
  
industry	
  due	
  to	
  its	
  ability	
  to	
  leverage	
  its	
  scale	
  and	
  empower	
  employees	
  to	
  drive	
  efficiencies.	
  From	
  an	
  ESG	
  
perspective,	
  Mattel	
  has	
  strong	
  CSR	
  initiatives	
  that	
  include	
  responsible	
  manufacturing,	
  sustainable	
  sourcing,	
  
philanthropic	
  programs,	
  and	
  a	
  commitment	
  to	
  product	
  safety.	
  The	
  company’s	
  commitment	
  to	
  ESG	
  is	
  likely	
  to	
  
set	
  it	
  apart	
  from	
  its	
  much	
  smaller	
  peers	
  who	
  may	
  be	
  unable	
  to	
  have	
  the	
  same	
  level	
  of	
  dedication	
  to	
  product	
  
safety	
  and	
  environmental	
  issues.	
  
	
  
Outcome:	
  Fund	
  Principals	
  carried	
  a	
  thorough	
  update	
  of	
  Mattel	
  in	
  February	
  2013.	
  From	
  a	
  valuation	
  
perspective,	
  the	
  stock	
  passed	
  its	
  3-­‐year	
  target	
  price	
  of	
  $42,	
  which	
  might	
  limit	
  upside.	
  From	
  an	
  ESG	
  lens,	
  
Mattel	
  is	
  a	
  stronger	
  ESG	
  name	
  within	
  the	
  portfolio,	
  though	
  Fund	
  Principals	
  believe	
  there	
  may	
  be	
  other	
  
undervalued	
  consumer	
  discretionary	
  names	
  with	
  more	
  compelling	
  SRI	
  theses.	
  Despite	
  these	
  rising	
  doubts,	
  
the	
  Principals	
  voted	
  to	
  hold	
  the	
  current	
  position	
  at	
  6%	
  of	
  the	
  portfolio’s	
  total	
  value,	
  while	
  keeping	
  a	
  close	
  
look	
  for	
  any	
  sell	
  catalysts.	
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Norfolk	
  Southern	
  (NYSE:	
  NSC)	
   	
   	
   	
  
	
  
GICS	
  Sector:	
  Industrials	
  
Industry:	
  Road	
  &	
  Rail	
  
	
  
Company	
  Description:	
  Norfolk	
  Southern	
  Corporation	
  controls	
  one	
  of	
  the	
  largest	
  freight	
  railroads	
  on	
  the	
  East	
  
Coast	
  of	
  the	
  United	
  States.	
  The	
  company	
  operates	
  approximately	
  21,000	
  rail	
  route	
  miles	
  in	
  22	
  states	
  and	
  the	
  
District	
   of	
   Columbia,	
   serves	
   every	
   major	
   container	
   port	
   in	
   the	
   eastern	
   United	
   States,	
   and	
   provides	
  
connections	
   to	
   other	
   rail	
   carriers.	
   Collectively,	
   Norfolk	
   Southern	
   operates	
   the	
   most	
   extensive	
   intermodal	
  
network	
  in	
  the	
  East.	
  The	
  company	
  employs	
  approximately	
  28,500	
  people.	
  
	
  
Investment	
   Pitch:	
   NSC	
   is	
   an	
   attractive	
   investment	
   because	
   of	
   the	
   high	
   barriers	
   to	
   entry	
   in	
   the	
   railroad	
  
industry,	
   the	
   company’s	
   revenue	
   and	
   profitability	
   growth	
   prospects,	
   and	
   the	
   direct	
   link	
   between	
   the	
  
company’s	
  cost-­‐saving	
  ESG	
  practices	
  and	
  its	
  bottom	
  line.	
  The	
  capital	
  intensity	
  and	
  regulation	
  of	
  the	
  railroad	
  
business	
  effectively	
  limits	
  new	
  entrants.	
  Meanwhile,	
  the	
  distribution	
  industry	
  continues	
  to	
  experience	
  a	
  shift	
  
from	
   its	
   current	
   trucking	
   majority	
   to	
   rail	
   due	
   to	
   the	
   compelling	
   economics	
   of	
   rail	
   versus	
   trucking.	
  
Furthermore,	
   improved	
   intermodal	
   rail	
   transport	
   and	
   increased	
   highway	
   congestion	
   will	
   continue	
   to	
  
strengthen	
  this	
  secular	
  trend.	
  Further	
  financial	
  return	
  upside	
  comes	
  from	
  a	
  combination	
  of	
  pricing	
  increases	
  
and	
   cost	
   cutting,	
   which	
   should	
   enhance	
   operating	
   margins.	
   Lastly,	
   the	
   company	
   has	
   a	
   track	
   record	
   of	
  
returning	
  cash	
  to	
  investors	
  through	
  dividend	
  payouts	
  and	
  share	
  buybacks.	
  In	
  2012,	
  NSC	
  repurchased	
  more	
  
than	
  $1	
  billion	
  of	
  stock,	
  representing	
  roughly	
  5%	
  of	
  the	
  market	
  cap.	
  In	
  addition,	
  the	
  company	
  paid	
  out	
  $624	
  
million	
  in	
  dividends,	
  representing	
  a	
  dividend	
  yield	
  of	
  ~2.5%	
  at	
  current	
  prices.	
  	
  
	
  
From	
   an	
   ESG	
   investment	
   perspective,	
   the	
   company’s	
   business	
   is	
   directly	
   enhanced	
   by	
   the	
   environmental	
  
goals	
   of	
   the	
   company	
   and	
   its	
   customers.	
   NSC	
   will	
   benefit	
   from	
   its	
   customers’	
   sustainability	
   objectives	
  
because	
  the	
  company	
  can	
  transport	
  goods	
  in	
  a	
  fuel-­‐efficient	
  manner.	
  To	
  capitalize	
  on	
  this	
  trend,	
  NSC	
  created	
  
the	
   “Green	
   Machine,”	
   a	
   carbon	
   footprint	
   analyzer	
   that	
   allows	
   shipping	
   companies	
   to	
   estimate	
   emissions	
  
savings	
  by	
  choosing	
  rail	
  instead	
  of	
  highway.	
  In	
  2011,	
  NSC	
  reduced	
  its	
  greenhouse	
  gas	
  emissions	
  by	
  2%	
  per	
  
revenue-­‐ton	
   mile	
   and	
   achieved	
   the	
   best	
   safety	
   record	
   for	
   large	
   railroads	
   in	
   North	
   America	
   for	
   the	
   22nd	
  
consecutive	
  year.	
  
	
  
Outcome:	
  After	
  posting	
  record	
  revenue	
  in	
  2011,	
  NSC	
  saw	
  revenues	
  decline	
  by	
  1%	
  in	
  2012,	
  largely	
  due	
  to	
  a	
  
decline	
  in	
  coal	
  volumes.	
  The	
  company	
  expects	
  the	
  coal	
  market	
  to	
  remain	
  weak	
  in	
  the	
  near-­‐term,	
  but	
  offset	
  by	
  
strength	
  in	
  chemicals	
  (oil),	
  autos	
  and	
  housing.	
  
	
  
NSC	
  has	
   advanced	
   approximately	
   7%	
   since	
   the	
   Fund	
  purchased	
   it	
   in	
   2011	
   and	
   over	
   25%	
   from	
  YTD	
  2013	
  
(Jan-­‐May).	
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PepsiCo,	
  Inc.	
  (NYSE:	
  PEP)	
   	
  
	
   	
   	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  
GICS	
  Sector:	
  	
  Consumer	
  Staples	
  
Industry:	
  	
  Food,	
  Beverage,	
  &	
  Tobacco	
  
	
  
Company	
  Description:	
  PepsiCo,	
   Inc.	
   is	
   a	
   global	
   food,	
   snack,	
   and	
  beverage	
   company	
  with	
   a	
  diverse	
  product	
  
portfolio	
  including	
  22	
  brands	
  that	
  each	
  generates	
  more	
  than	
  $1	
  billion	
  in	
  annual	
  retail	
  sales.	
  The	
  company’s	
  
products	
   can	
   be	
   found	
   in	
  more	
   than	
   200	
   countries	
   around	
   the	
   globe	
   and	
   include	
   leading	
   brands	
   such	
   as	
  
Pepsi-­‐Cola,	
  Mountain	
  Dew,	
  Lays,	
  Gatorade	
  and	
  Tropicana.	
  The	
  company	
  operates	
  in	
  four	
  business	
  units:	
  (i)	
  
PepsiCo	
   Americas	
   Foods,	
   (ii)	
   PepsiCo	
   Americas	
   Beverages,	
   (iii)	
   PepsiCo	
   Europe,	
   and	
   (iv)	
   PepsiCo	
   Asia,	
  
Middle	
  East,	
  and	
  Africa	
  and	
  was	
  originally	
  incorporated	
  in	
  1919.	
  
	
  
PepsiCo	
   competes	
  primarily	
   on	
   the	
  basis	
   of	
   price,	
   quality,	
   product	
   variety,	
   and	
  distribution.	
  The	
   company	
  
focuses	
   its	
   efforts	
   on	
  manufacturing,	
  marketing,	
   and	
   distributing	
   its	
   products,	
   which	
   it	
   has	
   arranged	
   into	
  
three	
  separate	
  portfolios:	
  	
  “fun-­‐for-­‐you”,	
  “better-­‐for-­‐you”,	
  and	
  “good-­‐for-­‐you”.	
  	
  
	
  
Investment	
   Pitch:	
   We	
   believe	
   PEP	
   is	
   poised	
   for	
   above-­‐consensus	
   revenue	
   growth	
   based	
   on	
   ramping	
  
international	
  sales.	
  Urban	
  areas	
  in	
  the	
  developing	
  world	
  will	
  add	
  300	
  million	
  households,	
  and	
  companies	
  in	
  
the	
  global	
  food	
  and	
  beverage	
  business	
  are	
  all	
  seeking	
  to	
  build	
  brand	
  equity	
  with	
  and	
  develop	
  distribution	
  to	
  
these	
  emerging	
  consumers.	
  PEP	
  is	
  also	
  poised	
  to	
  take	
  advantage	
  of	
  trends	
  towards	
  healthier,	
  more	
  nutritious	
  
foods	
  with	
   its	
  development	
  of	
   its	
  “better-­‐for-­‐you”	
  and	
  “good-­‐for-­‐you”	
  portfolios,	
  while	
  the	
  company	
  enjoys	
  
stable	
  growth	
  for	
  its	
  products	
  in	
  developed	
  markets.	
  Through	
  marketing,	
  branding,	
  and	
  differentiation,	
  PEP	
  
has	
  been	
  able	
  to	
  consistently	
  raise	
  prices,	
  driving	
  long-­‐term	
  sales	
  and	
  EPS	
  growth,	
  despite	
  being	
  a	
  mega-­‐cap	
  
name	
   in	
   a	
  mature	
   industry.	
   PEP	
   also	
   consistently	
   returns	
   cash	
   to	
   shareholders,	
   and	
   at	
   the	
   Fund’s	
   time	
   of	
  
purchase	
  had	
  an	
  attractive	
  valuation,	
  trading	
  at	
  13.5x	
  NTM	
  earnings,	
  well	
  below	
  its	
  5-­‐year	
  average	
  of	
  16.0x.	
  
	
  
PEP’s	
  CEO,	
  Indra	
  Nooyi,	
  has	
  dedicated	
  extensive	
  resources	
  to	
  strategic	
  CSR	
  initiatives,	
  and	
  PEP	
  has	
  become	
  
recognized	
  as	
  an	
  ESG	
  leader	
  in	
  the	
  food	
  and	
  beverage	
  industry.	
  PEP’s	
  product	
  portfolio	
  reflects	
  its	
  efforts	
  to	
  
promote	
  healthy	
  eating	
  habits	
   and	
   to	
  develop	
  healthier	
   alternatives	
   to	
   its	
   “fun-­‐for-­‐you”	
  products.	
  PEP	
  has	
  
also	
  made	
  a	
   concerted	
  effort	
   to	
   reduce	
  energy	
   consumption,	
  water	
  usage,	
   and	
   carbon	
  emissions.	
  PEP	
  also	
  
actively	
  works	
  with	
  its	
  supply	
  chain	
  to	
  improve	
  upward	
  social	
  mobility	
  and	
  fair	
  wages.	
  
	
  
Outcome:	
  The	
  Fund	
  Principals	
  voted	
  to	
  invest	
  in	
  PEP	
  with	
  approximately	
  6%	
  of	
  our	
  total	
  portfolio	
  allocation	
  
in	
  November	
  2011.	
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PG&E	
  Corp.	
  (NYSE:	
  PCG)	
  	
  
	
  
GICS	
  Sector:	
  Utilities	
  
Industry:	
  Multi-­‐Utilities	
  
	
  
Company	
   Description:	
   PG&E	
   is	
   a	
   $13.9	
   billion	
   holding	
   company	
   and	
   utility	
   engaged	
   in	
   the	
   generation,	
  
procurement,	
  and	
  transmission	
  of	
  energy	
  in	
  California,	
  and	
  is	
  one	
  of	
  the	
  largest	
  utility	
  holding	
  companies	
  in	
  
the	
   U.S.	
   The	
   company	
   also	
   is	
   involved	
   in	
   the	
   generation,	
   procurement,	
   transmission,	
   and	
   distribution	
   of	
  
electricity	
  as	
  well	
  as	
  the	
  procurement,	
  transportation,	
  storage,	
  and	
  distribution	
  of	
  natural	
  gas.	
  
	
  
Investment	
  Pitch:	
  Pacific	
  Gas	
  &	
  Electric	
  is	
  one	
  of	
  the	
  largest	
  combination	
  natural	
  gas	
  and	
  electric	
  utilities	
  in	
  
the	
  United	
  States,	
  serving	
  approximately	
  15	
  million	
  people	
  in	
  Northern	
  and	
  Central	
  California.	
  PG&E‘s	
  stable	
  
earnings	
  are	
  expected	
  to	
  grow	
  moderately	
  over	
  the	
  long	
  run.	
  Moreover,	
  because	
  the	
  market	
   is	
  regulated,	
  a	
  
healthy	
  rate	
  of	
  return	
  is	
  guaranteed	
  to	
  the	
  company	
  through	
  the	
  ongoing	
  adjustment	
  of	
  rates.	
  Concerns	
  for	
  
other	
   utilities	
   regarding	
   the	
   volatile	
   cost	
   of	
   natural	
   gas	
   for	
   generation	
   purposes	
   are	
   diminished	
   for	
   PG&E	
  
because	
  it	
  is	
  an	
  integrated	
  gas	
  and	
  electric	
  utility.	
  	
  
	
  
From	
  an	
  ESG	
  perspective,	
   the	
  Fund	
  has	
  selected	
  the	
  company	
  for	
   its	
  prioritization	
  of	
  safety	
  and	
  reliability.	
  
Given	
   the	
   nature	
   of	
   the	
   business,	
   these	
   two	
   aspects	
   are	
   a	
   critical	
   component	
   to	
   distinguish	
   leaders	
   from	
  
average	
   players.	
   The	
   2010	
   San	
   Bruno	
   accident	
   has	
   significantly	
   tested	
   these	
   priorities,	
   but	
   a	
   change	
   in	
  
leadership	
  as	
  well	
  as	
  increased	
  investment	
  in	
  safety	
  measures	
  show	
  a	
  dedication	
  to	
  improvements.	
  Recently,	
  
the	
  company	
  has	
  also	
  become	
  an	
  example	
   for	
  other	
  utilities	
   to	
  reduce	
  carbon	
  emissions	
  through	
  proactive	
  
procurement	
   of	
   renewable	
   resources	
   in	
   its	
   generation	
   portfolio.	
   These	
   initiatives	
  were	
   accompanied	
   by	
   a	
  
strong	
   effort	
   to	
   promote	
   energy	
   efficiency	
   among	
   consumers	
   and	
   upgrade	
   the	
   infrastructure	
   required	
   to	
  
meet	
  a	
  higher	
  standard	
  of	
  savings.	
  	
  
	
  
Outcome:	
  As	
  one	
  of	
  the	
  Fund’s	
  longest-­‐held	
  positions,	
  PG&E	
  has	
  provided	
  dual	
  benefits	
  of	
  diversification	
  and	
  
relative	
  safety	
  during	
  turbulent	
  markets,	
  especially	
  during	
  the	
  downturn	
  of	
  2008-­‐2009.	
  The	
  company	
  
continues	
  to	
  work	
  through	
  legal	
  and	
  regulatory	
  proceedings	
  surrounding	
  the	
  2010	
  San	
  Bruno	
  tragedy,	
  and	
  
uncertainty	
  regarding	
  its	
  total	
  liability	
  could	
  remain	
  an	
  overhang	
  on	
  shares	
  into	
  next	
  year.	
  Nonetheless,	
  
the	
  Fund	
  believes	
  PG&E’s	
  SRI	
  practices	
  will	
  continue	
  to	
  set	
  a	
  leading	
  standard	
  in	
  the	
  industry.	
  After	
  
bringing	
  in	
  a	
  new	
  CEO	
  in	
  September	
  2011,	
  PG&E	
  reorganized	
  its	
  gas	
  and	
  electric	
  businesses	
  with	
  a	
  focus	
  
on	
  improving	
  accountability	
  and	
  operational	
  expertise.	
  Further,	
  proactive	
  investments	
  in	
  meeting	
  the	
  
more	
  stringent	
  CPUC	
  pipeline	
  safety	
  standards	
  should	
  help	
  rehabilitate	
  the	
  company’s	
  reputation,	
  and	
  
position	
  it	
  for	
  future	
  earnings	
  growth	
  given	
  California’s	
  generous	
  recovery	
  rate	
  regime.	
  However,	
  the	
  
net	
  profit	
  of	
  the	
  company	
  was	
  $816	
  million	
  during	
  the	
  fiscal	
  year	
  2012,	
  a	
  decrease	
  of	
  3.31%	
  from	
  2011,	
  
primarily	
  due	
  to	
  operating	
  costs	
  incurred	
  to	
  improve	
  the	
  safety	
  and	
  reliability	
  of	
  electric	
  and	
  natural	
  gas	
  
operations.	
  That	
  said,	
  any	
  valuation	
  analysis	
  is	
  clouded	
  by	
  the	
  fact	
  that	
  capital	
  improvements	
  and	
  
potential	
  liabilities	
  surrounding	
  the	
  San	
  Bruno	
  incident	
  could	
  cost	
  shareholders	
  an	
  additional	
  $1	
  billion	
  
through	
  2013.	
  PCG	
  currently	
  makes	
  up	
  approximately	
  4.0%	
  of	
  our	
  portfolio	
  and	
  is	
  trading	
  at	
  a	
  price	
  of	
  
$48.44.	
  Our	
  three-­‐year	
  price	
  target	
  is	
  $48.82. The	
  Principals	
  voted	
  to	
  continue	
  to	
  hold	
  and	
  monitor	
  the	
  stock.	
  
Fund	
  Principals	
  voted	
  to	
  hold	
  and	
  closely	
  monitor	
  regulatory	
  developments.	
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DIVESTITURES	
  

	
  
Gilead	
  Sciences,	
  Inc.	
  (NASDAQ:	
  GILD)	
   	
   	
   	
  	
  
	
  
GICS	
  Sector:	
  Health	
  Care	
  
Industry:	
  Biotechnology	
  
	
  
Company	
  Description:	
  Gilead	
  is	
  a	
  research-­‐based	
  biopharmaceutical	
  company	
  that	
  discovers,	
  develops,	
  and	
  
commercializes	
   therapeutics	
   in	
   areas	
   of	
   unmet	
   medical	
   need.	
   Its	
   primary	
   areas	
   of	
   focus	
   include	
   human	
  
immunodeficiency	
   virus	
   (HIV)/AIDS,	
   liver	
   diseases	
   such	
   as	
   hepatitis	
   B	
   and	
   C	
   and	
   serious	
  
cardiovascular/metabolic	
   and	
   respiratory	
   conditions.	
   It	
   is	
   the	
   leader	
   in	
   the	
   worldwide	
   HIV	
   therapeutics	
  
market,	
   with	
   the	
   company’s	
   HIV	
   product	
   sales	
   constituting	
   more	
   than	
   80%	
   of	
   total	
   2011	
   revenues.	
   The	
  
company	
  product	
  portfolio	
  is	
  comprised	
  of	
  Atripla,	
  Truvada,	
  Viread,	
  Emtriva,	
  Complera	
  /Eviplera,	
  Hepsera,	
  
AmBisome,	
  Letairis,	
  Ranexa,	
  Cayston	
  and	
  Vistide.	
  	
  
	
  
Gilead	
   Sciences	
   operates	
   its	
   business	
   through	
   one	
   reportable	
   segment,	
   which	
   primarily	
   focuses	
   on	
   the	
  
development	
  and	
  commercialization	
  of	
  human	
  therapeutics	
  for	
   life	
  threatening	
  diseases.	
  The	
  Company	
  has	
  
United	
   States	
   and	
   international	
   commercial	
   sales	
   operations,	
   with	
   marketing	
   subsidiaries	
   in	
   Australia,	
  
Austria,	
  Canada,	
  France,	
  Germany,	
  Greece,	
  Ireland,	
  Italy,	
  New	
  Zealand,	
  Portugal,	
  Spain,	
  Switzerland,	
  Turkey,	
  
United	
  Kingdom,	
  and	
  United	
  States.	
  
	
  	
  
Initial	
  Investment	
  Thesis:	
  Gilead	
  holds	
  a	
   leadership	
  position	
  in	
  the	
  global	
  HIV	
  market	
  with	
  25.9%	
  of	
  global	
  
market	
  share.	
  The	
  company	
  manages	
  to	
  continually	
  gain	
  market	
  share	
  by	
   introducing	
  next-­‐generation	
  HIV	
  
medicines	
  and	
  has	
  made	
  efforts	
   to	
  diversify	
   its	
   revenue	
  streams	
  by	
  moving	
   into	
  new	
  therapeutic	
  areas.	
   In	
  
January	
  of	
  2012,	
  GILD	
  closed	
  an	
  $11	
  billion	
  acquisition	
  of	
  Pharmasset	
  to	
  expand	
  into	
  hepatitis	
  C	
  treatment.	
  
The	
  company	
  has	
  exhibited	
  revenue	
  CAGR	
  for	
  the	
  past	
  seven	
  years	
  of	
  approximately	
  11%.	
  Gilead	
  operates	
  
with	
  an	
  experienced	
  and	
  industry-­‐respected	
  management	
  team.	
  
	
  
Gilead	
   ranks	
   in	
   the	
   top	
   of	
   SRI	
   indices	
   and	
   is	
   considered	
   a	
   leader	
   in	
   equitable	
   pricing,	
   manufacturing,	
  
distribution,	
   and	
   voluntary	
   licensing.	
   For	
   example,	
   through	
   its	
  Access	
  Program,	
   2.4	
  million	
  people	
   in	
   over	
  
130	
  developing	
  countries	
  are	
  now	
  receiving	
  an	
  HIV	
  treatment	
  regimen	
  based	
  on	
  Gilead's	
  medicines.	
  Gilead	
  
has	
   also	
   worked	
   with	
   the	
  World	
   Health	
   Organization	
   and	
   non-­‐governmental	
   organizations	
   to	
   expand	
   its	
  
access	
  to	
  treatment	
  for	
  visceral	
  leishmaniasis,	
  one	
  of	
  the	
  world’s	
  deadliest	
  parasitic	
  diseases.	
  
	
  
Outcome:	
  Our	
  primary	
  motivation	
   in	
  exiting	
   the	
  stock	
  was	
   that	
  we	
  believe	
   the	
  stock	
   is	
   fully	
  valued	
  at	
   this	
  
moment	
  and	
  that	
  we	
  are	
  concerned	
  about	
  the	
  Fund’s	
   lack	
  of	
   industry-­‐specific	
  capability	
  to	
  fully	
  assess	
  key	
  
downside	
  risks	
  as	
  follow:	
  1)	
  commercial	
  risk	
  to	
  the	
  HIV	
  franchise;	
  2)	
  greater-­‐than-­‐expected	
  generic	
  erosion	
  
for	
   the	
   overall	
   HIV	
   franchise	
   following	
   patent	
   expiration	
   of	
   Viread	
   in	
   2017;	
   3)	
   clinical	
   and/or	
   regulatory	
  
setback	
   in	
   its	
   late-­‐stage	
  pipeline;	
   and	
  4)	
   the	
  ongoing	
  patent	
   challenges.	
  Additionally,	
   the	
  company	
  depends	
  
heavily	
   on	
   limited	
   customers	
   for	
   a	
   significant	
   portion	
   of	
   its	
   net	
   sales,	
  which	
  makes	
   it	
   vulnerable	
   to	
   associated	
  
market	
  risks	
  of	
  being	
  over	
  dependent	
  on	
  concentrated	
  revenue	
  channels.	
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IHS	
  Inc.	
  (NYSE:	
  IHS)	
   	
   	
   	
   	
   	
   	
  
	
  
GICS	
  Sector:	
  Information	
  Technology	
  
Industry:	
  Software	
  
	
  
Company	
  Description:	
  IHS	
  Inc.	
  (IHS)	
  is	
  the	
  source	
  of	
  critical	
  information	
  and	
  insight	
  in	
  areas	
  such	
  as	
  energy,	
  
product	
   lifecycle,	
   security	
   and	
   environment.	
   IHS	
   sources	
   data	
   and	
   transforms	
   it	
   into	
   information	
   that	
  
businesses,	
  government,	
  and	
  others	
  use	
  every	
  day	
  to	
  make	
  high-­‐impact	
  decisions.	
  Raw	
  data	
  is	
  converted	
  into	
  
information	
  through	
  a	
  series	
  of	
  transformational	
  steps.	
  The	
  seven-­‐step	
  process	
  IHS	
  follows	
  in	
  transforming	
  
data	
  into	
  critical	
  information	
  and	
  insight	
  involves	
  Sourcing,	
  Capture,	
  Matching,	
  Identification,	
  Relationships,	
  
Analysis,	
   and	
   Modeling	
   and	
   Forecasting.	
   The	
   Company	
   is	
   organized	
   in	
   three	
   geographical	
   segments:	
  
Americas,	
  which	
   includes	
   the	
  United	
  States,	
  Canada,	
  and	
  Latin	
  America;	
  EMEA,	
  which	
   includes	
  Europe,	
   the	
  
Middle	
  East,	
  and	
  Africa;	
  and	
  Asia	
  Pacific	
  (including	
  India).	
  IHS	
  is	
  particularly	
  attractive	
  to	
  customers	
  in	
  both	
  
emerging	
  and	
  developed	
  markets	
  because	
  of	
   its	
   large	
  presence	
  in	
  and	
  robust	
  data	
  sets	
  from	
  largely	
  under-­‐
covered	
   developing	
   countries.	
   Information	
   and	
   insight	
   provided	
   by	
   IHS	
   allows	
   customers	
   to	
   accelerate	
  
intelligent	
  decision-­‐making,	
  making	
  penetration	
  of	
  business	
   faster	
   and	
  better	
  prepared	
   to	
  handle	
   risk.	
  We	
  
believe	
  that	
  their	
  exposure	
  to	
  these	
  untapped	
  revenue	
  sources	
  will	
  provide	
  a	
  competitive	
  edge	
  to	
  IHS.	
  
	
  
Initial	
   Investment	
  Thesis:	
   IHS’	
  core	
  mission	
   is	
   to	
  add	
  value	
  through	
  the	
  transformation	
  of	
   information	
   into	
  
critical	
   insight	
   and	
   to	
   be	
   a	
   thoughtful	
   and	
   responsible	
   citizen	
   by	
   improving	
   the	
   quality	
   of	
   life	
   for	
   its	
  
customers,	
   employees,	
   shareholders	
   and	
   the	
   communities	
   in	
   which	
   they	
   live	
   and	
   work.	
   We	
   expect	
   IHS	
  
products	
   that	
   facilitate	
   the	
   implementation,	
   support	
   and	
   monitoring	
   of	
   Environmental,	
   Social	
   and	
  
Governance	
  (ESG)	
  practices	
  in	
  several	
  industries	
  to	
  be	
  key	
  drivers	
  for	
  continued	
  strong	
  revenue	
  growth	
  for	
  
the	
   company,	
   which	
   will	
   also	
   be	
   supported	
   by	
   continued	
   pricing	
   increases	
   based	
   on	
   added	
   value,	
   cross-­‐
selling	
   opportunities	
   across	
   information	
   domains,	
   and	
   accretive	
   acquisitions.	
   The	
   company’s	
   profitability	
  
and	
  cash	
  flows	
  should	
  grow	
  even	
  more	
  quickly	
  than	
  revenues,	
  driven	
  by	
  high	
  incremental	
  margins	
  inherent	
  
in	
  its	
  information	
  products,	
  continued	
  progress	
  toward	
  industry-­‐standard	
  margins,	
  and	
  implementation	
  of	
  a	
  
streamlined	
  back-­‐office	
  platform.	
  	
  
	
  
Outcome:	
  	
  	
  IHS	
  has	
  returned	
  more	
  than	
  30%	
  since	
  its	
  inclusion	
  in	
  the	
  fund	
  in	
  November	
  of	
  2010,	
  and	
  Fund	
  
Principals	
  have	
  twice	
  had	
  the	
  opportunity	
   to	
   take	
  some	
  profits	
  as	
   the	
  stock	
  approached	
  (or	
  exceeded)	
  our	
  
original	
   $105	
   price	
   target	
   by	
   trimming	
   our	
   position	
   Spring	
   and	
   Fall	
   2012.	
  While	
   IHS	
   continues	
   to	
   deliver	
  
high-­‐single-­‐digit	
   subscription	
   growth	
   for	
   its	
   sticky	
  data	
   and	
  analytics	
   solutions,	
   the	
  weakness	
   in	
   the	
  more	
  
discretionary	
   non-­‐subscription	
   business,	
   combined	
   with	
   a	
   particularly	
   cautious	
   management	
   outlook,	
  
suggest	
  that	
  its	
  9-­‐15%	
  long-­‐term	
  organic	
  growth	
  targets	
  might	
  be	
  unsustainable.	
  	
  
	
  
In	
  May	
  2013,	
  Fund	
  Principals	
  recommended	
  to	
  sell	
  the	
  remainder	
  of	
  our	
  IHS	
  position	
  due	
  to:	
  	
  
• Growth	
   outlook:	
   In	
   light	
   of	
   the	
   challenges	
  mentioned	
   above,	
  we	
   believe	
   IHS	
  will	
   continue	
   to	
   pursue	
   a	
  

tuck-­‐in	
  acquisition	
   strategy	
   to	
  boost	
   top	
   line	
  growth.	
  Nonetheless,	
   there	
   is	
   still	
   considerable	
  execution	
  
risk	
  as	
  a	
  result	
  of	
  the	
  recent	
  systems	
  overhaul	
  and	
  a	
  recently	
  announced	
  CEO	
  transition.	
  

• Valuation:	
   	
   IHS	
   shares	
  were	
   trading	
   in-­‐line	
  with	
   historical	
   valuation	
  multiples,	
   and	
   at	
   a	
   premium	
   to	
   a	
  
basket	
  of	
  data	
  and	
  information	
  services	
  peers.	
  Our	
  DCF	
  also	
  analysis	
  also	
  suggested	
  that	
  shares	
  are	
  fully	
  
valued	
  at	
  current	
  levels.	
  While	
  the	
  fundamentals	
  of	
  the	
  core	
  subscription	
  business	
  remain	
  compelling,	
  we	
  
believe	
  the	
  shares	
  are	
  fully	
  valued	
  in	
  light	
  of	
  the	
  slowing	
  top-­‐line	
  outlook.	
  	
  

	
  
As	
  a	
  result,	
  Fund	
  Principals	
  voted	
  to	
  exit	
  the	
  position	
  on	
  May	
  1	
  at	
  $97.77	
  per	
  share.	
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Rio	
  Tinto	
  (NYSE:	
  RIO)	
   	
  

GICS	
  Sector:	
  Materials	
  
Industry:	
  Metals	
  &	
  Mining	
  
	
  
Company	
  Description:	
  Rio	
  Tinto	
  is	
  one	
  of	
  the	
  world's	
  largest	
  mining	
  conglomerates,	
  with	
  major	
  interests	
  in	
  
copper,	
   iron	
   ore,	
   coal,	
   aluminum,	
  mineral	
   sands,	
   borax,	
   diamonds	
   and	
   gold.	
   It	
   is	
   one	
   of	
   the	
   largest	
   single	
  
producers	
  of	
   copper,	
   iron	
  ore,	
   steaming	
  coal,	
  TiO2	
  slag	
  and	
  borax.	
  Operations	
  are	
  characterized	
  by	
  world-­‐
class	
  deposits	
  consisting	
  mainly	
  of	
  the	
  lowest-­‐cost	
  quartile	
  of	
  opencut	
  located	
  in	
  North	
  and	
  South	
  America,	
  
Australia,	
  Indonesia,	
  Europe	
  and	
  Southern	
  Africa.	
  
	
  
Initial	
   Investment	
   Thesis:	
   Rio	
   Tinto	
   exceeds	
   industry	
   benchmarks	
   with	
   respect	
   to	
   Governance,	
   Human	
  
Capital,	
   the	
   Environment	
   and	
   Stakeholder	
   Capital.	
   Specifically,	
   we	
   believe	
   there	
   is	
   SRI	
   “Alpha”	
   associated	
  
with	
   Rio	
   Tinto’s	
   strong	
   environmental	
   record	
   and	
   comprehensive	
   stakeholder	
   policies	
   that	
   enables	
   it	
   to	
  
strike	
  favorable	
  deals	
  with	
  resource-­‐rich	
  countries	
  that	
  want	
  mining	
  done	
  in	
  a	
  sustainable	
  manner.	
  From	
  a	
  
financial	
  perspective,	
  Rio	
  Tinto	
  gives	
  the	
  Fund	
  exposure	
  to	
  the	
  basic	
  materials	
  space	
  and	
  rising	
  commodity	
  
prices.	
  Rio	
  Tinto	
  appears	
  to	
  be	
  attractively	
  valued	
  at	
  a	
  35%	
  discount	
  to	
  intrinsic	
  value	
  when	
  using	
  a	
  discount	
  
cash	
  flow	
  (DCF)	
  model.	
  	
  
	
  
Outcome:	
  The	
  original	
  Rio	
  Tinto	
  investment	
  thesis	
  was	
  based	
  on	
  indications	
  of	
  global	
  growth	
  and	
  improving	
  
ESG	
  performance.	
  However,	
   in	
   2012	
   and	
  2013,	
   the	
  position	
   faced	
   an	
   increasing	
   amount	
   of	
   price	
   volatility	
  
from	
  aluminum	
  and	
  cooper,	
  which	
  negatively	
   impacted	
  Rio’s	
  stock	
  price.	
  Another	
  core	
  part	
  of	
  our	
  original	
  
thesis	
  was	
  around	
  the	
  expected	
  economic	
  growth	
  in	
  China	
  driving	
  demand	
  for	
  Rio’s	
  products.	
  China’s	
  growth	
  
in	
  the	
  first	
  half	
  of	
  2012	
  slowed	
  to	
  its	
  lowest	
  levels	
  since	
  2009,	
  contributing	
  to	
  the	
  weak	
  demand	
  that	
  marked	
  
the	
   global	
   economic	
   landscape.	
   On	
   an	
   ESG	
   front,	
   conducting	
   an	
   analysis	
   of	
  MSCI	
   documentation	
   revealed	
  
fairly	
  low	
  labor	
  management	
  and	
  toxic	
  release	
  standings	
  (bottom	
  quartile)	
  for	
  Rio	
  Tinto	
  when	
  compared	
  to	
  
the	
  metals	
  &	
  mining	
  industry	
  overall.	
  Rio	
  Tinto	
  also	
  saw	
  a	
  downgrade	
  in	
  its	
  MSCI	
  ESG	
  standing	
  from	
  BBB	
  to	
  
BB	
   in	
   2012	
   due	
   to	
   high-­‐risk	
   operations	
   likely	
   to	
   cause	
   community	
   opposition,	
   political	
   challenges,	
   water	
  
stress	
  and	
  adverse	
  biodiversity	
  impacts.	
  
	
  
In	
  March	
  2013,	
  we	
  recommended	
  to	
  sell	
  Rio	
  Tinto	
  due	
  to:	
  
• Volatility	
  in	
  industry	
  and	
  inability	
  to	
  keep	
  abreast	
  of	
  industry	
  changes:	
  Continued	
  volatility	
  of	
  the	
  mining	
  and	
  

metals	
  (non-­‐precious)	
  industry	
  on	
  a	
  financial	
  front.	
  Rio	
  Tinto	
  was	
  purchased	
  in	
  2010	
  for	
  $59.81/share	
  and	
  in	
  2011	
  
it	
  had	
  a	
  three	
  year	
  target	
  share	
  price	
  of	
  $83.74	
  with	
  a	
  12.6%	
  3-­‐year	
  IRR.	
  When	
  considering	
  divestiture	
  in	
  March	
  
2013,	
  the	
  position	
  was	
  at	
  $50.44/share.	
  

• ESG	
  risks:	
  	
  While	
  Rio	
  Tinto	
  has	
  made	
  efforts	
  to	
  bolster	
  its	
  ESG	
  management	
  and	
  has	
  strong	
  management	
  practices	
  
regarding	
  land	
  use	
  and	
  conversation,	
  the	
  company	
  is	
  being	
  exposed	
  to	
  greater	
  ESG	
  risks	
  regarding	
  labor	
  practices,	
  
community	
  support	
  and	
  toxic	
  waste.	
  

	
  
For	
  the	
  above	
  reasons,	
  the	
  Principals	
  voted	
  to	
  divest	
  in	
  Rio	
  Tinto.	
  The	
  shares	
  were	
  sold	
  on	
  3/14/2013	
  at	
  a	
  
price	
  of	
  $49.69.	
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INVESTMENT	
  PITCHES	
  –	
  NON-­‐PORTFOLIO	
  COMPANIES	
   	
   	
   	
   	
   	
  
	
  
Autodesk,	
  Inc.	
  <ADSK>	
  
	
  
GICS	
  Sector:	
  Technology	
  	
  
Industry:	
  Sys.	
  Software	
  	
  
	
  
Company	
  Description:	
  Autodesk,	
  Inc.	
  operates	
  as	
  a	
  design	
  software	
  and	
  services	
  company	
  that	
  offers	
  
customers	
  productive	
  business	
  solutions	
  through	
  powerful	
  technology	
  products	
  and	
  services	
  in	
  the	
  
architecture,	
  engineering	
  and	
  construction;	
  manufacturing;	
  and	
  digital	
  media	
  and	
  entertainment	
  industries.	
  
The	
  software	
  products	
  enable	
  customers	
  to	
  experience	
  their	
  ideas	
  before	
  they	
  are	
  real	
  by	
  allowing	
  them	
  to	
  
imagine,	
  design	
  and	
  create	
  their	
  ideas	
  and	
  to	
  visualize,	
  simulate	
  and	
  analyze	
  real‐world	
  performance	
  early	
  
in	
  the	
  design	
  process	
  by	
  creating	
  digital	
  prototypes.	
  These	
  capabilities	
  allow	
  customers	
  to	
  optimize	
  and	
  
improve	
  their	
  designs,	
  help	
  save	
  time	
  and	
  money,	
  improve	
  quality	
  and	
  foster	
  innovation.	
  	
  
	
  
Investment	
   Pitch:	
   	
   A	
   clear	
   leader	
   in	
   its	
   industry,	
   Autodesk,	
   Inc.	
   is	
   positioned	
   to	
   continue	
   to	
   experience	
  
significant	
  growth	
  over	
  the	
  next	
  several	
  years,	
  which	
  is	
  expected	
  to	
  come	
  from	
  improved	
  macro	
  trends.	
  With	
  
the	
   majority	
   of	
   company	
   revenue	
   coming	
   from	
   Architecture,	
   Engineering	
   and	
   Construction	
   (AEC)	
   and	
  
Platform	
  Solutions	
  and	
  Emerging	
  Business	
  (PSEB)	
  	
  segments,	
  an	
  improved	
  domestic	
  and	
  global	
  economy	
  will	
  
help	
   fuel	
   Autodesk’s	
   growth.	
   While	
   Autodesk	
   Inc.	
   already	
   has	
   64%	
   of	
   revenue	
   stemming	
   from	
   other	
  
countries,	
  the	
  firm	
  believes	
  it	
  has	
  room	
  for	
  growth	
  in	
  developing	
  countries.	
  Because	
  of	
  its	
  strong	
  competitive	
  
advantage,	
   global	
   distribution	
   network	
   and	
   strong	
   relationship	
   with	
   retailers	
   and	
   suppliers,	
   we	
   believe	
  
international	
  growth	
  is	
  highly	
  likely	
  over	
  the	
  medium/long	
  -­‐	
  term	
  time	
  horizon.	
  	
  
	
  	
  
From	
   ESG’s	
   perspective,	
   because	
   Autodesk	
   is	
   in	
   the	
   business	
   of	
   creation,	
   the	
   company	
   considers	
   it	
   a	
  
responsibility	
   to	
   empower	
   its	
   customers	
  with	
   the	
   tools	
   to	
   create	
   and	
   design	
   a	
  more	
   sustainability	
   global	
  
infrastructure.	
   The	
   company’s	
   responsibility	
   extends	
   across	
   the	
   value	
   chain,	
   from	
   holding	
   suppliers	
  
accountable	
   for	
   their	
   environmental	
   impact	
   through	
   to	
  measuring	
  ESG	
  metrics	
  within	
   its	
   own	
  operations.	
  
Autodesk	
   focuses	
   its	
   ESG	
   initiatives	
   in	
   four	
   impact	
   areas:	
   sustainable	
   solutions,	
   educating	
   and	
   inspiring,	
  
partnering	
   and	
   connecting,	
   and	
   leading	
   by	
   example.	
   It	
   manages	
   environmental	
   sustainability	
   in	
   an	
  
organizational	
  structure	
  that	
  includes	
  internal	
  partnerships	
  that	
  live	
  both	
  vertically	
  and	
  horizontally,	
  and	
  are	
  
led	
  by	
  the	
  company’s	
  CEO,	
  Carl	
  Bass.	
  Autodesk	
  tracks	
  and	
  reports	
   the	
  results	
  of	
   its	
   impact	
  areas	
  as	
   if	
   they	
  
were	
   financial	
   statements,	
   including	
   metrics	
   around	
   climate	
   change,	
   waste,	
   environmental	
   compliance,	
  
employee	
  engagement,	
   gender	
  diversity,	
   community	
   investment	
  and	
  political	
   contributions,	
   among	
  others.	
  
The	
   company	
   has	
  won	
   several	
   awards	
   and	
   is	
   on	
   several	
   lists	
   that	
   reflect	
   industry	
   recognition	
   for	
   being	
   a	
  
great	
  place	
  to	
  work	
  and	
  an	
  ambassador	
  for	
  leading	
  ESG	
  	
  
standards.	
  
	
  
Outcome:	
  The	
  Fund	
  Principals	
  chose	
  to	
  place	
  ADSK	
  on	
  its	
  watch	
  list,	
  citing	
  that	
  the	
  investment	
  thesis	
  has	
  not	
  
been	
  changed	
  too	
  much	
  from	
  the	
  fund’s	
  previous	
  divesture.	
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Annie’s,	
  Inc.	
  <BNNY>	
  	
  
	
  
GICS	
  Sector:	
  Consumer	
  Goods	
  
Industry:	
  Food	
  –	
  Major	
  Diversified	
  
	
  
Company	
  Description:	
  Annie’s,	
  Inc.	
  is	
  a	
  natural	
  and	
  organic	
  food	
  company	
  that	
  offers	
  packaged	
  foods	
  such	
  as	
  
macaroni	
  and	
  cheese,	
  snack	
  crackers,	
  fruit	
  snacks,	
  and	
  graham	
  crackers.	
  Annie’s	
  offers	
  125	
  products	
  and	
  is	
  
present	
   in	
   more	
   than	
   25,000	
   retail	
   locations	
   in	
   North	
   America,	
   including	
   mainstream	
   grocery,	
   mass	
  
merchandiser,	
  and	
  natural	
  retailer	
  channels.	
  	
  
	
  	
  
Investment	
  Pitch:	
  	
  Annie’s	
  is	
  well	
  positioned	
  to	
  take	
  advantage	
  of	
  the	
  natural	
  and	
  organic	
  foods	
  trend	
  facing	
  
the	
  packaged	
  food	
  industry.	
  It	
  broadly	
  communicates	
  its	
  corporate	
  values	
  –	
  its	
  motto	
  is	
  “Eat	
  Responsibly	
  Act	
  
Responsibly”	
  with	
  its	
  brand	
  identity,	
  choice	
  of	
  ingredients,	
  and	
  types	
  of	
  products	
  it	
  offers.	
  Annie’s	
  is	
  one	
  of	
  
the	
   few	
   publicly	
   traded	
   packaged	
   food	
   companies	
   that	
   is	
   so	
   focused	
   on	
   natural	
   and	
   organic	
   ingredients.	
  
(Hains	
   Celestial	
   is	
   its	
   nearest	
   competitor.)	
   Annie	
   has	
   strong	
   positioning	
   in	
   the	
   health	
   and	
   wellness	
   food	
  
market,	
  which	
  has	
  been	
  growing	
  at	
  9-­‐10%	
  per	
  year.	
  It	
  also	
  has	
  many	
  opportunities	
  for	
  channel	
  growth,	
  as	
  it	
  
reaches	
  additional	
  retailers	
  and	
  increased	
  center	
  aisle	
  placement	
  
	
  
From	
  ESG’s	
  perspective,	
  Annie’s	
  is	
  a	
  deeply	
  mission-­‐driven	
  company.	
  Its	
  annual	
  report	
  states	
  that	
  its	
  mission	
  
is	
  to	
  cultivate	
  a	
  healthier,	
  happier	
  world	
  by	
  spreading	
  goodness	
  through	
  nourishing	
  foods,	
  honest	
  words	
  and	
  
conduct	
   that	
   is	
   considerate	
   and	
   forever	
   kind	
   to	
   the	
   planet.	
   Annie’s	
   core	
   values	
   espouse	
   fairness,	
  
sustainability,	
  respect,	
  and	
  responsibility.	
  	
  
	
  
Outcome:	
  The	
  Fund	
  Principals	
  chose	
  to	
  place	
  BNNY	
  on	
  the	
  watch	
  list	
  because	
  Annie’s	
  is	
  currently	
  trading	
  at	
  a	
  
very	
  high	
  P/E	
  multiple	
  and	
  P/S	
  multiple	
  relative	
  to	
  its	
  peers.	
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Deere	
  Company	
  <DE>	
  	
  
	
  
GICS	
  Sector:	
  Industrial	
  Goods	
  
Industry:	
  Construction	
  Mach	
  
	
  
Company	
   Description:	
   Deere	
   &	
   Company	
   (John	
   Deere),	
   incorporated	
   in	
   April	
   25,	
   1958,	
   along	
   with	
   its	
  
subsidiaries,	
   operates	
   in	
   three	
   segments:	
   agriculture	
   and	
   turf,	
   construction	
   and	
   forestry	
   and	
   financial	
  
services.	
  The	
  John	
  Deere	
  agriculture	
  and	
  turf	
  segment	
  manufactures	
  and	
  distributes	
  a	
  line	
  of	
  agricultural	
  and	
  
turf	
   equipment	
   and	
   related	
   service	
   parts.	
   John	
   Deere	
   construction,	
   earthmoving,	
   material	
   handling	
   and	
  
forestry	
  equipment	
  includes	
  a	
  broad	
  range	
  of	
  backhoe	
  loaders,	
  crawler	
  dozers	
  and	
  loaders,	
  four-­‐wheel-­‐drive	
  
loaders,	
   excavators,	
   motor	
   graders,	
   articulated	
   dump	
   trucks,	
   landscape	
   loaders,	
   skid-­‐steer	
   loaders,	
   log	
  
skidders,	
   log	
   feller	
   bunchers,	
   log	
   loaders,	
   log	
   forwarders,	
   log	
   harvesters	
   and	
   a	
   range	
   of	
   attachments.	
   The	
  
financial	
   services	
   segment	
   primarily	
   finances	
   sales	
   and	
   leases	
   by	
   John	
   Deere	
   dealers	
   of	
   new	
   and	
   used	
  
agriculture	
  and	
  turf	
  equipment	
  and	
  construction	
  and	
  forestry	
  equipment.	
  
	
  
Investment	
  Pitch:	
   	
  Deere	
   is	
   set	
   to	
   capitalize	
   upon	
   the	
   long-­‐term,	
   global	
  megatrends	
   of	
   population	
   growth,	
  
income	
  growth	
  and	
  rural-­‐to-­‐urban	
  migration.	
  By	
  2050,	
  the	
  world’s	
  population	
  is	
  expected	
  to	
  reach	
  9	
  billion,	
  
which	
   is	
   an	
   additional	
   2	
   billion	
  mouths	
   to	
   feed.	
   Global	
   consumers	
   in	
   emerging	
  markets	
  will	
   also	
   demand	
  
more	
  meats	
  as	
   their	
   incomes	
   rise	
  over	
   time,	
  which	
   in	
   turn	
   requires	
  higher	
  grain	
  production.	
  To	
  meet	
   this	
  
greater	
   expected	
  demand	
   for	
   food,	
   agricultural	
  production	
  needs	
   to	
   increase	
  by	
  70%,	
   the	
  vast	
  majority	
  of	
  
which	
  will	
  come	
  from	
  yield	
  and	
  productivity	
  gains	
  as	
  opposed	
  to	
  expansion	
  of	
  new	
  farmland.	
  (Sources:	
  John	
  
Deere;	
  United	
  Nations	
  Food	
  and	
  Agriculture	
  Organization)	
  

From	
  an	
  ESG	
  perspective,	
  not	
  only	
  does	
  Deere	
  provide	
  equipment	
  and	
  services	
  that	
  help	
  feed	
  the	
  world,	
  but	
  
it	
  is	
  also	
  committed	
  to	
  safety,	
  environment	
  and	
  philanthropy.	
  The	
  company	
  is	
  rated	
  AAA	
  by	
  MSCI.	
  

Outcome:	
   	
   The	
   Fund	
   voted	
   to	
   place	
   DE	
   on	
   its	
   watch	
   list	
   in	
   May	
   2013	
   because	
   the	
   concern	
   with	
   the	
  
macroeconomic	
  volatility	
  and	
  the	
  exposure	
  in	
  the	
  commodity	
  market.	
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Hertz	
  Global	
  Holdings,	
  Inc	
  <NYSE:HTZ>	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  
	
  

GICS	
  Sector:	
  	
  Industrials	
  
Industry:	
  	
  Road	
  &	
  Rail	
  Services	
  
	
  
Company	
   Description:	
   	
   Hertz	
   Global	
   Holdings,	
   Inc.,	
   through	
   its	
   subsidiaries,	
   engages	
   in	
   the	
   car	
   and	
  
equipment	
  rental	
  business	
  worldwide.	
  Hertz	
   is	
   the	
   largest	
  worldwide	
  airport	
  general	
  use	
  car	
  rental	
  brand,	
  
operating	
  from	
  approximately	
  8,500	
  corporate	
  and	
  licensee	
  locations	
  in	
  approximately	
  150	
  countries.	
  Hertz	
  
also	
  operates	
  one	
  of	
  the	
  world's	
  largest	
  equipment	
  rental	
  businesses,	
  Hertz	
  Equipment	
  Rental	
  Corporation,	
  
offering	
  a	
  diverse	
  line	
  of	
  rental	
  equipment,	
  from	
  small	
  tools	
  and	
  supplies	
  to	
  earthmoving	
  equipment,	
  as	
  well	
  
as	
   new	
   and	
   used	
   equipment	
   for	
   sale,	
   to	
   customers	
   ranging	
   from	
   major	
   industrial	
   companies	
   to	
   local	
  
contractors	
  and	
  consumers.	
  As	
  of	
  December	
  31,	
  2011,	
  it	
  operated	
  a	
  rental	
  fleet	
  of	
  approx.	
  355,500	
  cars	
  in	
  the	
  
United	
   States;	
   and	
   a	
   combined	
   rental	
   fleet	
   of	
   approx.	
   174,800	
   cars	
   internationally.	
   The	
   company	
   was	
  
founded	
  in	
  1918	
  and	
  is	
  headquartered	
  in	
  Park	
  Ridge,	
  New	
  Jersey.	
  
	
  
Investment	
  Pitch:	
   	
  Hertz	
   enjoys	
   Favorable	
   industry	
   trend	
  drives	
   top-­‐line	
   growth.	
   It	
   has	
   strong	
   tailwind	
  of	
  
positive	
  growth	
   from	
  global	
   car	
   rental	
   industry,	
   including	
  off-­‐airport	
   rental,	
   used	
   car	
  prices,	
   consolidation	
  
and	
   pricing	
   discipline.	
   Currently,	
   Hertz	
   is	
   working	
   on	
   implementing	
   a	
   multi-­‐pronged	
   revenue	
   growth	
  
strategy	
  to	
  leverage	
  its	
  size	
  and	
  brand	
  awareness	
  into	
  its	
  core	
  markets,	
  including:	
  1)	
  continuously	
  expand	
  its	
  
off-­‐airport	
  business;	
  2)	
  expand	
  Europe	
  Rent-­‐a-­‐Car	
  through	
  franchising	
  to	
  free	
  up	
  new	
  capital	
  to	
  invest	
  into	
  a	
  
value	
   brand	
   and	
   other	
   higher	
   growth	
   areas	
   (ie.	
   Leasing	
   and	
   equipment);	
   3)	
   develop	
   the	
   leasing	
   business	
  
(Donlen);	
   4)	
   Developing	
   other	
   newer	
   services,	
   such	
   as	
   Car	
   sharing	
   -­‐	
   Hertz	
   On	
   Demand	
   (select	
   markets),	
  
“Young	
  Renters”	
  program,	
  and	
  insurance	
  replacement	
  business;	
  5)	
  Grow	
  equipment	
  rental	
  through	
  tuck-­‐in	
  
acquisition;	
  and	
  6)	
  grow	
  a	
  value	
  brand	
  in	
  the	
  US	
  (DTG	
  integration).	
  	
  
	
  
Additionally,	
   adding	
   Dollar	
   and	
   Thrifty	
   to	
   the	
   portfolio	
   offers	
   Hertz	
   two	
   strong	
   value	
   and	
   leisure-­‐focused	
  
brands	
  with	
   a	
  materially	
   larger	
   proportionate	
   exposure	
   to	
   the	
   faster	
   growing	
   off-­‐airport	
   business.	
  On	
   the	
  
fleet	
  side,	
  the	
  opportunity	
  for	
  savings	
  is	
  very	
  high	
  as	
  Dollar	
  and	
  Thrifty	
  experiences	
  greater	
  utilization	
  on	
  the	
  
weekend	
  while	
  Hertz	
  sees	
  higher	
  utilization	
  during	
  the	
  week.	
  Optimization	
  here	
  can	
  help	
  group	
  utilization,	
  
availability,	
  pricing	
  and	
  market	
  share.	
  Hertz	
  has	
  launched	
  strategic	
  actions	
  on	
  improving	
  fleet	
  costs	
  to	
  grow	
  
margin	
  and	
  also	
  made	
  strong	
  investment	
  in	
  brand	
  and	
  technology	
  to	
  enhance	
  the	
  customer	
  satisfaction	
  and	
  
industry	
  leading	
  position.	
  	
  
	
  
In	
  the	
  ESG’s	
  perspective,	
  Hertz	
  is	
  dedicated	
  to	
  minimizing	
  the	
  impact	
  of	
  its	
  operations	
  on	
  the	
  environment.	
  It	
  
enacted	
   a	
   proactive	
   Sustainability	
   Program	
   that	
   enables	
   worldwide	
   operations	
   to	
   strive	
   for	
   consistently	
  
sound	
  environmental	
  behavior.	
  The	
  objectives	
  of	
  Hertz’s	
  Sustainability	
  Program	
  are	
  based	
  on	
  principles	
  of	
  
preventing	
   and	
   minimizing	
   environmental	
   impact	
   from	
   its	
   operations	
   and	
   promoting	
   continuous	
  
improvement	
  of	
  the	
  program.	
  
	
  
Outcome:	
  	
  The	
  Fund	
  Principals	
  voted	
  to	
  add	
  Hertz	
  to	
  the	
  watch	
  list	
  due	
  to	
  the	
  higher	
  valuation	
  on	
  its	
  price	
  
and	
  unpredictability	
  on	
  the	
  acquisition	
  front.	
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Patterson	
  Companies	
  <PDCO>	
  	
  
	
  

GICS	
  Sector:	
  	
  Services	
  
Industry:	
  	
  Medical	
  Wholesale	
  
	
  
Company	
  Description:	
  	
  Patterson	
  is	
  a	
  specialty	
  distributor	
  in	
  the	
  medical	
  device	
  industry	
  catering	
  to	
  dental,	
  
rehabilitation	
   and	
   veterinary	
   supply	
  markets	
   through	
   its	
   three	
   operating	
   units,	
   namely	
   Patterson	
   Dental,	
  
Webster	
  Veterinary	
  and	
  Patterson	
  Medical.	
  The	
  company	
  operates	
  through	
  three	
  business	
  segments,	
  namely,	
  
Dental	
  supply,	
  Rehabilitation	
  supply	
  and	
  Veterinary	
  supply.	
  	
  
Through	
   its	
   Dental	
   supply	
   segment,	
   the	
   company	
   offers	
   consumable	
   products	
   such	
   as	
   x-­‐ray	
   film,	
   practice	
  
management	
  and	
  clinical	
  software,	
  restorative	
  materials,	
  hand	
  instruments	
  and	
  sterilization	
  products,	
  basic	
  
and	
  advanced	
  technology.	
  	
  
	
  
Investment	
  Pitch:	
  	
  This	
  distributor	
  of	
  dental,	
  veterinary	
  and	
  rehabilitation	
  supplies	
  maintains	
  a	
  leading	
  share	
  
in	
  fragmented	
  markets	
  and	
  is	
  positioned	
  to	
  benefit	
  from	
  the	
  spending	
  patterns	
  of	
  an	
  aging	
  population.	
  While	
  
a	
  majority	
  of	
  sales	
  come	
  from	
  low-­‐value	
  consumable	
  products,	
  its	
  value-­‐added	
  services	
  	
  offerings	
  	
  (including	
  
technology	
   support,	
   electronic	
   ordering	
   	
   and	
   customer	
   financing)	
   	
   drive	
   	
   customer	
   stickiness	
   and	
   	
   pricing	
  
power	
  	
  across	
  	
  its	
  	
  broad	
  product	
  lines,	
  which	
  is	
  	
  ultimately	
  reflected	
  in	
  a	
  superior	
  margin	
  profile	
  relative	
  to	
  	
  
its	
  competitors.	
  Additionally,	
  we	
  believe	
  customer	
  trust	
  is	
  a	
  core	
  component	
  of	
  the	
  value	
  proposition,	
  as	
  this	
  
strong	
  ESG	
  performer	
   is	
   an	
   industry	
   leader	
   in	
   terms	
   of	
   product	
   safety	
   and	
   quality,	
   taking	
   proactive	
   steps	
  	
  
including	
  gaining	
  external	
  accreditations	
  and	
  articulating	
  a	
  formal	
  recall	
  policy.	
  As	
  the	
  company	
  consolidates	
  
its	
   three	
  businesses	
   into	
  shared	
  DCs	
  and	
  sales	
  branches,	
   the	
  company	
   is	
  poised	
  to	
  deliver	
  high-­‐single	
  digit	
  
earnings	
  growth,	
  particularly	
  in	
  the	
  event	
  that	
  a	
  recovering	
  U.S.	
  economy	
  begins	
  to	
  work	
  off	
  pent-­‐up	
  demand	
  
for	
  dental	
  services.	
  	
  
	
  	
  
In	
   the	
   ESG’s	
   perspective,	
   Patterson	
   Companies,	
   Inc.	
   has	
   been	
   upgraded	
   to	
   'AAA'	
   from	
   'A'	
   in	
   the	
  MSCI	
   IVA	
  
report	
  as	
  the	
  company	
  places	
  a	
  great	
  emphasis	
  on	
  product	
  safety	
  and	
  quality,	
  and	
  is	
  the	
  only	
  company	
  with	
  
accreditations	
  from	
  the	
  highest	
  external	
  standards.	
  The	
  company	
  is	
  also	
  one	
  of	
   few	
  to	
  have	
  a	
   formal	
  recall	
  
policy	
  in	
  place.	
  Moreover,	
  Patterson	
  has	
  avoided	
  controversies	
  linked	
  to	
  product	
  quality	
  and	
  business	
  ethics.	
  	
  
	
  
Outcome:	
  	
  The	
  Fund	
  Principals	
  voted	
  to	
  add	
  Patterson	
  to	
  watch	
  list	
  because	
  believe	
  the	
  shares	
  are	
  currently	
  
fully	
   valued,	
   although	
   there	
   is	
   a	
   lot	
   to	
   like	
   about	
   the	
   story,	
   including	
   its	
   track	
   record	
   of	
   returning	
   cash	
   to	
  
shareholders.	
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Priceline.com	
  <NASDAQ:PCLN>	
  
	
  
GICS	
  Sector:	
  Consumer	
  Discretionary	
  
Industry:	
  	
  Leisure	
  Travel	
  
	
  
Company	
   Description:	
   	
   Priceline.com	
   is	
   a	
   leader	
   in	
   global	
   online	
   hotel	
   reservations,	
   with	
   270,000	
  
participating	
   hotels	
  worldwide.	
   Priceline	
   provides	
   online	
   travel	
   services	
   in	
   over	
   180	
   countries	
   in	
   Europe,	
  
North	
  America,	
  South	
  America,	
  the	
  Asia-­‐Pacific	
  regions,	
  the	
  Middle	
  East	
  and	
  Africa.	
  	
  
	
  
Booking.com:	
  	
  The	
  number	
  one	
  online	
  hotel	
  reservation	
  service	
  in	
  the	
  world,	
  offering	
  over	
  245,000	
  hotels	
  in	
  
over	
  41	
  languages.	
  Booking.com	
  primarily	
  serves	
  the	
  European	
  traveler.	
  	
  
	
  
Priceline.com:	
   	
   Gives	
   leisure	
   travelers	
   multiple	
   ways	
   to	
   save	
   on	
   airline	
   tickets,	
   hotel	
   rooms,	
   rental	
   cars,	
  
vacation	
  packages	
  and	
  cruises.	
  Priceline.com	
  provides	
  traditional	
  price-­‐disclosed	
  offerings,	
  Name	
  Your	
  Own	
  
Price	
  deals,	
  and	
  Express	
  Deals	
  that	
  offer	
  discounts	
  without	
  bidding.	
  Priceline.com	
  primarily	
  serves	
  the	
  U.S.	
  
traveler.	
  	
  
	
  
Agoda.com:	
  	
  Asia-­‐based	
  online	
  hotel	
  reservation	
  system	
  that	
  is	
  available	
  in	
  38	
  languages.	
  	
  
	
  
Rentalcars.com:	
  	
  Multinational	
  car	
  hire	
  service	
  that	
  offers	
  reservation	
  services	
  in	
  over	
  6,000	
  locations	
  in	
  40	
  
languages.	
  
	
  
Investment	
   Pitch:	
   	
   Priceline	
   should	
   benefit	
   from	
   the	
   long-­‐term	
   trend	
   of	
   hotel	
   bookings	
   moving	
   online.	
  
Moreover,	
  80%	
  of	
  Priceline	
  comes	
   from	
   international	
  markets	
  where	
  online	
  penetration	
   is	
   lower	
   than	
   the	
  
U.S.	
  Asia	
  and	
  Latin	
  America	
  provide	
  potential	
   for	
  growth.	
  Additionally,	
   the	
  OTA	
  platform	
  enjoys	
  both	
  scale	
  
and	
  network	
  effects.	
  As	
  more	
  customers	
  and	
  hotels	
   sign	
  up	
   for	
  Priceline’s	
  platform,	
   the	
  platform	
  becomes	
  
more	
  valuable	
  to	
  existing	
  customers	
  and	
  hotels.	
  Priceline	
  has	
  made	
  mobile	
  a	
  key	
  part	
  of	
  its	
  strategy	
  and	
  has	
  
created	
  some	
  of	
  the	
  best	
  mobile	
  apps	
  in	
  travel	
  booking.	
  Priceline	
  benefits	
  from	
  a	
  responsible	
  board	
  structure	
  
and	
  strong	
  management	
  team	
  with	
  good	
  track	
  record.	
  Lastly,	
  Forward	
  P/E	
  of	
  17x	
  is	
  below	
  5-­‐year	
  average	
  of	
  
19x.	
  FCF	
  yield	
  of	
  5%.	
  Market	
  concerns	
  about	
  slowing	
  growth	
  provide	
  an	
  opportunity	
  to	
  acquire	
  an	
  excellent	
  
business	
  at	
  a	
  decent	
  valuation.	
  	
  

Priceline’s	
  ESG	
  thesis	
  mainly	
  revolves	
  around	
  governance.	
  The	
  company	
  has	
  a	
  responsible	
  board	
  structure	
  as	
  
well	
  as	
  a	
  good	
  management	
  team	
  with	
  a	
  strong	
  track	
  record.	
  Priceline	
  also	
  goes	
  above	
  and	
  beyond	
  to	
  make	
  
its	
  customers	
  happy	
  which	
  is	
  reflected	
  in	
  numerous	
  satisfaction	
  surveys.	
  As	
  the	
  industry	
  leader,	
  there	
  is	
  
potential	
  for	
  Priceline	
  a	
  new	
  ESG	
  focus	
  for	
  the	
  industry.	
  	
  

Outcome:	
  	
  The	
  Fund	
  Principals	
  voted	
  to	
  add	
  Priceline	
  to	
  watch	
  list	
  because	
  the	
  ESG	
  thesis	
  is	
  not	
  convincing	
  
enough.	
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Target	
  <TGT>	
  
	
  
GICS	
  Sector:	
  Consumer	
  Disc.	
  
Industry:	
  	
  Multiline	
  Retail	
  
	
  
Company	
   Description:	
   	
   Target	
   Corporation	
   is	
   a	
   leading,	
   large-­‐format	
   general	
   merchandise	
   retailer	
   in	
   the	
  
United	
  States,	
  offering	
  both	
  everyday	
  essentials	
   and	
   fashionable,	
  differentiated	
  merchandise	
  at	
  discounted	
  
prices.	
  As	
  of	
   July	
  2012,	
   the	
  company	
  operated	
  1,772	
  stores	
   in	
  49	
  states	
  and	
   the	
  District	
  of	
  Columbia,	
  with	
  
four	
  store	
  formats:	
  
1.	
   428	
   general	
   merchandise	
   stores	
   (24%	
   of	
   locations;	
   average	
   119,000	
   retail	
   square	
   feet)	
   –	
   general	
  
merchandise	
  and	
  a	
  more	
  limited	
  food	
  assortment	
  than	
  traditional	
  supermarkets.	
  
2.	
  1,090	
  “PFresh”	
  stores	
  (62%;	
  129,000)	
  –	
  expanded	
  food	
  assortments	
  include	
  some	
  perishables	
  and	
  some	
  
additional	
  dry,	
  dairy	
  and	
  frozen	
  items.	
  	
  
3.	
  251	
  SuperTarget	
  hypermarkets	
  (14%;	
  175,000)	
  -­‐	
  full	
  line	
  of	
  food	
  items	
  comparable	
  to	
  that	
  of	
  traditional	
  
supermarkets	
  (similar	
  to	
  WMT	
  Supercenters).	
  
4.	
  3	
  “CityTarget”	
  locations	
  –	
  (80,000-­‐100,000	
  retail	
  square	
  feet)	
  –	
  new	
  urban	
  concept	
  store	
  with	
  similar	
  mix	
  
but	
  fewer	
  SKUs	
  
	
  
Investment	
  Pitch:	
   	
  Target’s	
  strategic	
  shift	
   into	
  grocery	
  formats	
  and	
  the	
  increasing	
  penetration	
  of	
   its	
   loyalty	
  
program	
  are	
   same-­‐store-­‐sales	
   drivers	
   in	
   a	
   competitive	
   retail	
   landscape.	
   Private	
   labels	
   and	
   exclusives	
  help	
  
differentiate	
  Target	
  from	
  other	
  discount	
  retailers;	
  CityTarget	
  rollout	
  has	
  the	
  potential	
  to	
  attract	
  younger	
  and	
  
more	
  affluent	
   shoppers	
   to	
   the	
  brand.	
  Additionally,	
   entry	
   into	
  Canada	
   (125	
  stores	
  planned	
   for	
  2013)	
   could	
  
add	
  $6B/$0.80	
  to	
  the	
  top/bottom	
  line	
  by	
  2017.	
  Target	
  is	
  also	
  considered	
  as	
  a	
  strong	
  cash	
  generator	
  with	
  an	
  
impressive	
  track	
  record	
  of	
  dividends	
  and	
  share	
  repurchases.	
  	
  
	
  
On	
  the	
  ESG	
  front,	
  Target’s	
  long	
  history	
  of	
  community	
  involvement	
  dates	
  back	
  to	
  the	
  1960s,	
  and	
  it	
  continues	
  
to	
   invest	
   in	
   a	
   wide	
   range	
   of	
   ESG	
   initiatives	
   for	
   the	
   benefit	
   of	
   all	
   stakeholders	
   -­‐	
   including	
   customers,	
  
employees	
  and	
  shareholders.	
  The	
  belief	
   that	
  strong,	
  healthy	
  communities	
  are	
  “essential	
   to	
   lasting	
  business	
  
success”	
   is	
   a	
   central	
   part	
   of	
   management	
   philosophy	
   and	
   Target	
   has	
   engaged	
   local	
   schools,	
   government	
  
agencies	
  and	
  NGOs	
   to	
  coordinate	
  and	
  enhance	
   its	
  sustainability	
  efforts.	
  While	
   industry	
   leader	
   (and	
   former	
  
HSRIF	
   holding)	
   Walmart	
   has	
   set	
   a	
   high	
   bar	
   in	
   terms	
   of	
   creating	
   shared	
   value	
   through	
   supply	
   chain	
  
management	
   and	
   resource	
   efficiency,	
   Target’s	
   approach	
   to	
   corporate	
   responsibility	
   is	
   robust	
   across	
  
environmental,	
  social	
  and	
  governance	
  dimensions.	
  
	
  
Outcome:	
   	
   The	
   Fund	
  Principals	
   voted	
   to	
   add	
  Target	
   to	
  watch	
   list	
   because	
  we	
   are	
   less	
   excited	
   about	
   retail	
  
sector	
  but	
  we	
  believe	
  Target’s	
  ESG	
  thesis	
  is	
  strong.	
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ACCOMPLISHMENTS	
  
	
  
Every	
   year	
   presents	
   opportunities	
   to	
   grow	
   the	
   Fund	
   in	
   new	
  ways.	
   The	
   2012-­‐2013	
   academic	
   year	
  was	
   no	
  
exception.	
  Our	
  key	
  accomplishments	
  include	
  the	
  following:	
  	
  	
  	
  

	
  
• Developed	
   a	
   “short-­‐pitch”	
   process,	
   which	
   includes	
   a	
   one-­‐page	
   summary	
   and	
   investment	
   thesis	
  

presentation	
  to	
  the	
  Fund’s	
  Principals	
  for	
  feedback	
  before	
  engaging	
  in	
  full	
  report	
  analysis.	
  
	
  

• Hosted	
  our	
  first	
  in-­‐person	
  Board	
  meeting,	
  held	
  on	
  the	
  Berkeley	
  Haas	
  campus.	
  Feedback	
  was	
  positive,	
  
and	
  we	
  look	
  forward	
  to	
  an	
  annual	
  tradition	
  of	
  having	
  an	
  in-­‐person	
  board	
  meeting.	
  

	
  
• Created	
  a	
  detailed	
  watch	
  list	
  to	
  keep	
  track	
  of	
  companies	
  that	
  have	
  been	
  pitched	
  to	
  the	
  Fund	
  but	
  were	
  

not	
   approved	
   to	
   buy.	
   We	
   consider	
   these	
   either	
   replacement	
   stocks	
   that	
   could	
   be	
   available	
   to	
  
purchase	
   should	
  we	
   need	
   to	
   quickly	
   sell	
   something,	
   or	
   companies	
   that	
  we	
  would	
   consider	
   should	
  
valuations	
  become	
  more	
  attractive.	
  

	
  
• Revised	
  the	
  Fund’s	
  voting	
  system	
  from	
  blind	
  voting	
  to	
  a	
  hybrid	
  voting	
  schedule	
  that	
   includes	
  more	
  

direct	
  feedback	
  and	
  an	
  open-­‐table	
  discussion	
  prior	
  to	
  voting.	
  
	
  

• Added	
   interviews	
   to	
   the	
   Principal	
   recruiting	
   process	
   and	
   selected	
   the	
   2013-­‐2014	
   class	
   of	
   MBA	
  
student	
  Principals.	
   2nd	
   year	
  Principals	
   collaborated	
  with	
   the	
  1st	
   year	
  Principals	
   on	
   stock	
  pitches	
   to	
  
train	
  them	
  on	
  the	
  process.	
  

	
  
• Attended	
   an	
   MSCI-­‐BarraOne	
   workshop	
   on	
   performance	
   attribution.	
   The	
   Principals	
   used	
   this	
  

workshop	
   to	
   evaluate	
   the	
   tool	
   for	
   research	
   use	
   and	
   eventually	
   integrated	
   this	
   research	
   into	
   each	
  
pitch.	
  	
  

	
  
• Represented	
  the	
  Haas	
  Socially	
  Responsible	
  Investment	
  Fund	
  at	
  SRI	
  in	
  the	
  Rockies	
  held,	
  ironically,	
  in	
  

Connecticut.	
  
	
  

• Conducted	
   formal	
   training	
   for	
   the	
   1st	
   year	
   Principals	
   that	
   included	
   Bloomberg	
   API	
   and	
   stock	
  
valuation	
  tutorials.	
  
	
  

• Completed	
   a	
   Social	
   Investing	
   class	
   taught	
   by	
   Fund	
   advisor	
   Lloyd	
   Kurtz.	
   Principals	
   defined	
   and	
  
completed	
  an	
  independent	
  SRI	
  research	
  study	
  as	
  part	
  of	
  the	
  class.	
  	
  

	
  
• Created	
  and	
  refined	
  the	
  HSRIF	
  Weekly	
  Report	
  based	
  on	
  helpful	
  feedback	
  from	
  the	
  Board.	
  

	
  
• Added	
  Nadja	
  Guenster	
  as	
  the	
  Fund’s	
  Faculty	
  Advisor.	
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FUND	
  PRINCIPALS	
  –	
  CLASS	
  OF	
  2013	
  
	
  
Alicia	
  Chan	
  
Prior	
  to	
  Haas,	
  Alicia	
  was	
  a	
  research	
  associate	
  at	
  Cornerstone	
  Research,	
  an	
  economics	
  and	
  finance	
  consulting	
  
firm.	
  There,	
  her	
  projects	
  covered	
  a	
  wide	
  variety	
  of	
  practice	
  areas,	
  including	
  healthcare,	
  finance,	
  accounting,	
  
and	
  general	
  damages.	
  Alicia	
  is	
  passionate	
  about	
  free	
  markets	
  and	
  social	
  impact	
  and	
  is	
  at	
  Haas	
  to	
  explore	
  how	
  
free-­‐market	
   mechanisms	
   can	
   be	
   a	
   vehicle	
   for	
   social	
   and	
   environmental	
   change.	
   At	
   Haas,	
   she	
   is	
   actively	
  
involved	
   with	
   the	
   Global	
   Social	
   Venture	
   Competition	
   as	
   a	
   co-­‐chair	
   of	
   the	
   Social	
   Impact	
   Assessment	
  
committee,	
   and	
   she	
   served	
   as	
   a	
   Berkeley	
   Board	
   Fellow	
   for	
   CVE,	
   Inc.,	
   a	
   non-­‐profit	
   social	
   enterprise	
   that	
  
provides	
  employment	
  training	
  for	
  disabled	
  individuals.	
  Alicia	
  received	
  her	
  B.A.	
  in	
  Economics	
  from	
  Stanford	
  
University.	
  
	
  
Mike	
  Ciulis	
  
In	
  the	
  four	
  years	
  prior	
  to	
  attending	
  Haas,	
  Mike	
  worked	
  in	
  Wells	
  Fargo's	
  high	
  yield	
  research	
  group	
  covering	
  
the	
  retail,	
  consumer	
  products	
  and	
  technology	
  sectors.	
  Mike	
  also	
  spent	
  two	
  years	
  as	
  an	
  investment	
  banking	
  
analyst	
  at	
  Wachovia,	
  focused	
  on	
  residential	
  and	
  commercial	
  mortgage-­‐backed	
  securities.	
  Prior	
  to	
  joining	
  the	
  
bank,	
  Mike	
  worked	
  as	
  a	
  management	
  consultant	
  with	
  Accenture.	
  He	
  received	
  his	
  undergraduate	
  degree	
  from	
  
the	
   University	
   of	
  Michigan	
   –	
   Ann	
   Arbor,	
  where	
   he	
  majored	
   in	
   Industrial	
   and	
  Operations	
   Engineering	
   and	
  
minored	
  in	
  Mathematics.	
  
	
  
Lifar	
  (Emilie)	
  Deng	
  
Emilie	
   came	
   to	
   Haas	
   with	
   five	
   years’	
   experience	
   in	
   investor	
   relations	
   and	
   a	
   passion	
   for	
   investment	
  
management.	
   Prior	
   to	
   Haas,	
   Emilie	
   worked	
   as	
   a	
   Vice	
   President	
   at	
   ICR,	
   LLC,	
   a	
   leading	
   investor	
   relations	
  
consulting	
   firm,	
  which	
  provides	
  capital	
  market	
  advisory	
   services	
   to	
   companies	
   seeking	
  IPOs	
  and	
   follow-­‐on	
  
offerings	
  on	
  U.S.	
   stock	
  exchanges.	
  Her	
  professional	
   experience	
  also	
   includes	
  an	
   investor	
   relations	
  manager	
  
role	
  at	
  Vimicro.	
  Emilie	
  is	
  a	
  CFA	
  Candidate	
  and	
  has	
  passed	
  all	
  three	
  levels	
  of	
  the	
  Chartered	
  Financial	
  Analyst	
  
program.	
   She	
   is	
   the	
  Vice	
  President	
   of	
   Finance	
  Club,	
  Net	
   Impact	
   Club	
   and	
  General	
  Management	
  &	
   Strategy	
  
Club.	
  Emilie	
  received	
  her	
  bachelor’s	
  degree	
   in	
  Advertising	
   from	
  Tongji	
  University	
  and	
  a	
  master’s	
  degree	
   in	
  
Communication	
  from	
  Boston	
  University.	
  
	
  	
  
Paul	
  Maa	
  
After	
  graduating	
  from	
  Northwestern	
  University	
  with	
  degrees	
  in	
  Mathematical	
  Methods	
  and	
  Economics,	
  Paul	
  
spent	
   three	
   years	
  working	
   in	
   the	
   finance	
   sector,	
   first	
   with	
   Lehman	
   Brothers	
   in	
   their	
   investment	
   banking	
  
division	
   and	
   later	
   with	
   Gryphon	
   Investors,	
   a	
   middle-­‐market	
   private	
   equity	
   fund	
   with	
   $1BN	
   under	
  
management.	
  After	
   receiving	
   an	
   opportunity	
   to	
   help	
   build	
   a	
   growing	
   international	
   development	
  
organization,	
  Paul	
  decided	
  to	
  broaden	
  his	
  experience	
  and	
  spent	
  three	
  years	
  at	
  Room	
  to	
  Read,	
  working	
  across	
  
finance,	
   fundraising,	
   and	
   program	
   functions.	
  Paul	
   came	
   to	
   Haas	
   to	
   explore	
   the	
   intersection	
   of	
   financial	
  
sustainability	
   and	
   impact,	
  with	
   an	
   interest	
   in	
   the	
   energy	
   sector.	
  At	
  Haas,	
  Paul	
   is	
   a	
  Vice	
  Chair	
   for	
   the	
  2012	
  
Global	
   Social	
   Venture	
   Competition,	
   a	
   Board	
   Fellow	
   with	
   the	
   San	
   Francisco	
   YMCA,	
   and	
   a	
   member	
   of	
   the	
  
Finance	
  Club	
  and	
  Berkeley	
  Energy	
  &	
  Resources	
  Collaborative	
  (BERC).	
  
	
  
Matt	
  Therian	
  
Prior	
  to	
  Haas,	
  Matt	
  spent	
  three	
  years	
  as	
  a	
  Research	
  Analyst	
  at	
  Connecticut-­‐based	
  Renaissance	
  Capital,	
  which	
  
provides	
  independent	
  fundamental	
  research	
  on	
  initial	
  public	
  offerings	
  and	
  related	
  investment	
  management	
  
services.	
   As	
   a	
   generalist,	
   Matt	
   has	
   covered	
   U.S.	
   and	
   international	
   equity	
   offerings	
   across	
   a	
   wide	
   range	
   of	
  
industries	
   including	
   media,	
   software	
   and	
   clean	
   tech.	
   Earlier,	
   he	
   spent	
   two	
   years	
   at	
   Boston-­‐area	
   market	
  
research	
   firm	
  Chatham	
  Partners.	
  He	
  graduated	
  cum	
   laude	
   from	
  Dartmouth	
  College	
   in	
  2005	
  with	
  an	
  A.B.	
   in	
  
Economics	
   and	
   Government.	
   Matt	
   is	
   a	
   Chartered	
   Financial	
   Analyst	
   candidate	
   and	
   passed	
   the	
   Level	
   III	
  
examination	
   in	
   2010.	
   At	
   Haas,	
   Matt	
   plans	
   to	
   build	
   on	
   his	
   equity	
   research	
   experience	
   through	
   a	
   deeper	
  
understanding	
   of	
   sustainability	
   and	
   socially	
   responsible	
   investing.	
  He	
   intends	
   to	
   pursue	
   a	
   career	
   in	
  
investment	
  management	
  after	
  graduation.	
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Chao	
  Zhang	
  
As	
  the	
  Co-­‐President	
  of	
  the	
  Investment	
  Club,	
  Chao	
  wants	
  to	
  build	
  the	
  Haas	
  brand	
  in	
  investment	
  management.	
  
Prior	
  to	
  Haas,	
  Chao	
  spent	
  three	
  years	
  at	
  Q	
  Investments,	
  a	
  multi-­‐strategy	
  hedge	
  fund	
  based	
  in	
  Fort	
  Worth,	
  TX.	
  
While	
  at	
  Q,	
  Chao	
  conducted	
  in-­‐depth	
  credit	
  analysis	
  and	
  was	
  part	
  of	
  the	
  Investment	
  Committee	
  that	
  managed	
  
more	
   than	
   $2	
   billion	
   of	
   high	
   yield	
   and	
   levered	
   loan	
   investments.	
   He	
   also	
   assisted	
   in	
   managing	
   Q’s	
   risk	
  
arbitrage	
  portfolio.	
  Chao	
  has	
  a	
  passion	
   for	
   investing	
  and	
  has	
  personally	
   invested	
   in	
   the	
  stock	
  market	
  since	
  
the	
  age	
  of	
  19.	
  He	
   is	
  a	
  CFA	
  Candidate	
  and	
  recently	
  passed	
  all	
   three	
   levels	
  of	
   the	
  CFA	
  exam.	
  Chao	
  graduated	
  
with	
  highest	
  honors	
  from	
  the	
  University	
  of	
  Texas	
  at	
  Austin	
  with	
  a	
  B.A.	
  in	
  Chinese	
  Language	
  and	
  Culture	
  and	
  a	
  
B.B.A	
  in	
  Finance.	
  
	
  

FUND	
  PRINCIPALS	
  –	
  CLASS	
  OF	
  2014	
  
	
  
Vikas	
  Bhagat	
  
In	
  the	
  five	
  years	
  prior	
  coming	
  to	
  Haas,	
  Vikas	
  worked	
  as	
  a	
  senior	
  analyst	
  at	
  Analysis	
  Group,	
  an	
  economics	
  and	
  
finance	
  consulting	
  firm.	
  While	
  at	
  Analysis	
  Group,	
  Vikas	
  worked	
  primarily	
  on	
  cases	
  involving	
  the	
  investment	
  
decisions	
   of	
   portfolio	
  managers	
   for	
   401(k)	
   retirement	
   plans,	
   large	
  multi-­‐billion	
   dollar	
   pension	
   plans,	
   and	
  
mutual	
  funds.	
  As	
  a	
  senior	
  analyst,	
  Vikas	
  managed	
  a	
  case	
  team	
  that	
  modeled	
  peer	
  group	
  performance	
  and	
  fee	
  
structure	
   for	
   a	
   large	
   mutual	
   fund	
   provider,	
   which	
   eliminated	
   damages	
   of	
   $15	
   billion	
   and	
   helped	
   earn	
   a	
  
decisive	
  win	
   in	
   the	
   largest	
  mutual	
   fund	
   case	
   to	
   go	
   to	
   trial	
   in	
  more	
   than	
   twenty	
   years.	
   Vikas	
   is	
   at	
  Haas	
   to	
  
expand	
  his	
  understanding	
  of	
  portfolio	
  management	
  and	
  to	
  learn	
  how	
  investors	
  make	
  decisions	
  when	
  faced	
  
with	
   uncertainty.	
   Vikas	
   graduated	
   from	
   the	
   University	
   of	
   California,	
   Irvine	
   with	
   cum	
   laude	
   honors	
   and	
  
earned	
  a	
  B.A.	
  in	
  Economics	
  and	
  minor	
  in	
  Management.	
  
	
  
Garnett	
  Booth	
  
Before	
  Haas,	
  Garnett	
  worked	
  for	
  4	
  years	
  as	
  an	
  asset-­‐backed	
  securities	
  trader	
  at	
  Barclays	
  Capital	
  in	
  New	
  York,	
  
where	
   he	
   focused	
   on	
   auto,	
   credit	
   card	
   and	
   student	
   loan	
   debt.	
   Garnett	
   also	
   spent	
   1	
   year	
   at	
   early-­‐stage	
  
agriculture	
   start-­‐up	
  mOasis,	
  which	
  manufactures	
  an	
   in-­‐soil	
   technology	
   that	
   allows	
   farmers	
   to	
  grow	
  higher	
  
yielding	
  crops	
  using	
  less	
  water.	
  Garnett	
  decided	
  to	
  apply	
  to	
  Haas	
  to	
  learn	
  more	
  about	
  finance	
  and	
  socially-­‐
responsible	
   business.	
   He	
   received	
   his	
   undergraduate	
   degree	
   from	
   Harvard,	
   where	
   he	
   concentrated	
   in	
  
Economics.	
  In	
  his	
  free	
  time,	
  Garnett	
  enjoys	
  playing	
  squash	
  and	
  spending	
  time	
  with	
  his	
  wife	
  and	
  two	
  puggle	
  
puppies.	
  
	
  
Kevin	
  Chang	
  
Prior	
  to	
  Haas,	
  Kevin	
  was	
  elected	
  Taiwanese	
  Student	
  Representative	
  to	
  2002	
  United	
  Nations	
  Student	
  Summit	
  
in	
  Japan.	
  After	
  he	
  graduated	
  from	
  National	
  Chengchi	
  University,	
  he	
  worked	
  in	
  the	
  Air	
  Force	
  as	
  a	
   lieutenant	
  
selected	
  to	
  lead	
  an	
  independent	
  platoon	
  of	
  30	
  soldiers	
  in	
  a	
  strategically	
  essential	
  checkpoint	
  to	
  air	
  defense	
  
mission.	
  During	
  his	
  two-­‐year	
  service	
  in	
  the	
  air	
  force,	
  he	
  won	
  numerous	
  awards	
  in	
  the	
  national	
  combat	
  drills	
  
because	
  of	
  his	
  outstanding	
  leadership	
  skills	
  and	
  expertise	
  in	
  military	
  maneuvers.	
  Later,	
  with	
  his	
  passion	
  for	
  
international	
   business,	
   he	
   joined	
   PwC	
   Assurance	
   and	
   Advisory	
   Services	
   to	
   work	
   with	
   Fortune	
   500	
  
companies.	
  After	
  getting	
  his	
  US	
  CPA	
  license,	
  he	
  was	
  enlisted	
  to	
  be	
  part	
  of	
  the	
  pioneering	
  team	
  to	
  focus	
  on	
  US	
  
middle-­‐market	
   tech	
   companies	
   going	
   IPOs	
   in	
   Asia.	
   Before	
   he	
   left	
   PwC,	
   he	
   had	
   helped	
   those	
   companies	
  
successfully	
  raise	
  more	
  than	
  $1bn	
  capital	
   in	
  the	
  open	
  market.	
  As	
  Haas,	
  Kevin	
   is	
  the	
  VP	
  of	
  the	
  Finance	
  Club	
  
and	
  an	
  active	
  member	
  of	
  Technology,	
  Asian	
  Business	
  and	
  Wine	
  Industry	
  Clubs.	
  
	
  	
  
Samantha	
  Fernandez	
  
Samantha	
  comes	
  to	
  the	
  Haas	
  MBA	
  program	
  after	
  spending	
  seven	
  years	
  working	
  in	
  the	
  social	
  enterprise	
  and	
  
international	
  impact	
  investing	
  space.	
  She	
  was	
  a	
  strategy	
  consultant	
  to	
  corporate	
  philanthropists,	
  foundations	
  
and	
   non-­‐profit	
   networks	
   at	
   The	
   Bridgespan	
   Group.	
   Additionally,	
   she	
   worked	
   for	
   three	
   years	
   in	
   Investor	
  
Relations	
   and	
   Business	
   Development	
   at	
   Root	
   Capital,	
   an	
   international	
   finance	
   fund	
   supporting	
   rural	
  
businesses	
   in	
  LatinAmerica	
  and	
  Africa.	
  At	
  Haas,	
  Samantha	
   is	
   focused	
  on	
  understanding	
  how	
  to	
  sustainably	
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bring	
   technology,	
   product	
   and	
   financial	
   access	
   innovations	
   to	
   markets	
   worldwide.	
   She	
   plays	
   an	
   active	
  
leadership	
  role	
  in	
  the	
  Global	
  Social	
  Venture	
  Competition,	
  International	
  Development	
  &	
  Enterprise	
  Club	
  and	
  
the	
  Design	
  &	
  Innovation	
  Strategy	
  Club.	
  She	
  holds	
  a	
  B.A.	
   in	
  Economics	
  and	
  Latin	
  American	
  Studies	
  from	
  the	
  
University	
  of	
  North	
  Carolina	
  at	
  Chapel	
  Hill.	
  
	
  
Nick	
  Shea	
  
Prior	
  to	
  Haas,	
  Nick	
  was	
  a	
  senior	
  analyst	
  at	
  Compass	
  Lexecon,	
  an	
  economic	
  consultancy,	
  where	
  he	
  focused	
  on	
  
securities	
   litigation	
  matters	
  and	
  developed	
  an	
   interest	
   for	
   investment	
   finance.	
   In	
   tandem,	
  Nick	
  co-­‐founded	
  
Vital	
   Corporate	
   Advisors,	
   a	
   venture	
   dedicated	
   to	
   allowing	
   South	
   East	
   Asian	
   microfinance	
   institutions	
   to	
  
change	
  people’s	
   lives	
   through	
   corporate	
   financial	
   advisory.	
  This	
   experience,	
   along	
  with	
  his	
  undergraduate	
  
involvement	
   with	
   Gawad	
   Kalinga	
   and	
   Supporting	
   Education	
   in	
   Rural	
   China,	
   raised	
   his	
   awareness	
   of	
   our	
  
world’s	
  socio-­‐economic	
  imbalances.	
  Nick	
  came	
  to	
  Haas	
  to	
  bridge	
  his	
  interest	
  for	
  finance	
  and	
  sustainability	
  by	
  
exploring	
  how	
  modern	
  finance	
  can	
  be	
  used	
  towards	
  a	
  positive	
  impact.	
  Nick	
  is	
  also	
  dedicated	
  to	
  expand	
  the	
  
Haas	
   investment	
   brand	
   as	
   Co-­‐President	
   of	
   the	
   Investment	
   Club.	
   He	
   graduated	
   magna	
   cum	
   laude	
   from	
  
Georgetown	
  University	
  with	
  a	
  B.A.	
  in	
  Economics	
  and	
  Chinese.	
  He	
  is	
  also	
  a	
  CFA	
  Candidate	
  and	
  passed	
  Level	
  I	
  
in	
  June	
  2012.	
  
	
  
Eric	
  Yanagi	
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ACKNOWLEDGEMENTS	
  	
  
	
  
Working	
   with	
   the	
   Fund	
   in	
   its	
   sixth	
   year	
   has	
   been	
   a	
   tremendous	
   experience	
   that	
   resulted	
   in	
   personal,	
  
educational	
  and	
  professional	
  growth.	
  We	
  have	
  further	
  refined	
  our	
  SRI	
  knowledge	
  and	
  have	
  used	
  it	
  to	
  become	
  
better	
  investors.	
  These	
  noteworthy	
  accomplishments	
  would	
  not	
  have	
  been	
  possible	
  without	
  the	
  support	
  of	
  
numerous	
  individuals.	
  	
  
	
  
For	
  their	
  dedication	
  to	
  the	
  Fund,	
  we	
  would	
  like	
  to	
  thank:	
  
	
  
Charlie	
  and	
  Doris	
  Michaels,	
  BS’78;	
  Marguerite	
  and	
  Al	
   Johnson,	
  BS’62,	
  MBA’69;	
  and	
  Vicky	
  and	
  Larry	
  
Johnson,	
  BS’72,	
  whose	
  generous	
  donations	
  and	
  faith	
  in	
  the	
  competencies	
  of	
  MBA	
  students	
  to	
  manage	
  a	
  fund	
  
made	
  this	
  unique	
  learning	
  opportunity	
  possible.	
  	
  
	
  
Lloyd	
  Kurtz,	
   for	
   the	
   advocate	
   he	
   has	
   been	
   on	
   behalf	
   of	
   the	
   Fund	
   and	
   the	
   value	
   he	
   added	
   to	
   our	
   learning	
  
experience.	
   His	
   Social	
   Investing	
   course	
   provided	
   theoretical	
   and	
   practical	
   approaches	
   to	
   modern	
   social	
  
investing,	
  and	
  introduced	
  the	
  Principals	
  to	
  relevant	
  issues	
  of	
  research	
  in	
  the	
  field.	
  	
  
	
  
Nadja	
   Guenster,	
   for	
   her	
   active	
   role	
   as	
   faculty	
   advisor	
   to	
   the	
   Fund.	
   Her	
   guidance	
  was	
   always	
   timely	
   and	
  
pertinent,	
   but	
   still	
   allowed	
   the	
  Fund	
   to	
   act	
   independently	
   as	
   a	
   student-­‐run	
  organization.	
   She	
   is	
   one	
  of	
   the	
  
Fund’s	
   biggest	
   advocates,	
   and	
   as	
   faculty	
   advisor,	
   was	
   able	
   to	
   clear	
   administrative	
   barriers	
   to	
   allow	
   the	
  
Principals	
  to	
  focus	
  on	
  preparing	
  research	
  and	
  managing	
  the	
  Fund.	
  
	
  
Kellie	
  McElhaney	
  and	
   Jo	
  Mackness,	
  for	
  their	
  strategic	
  guidance	
  and	
  support	
  at	
  the	
  beginning	
  of	
  the	
  year.	
  
We	
   really	
   appreciate	
   all	
   that	
   you	
   have	
   done	
   for	
   the	
   Fund	
   in	
   the	
   last	
   few	
   years	
   to	
   help	
   create	
   a	
   more	
  
autonomous	
  student	
  group.	
  	
  
	
  
The	
   Board	
   of	
   Advisors,	
   whose	
   members	
   provided	
   us	
   feedback	
   on	
   our	
   investment	
   pitches,	
   portfolio	
  
allocations,	
  and	
  trading	
  strategies	
  and.	
  Their	
  continued	
  involvement	
  with	
  the	
  Fund	
  in	
  subsequent	
  years	
  will	
  
be	
  integral	
  to	
  its	
  success.	
  
	
  
We	
  hope	
  that	
  those	
  with	
  whom	
  we	
  interacted	
  while	
  working	
  on	
  the	
  Fund	
  enjoyed	
  the	
  experience	
  as	
  much	
  as	
  
we	
  did.	
  	
  
	
  
Sincerely,	
  
	
  
2012–2013	
  HSRIF	
  Principals	
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ADVISORY	
  COMMITTEE	
  	
  
	
  
The	
  members	
  of	
  our	
  Advisory	
  Committee	
  have	
  played	
  an	
  invaluable	
  role	
  with	
  the	
  Fund,	
  and	
  we	
  cannot	
  thank	
  
them	
  enough.	
  	
  
	
  

David	
  Distad,	
  Ph.D.,	
  CFA.	
  Effective	
  November,	
  2008,	
  he	
  is	
  the	
  investments	
  manager	
  
of	
  Sunbelt	
  Enterprises	
  where	
  his	
  primary	
  role	
   is	
  managing	
   the	
  portfolio	
  of	
   the	
  CEO.	
  
He	
   is	
   also	
   an	
   investments	
   advisor	
   to	
   the	
   Kavli	
   Foundation.	
   Previously	
   he	
   was	
   the	
  
managing	
  director	
  of	
  the	
  Roulac	
  Group	
  in	
  San	
  Rafael,	
  CA	
  where	
  he	
  was	
  involved	
  in	
  the	
  
management	
   of	
   a	
   global	
   equity	
   fund	
   and	
   supervised	
   a	
   team	
   of	
   security	
   analysts	
   in	
  
India.	
   Dr.	
   Distad	
   was	
   affiliated	
   with	
   the	
   Roulac	
   Group	
   in	
   various	
   roles	
   since	
   1983.	
  
Previously,	
   Dr.	
   Distad	
   was	
   a	
   portfolio	
   manager	
   with	
   Leylegian	
   Investment	
  
Management	
   Co.,	
   Inc.	
   from	
   1996-­‐2001	
   and	
   vice	
   president	
   and	
   CFO	
   of	
   the	
   publicly	
  
traded	
   hotel	
   chain	
   from	
   1992-­‐1996.	
   Dr.	
   Distad	
   has	
   been	
   affiliated	
   with	
   the	
   Haas	
  
School	
  of	
  Business	
  in	
  a	
  part	
  time	
  or	
  full	
  time	
  status	
  as	
  a	
  continuing	
  lecturer	
  in	
  finance	
  
since	
  1981.	
  
	
  
Lawrence	
  R.	
  Johnson	
  retired	
  in	
  2007	
  from	
  Milliman,	
  a	
  worldwide	
  employee	
  benefits	
  
consulting	
  and	
  actuarial	
  firm	
  based	
  in	
  Seattle,	
  WA.	
  Mr.	
  Johnson	
  was	
  the	
  Founder	
  and	
  
CEO	
  of	
  Lawrence	
  Johnson	
  &	
  Associates,	
  a	
  national	
  retirement	
  plan	
  recordkeeping	
  firm	
  
and	
   InvestorLogic,	
   LLC,	
   a	
   Registered	
   Investment	
  Advisory	
   firm.	
   Both	
   of	
   these	
   firms	
  
were	
  merged	
  with	
  Milliman	
  in	
  2006	
  and	
  2007	
  respectively.	
  Mr.	
   Johnson	
  had	
  overall	
  
responsibility	
  for	
  ensuring	
  that	
  the	
  firm’s	
  retirement	
  plan	
  clients	
  had	
  access	
  to	
  the	
  full	
  
recordkeeping	
  and	
  investment	
  advisory	
  resources	
  of	
  both	
  organizations.	
  He	
  has	
  over	
  
35	
  years	
  of	
  tax	
  and	
  investment	
  experience,	
  of	
  which	
  the	
  last	
  30	
  have	
  concentrated	
  on	
  
qualified	
  retirement	
  plans.	
  Mr.	
  Johnson	
  is	
  a	
  nationally	
  recognized	
  expert	
  in	
  retirement	
  
plan	
   design	
   and	
   administration.	
   He	
   has	
   extensive	
   experience	
   in	
   IRS	
   and	
   DOL	
  
compliance	
   and	
   audit	
   issues	
   and	
   lectures	
   frequently	
   on	
   fiduciary	
   responsibilities	
  
affecting	
  qualified	
  retirement	
  plans.	
  Mr.	
  Johnson	
  served	
  on	
  several	
  administrative	
  and	
  
investment	
  committees	
  on	
  behalf	
  of	
  the	
  firm’s	
  clients.	
  Mr.	
  Johnson	
  currently	
  serves	
  on	
  
the	
  U.C.	
  Berkeley	
  Foundation	
  Board	
  of	
  Trustees;	
  and	
  the	
  Investment	
  Committee–	
  U.C.	
  
Berkeley	
  Foundation.	
  Mr.	
  Johnson	
  received	
  his	
  B.S.	
  degree	
  in	
  Business	
  Administration	
  
from	
  the	
  University	
  of	
  California,	
  Berkeley.	
  
	
  
Lloyd	
   Kurtz,	
   CFA	
   is	
   a	
   senior	
   portfolio	
  manager	
   at	
   Nelson	
   Capital	
   and	
   lead	
   PM	
   for	
  
socially	
  responsible	
  investing	
  (SRI).	
  Before	
  joining	
  Nelson	
  Capital	
  in	
  2004,	
  Lloyd	
  was	
  
a	
  Senior	
  Vice	
  President	
  at	
  Harris	
  Bretall	
  Sullivan	
  &	
  Smith	
  in	
  San	
  Francisco	
  where	
  he	
  
served	
  as	
  Director	
  of	
  Quantitative	
  Research	
  and	
  provided	
  research	
  coverage	
   for	
   the	
  
healthcare,	
  basic	
   industry	
  and	
  energy	
   sectors.	
  Before	
   joining	
  Harris	
  Bretall	
   in	
  1995,	
  
he	
   spent	
   four	
   years	
   as	
   Senior	
   Research	
   Analyst	
   at	
   KLD,	
   a	
   Boston	
   research	
   firm	
  
specializing	
   in	
   social	
   investment	
   research.	
   At	
   KLD,	
   he	
   did	
   much	
   of	
   the	
   initial	
  
quantitative	
  work	
  in	
  the	
  development	
  of	
  the	
  Domini	
  Social	
  Index.	
  
	
  
Lloyd	
   is	
   a	
   Research	
   Fellow	
   at	
   the	
   U.C.	
   Berkeley	
   Haas	
   Business	
   School's	
   Center	
   for	
  
Corporate	
   Responsibility,	
   and	
   serves	
   as	
   Program	
   Administrator	
   for	
   the	
   Moskowitz	
  
Prize.	
  He	
  has	
  published	
  numerous	
  articles	
  on	
  SRI	
  in	
  academic	
  journals,	
  and	
  authored	
  
a	
  chapter	
  on	
  SRI	
   for	
   the	
  Oxford	
  Handbook	
  of	
  Corporate	
  Social	
  Responsibility,	
  which	
  
will	
  be	
  published	
  in	
  2007.	
  He	
  holds	
  a	
  B.A.	
  from	
  Vassar	
  College,	
  an	
  M.B.A.	
  from	
  Babson	
  
College,	
   and	
   is	
   a	
   Chartered	
   Financial	
   analyst.	
   In	
   1999,	
   he	
   received	
   the	
   SRI	
   Service	
  
Award	
  for	
  his	
  contributions	
  to	
  social	
  investing.	
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Lisa	
  Leff	
  Cooper,	
  CFA,	
  is	
  a	
  Vice	
  President	
  and	
  Portfolio	
  Manager	
  with	
  Trillium	
  Asset	
  
Management,	
   the	
   oldest	
   and	
   largest	
   independent	
   investment	
   management	
   firm	
  
devoted	
  exclusively	
  to	
  socially	
  responsible	
  investing.	
  Before	
  joining	
  the	
  firm	
  in	
  1999,	
  
Lisa	
  served	
  as	
  Director	
  and	
  Portfolio	
  Manager	
  with	
  the	
  Social	
  Awareness	
  Investment	
  
program	
  at	
  Smith	
  Barney	
  Asset	
  Management	
   in	
  Manhattan.	
  While	
   in	
  New	
  York,	
  Lisa	
  
founded	
   the	
   Social	
   Investment	
   Security	
   Analysts	
   group	
   and	
   served	
   on	
   the	
   Board	
   of	
  
Directors	
   of	
   the	
   Social	
   Investment	
   Forum.	
   More	
   recently,	
   Lisa	
   has	
   served	
   on	
   the	
  
boards	
   of	
   the	
   Idaho	
   Conservation	
   League;	
   the	
   Fund	
   for	
   Idaho,	
   and	
   Ten	
   Thousand	
  
Villages,	
  Boise,	
  and	
  currently	
  serves	
  on	
  the	
  board	
  of	
  the	
  EcoLogic	
  Development	
  Fund.	
  
Lisa	
   was	
   named	
   Idaho’s	
   Progressive	
   Businessperson	
   of	
   the	
   Year	
   for	
   2004.	
   She	
   is	
  
currently	
  an	
  active	
  member	
  of	
  the	
  Idaho	
  Women’s	
  Charitable	
  Foundation.	
  Lisa	
  holds	
  a	
  
B.S.	
   in	
   Business	
   Administration	
   from	
  California	
   State	
   Polytechnic	
  University	
   and	
   an	
  
M.B.A.	
   from	
  the	
  Wharton	
  School.	
  Lisa	
  is	
  a	
  member	
  of	
  the	
  Association	
  for	
  Investment	
  
Management	
   and	
  Research	
   and	
   the	
  New	
  York	
   Society	
   of	
   Security	
  Analysts,	
   and	
   is	
   a	
  
Chartered	
  Financial	
  Analyst.	
  
	
  
Christopher	
  G.	
  Luck,	
  CFA	
  is	
  President	
  of	
  Luck	
  Partners	
  Consulting,	
  which	
  specializes	
  
in	
  providing	
  investment	
  solutions	
  for	
  money	
  management	
  firms.	
  The	
  firm	
  specializes	
  
in	
  providing	
  quantitative	
  expertise	
  in	
  taxable	
  and	
  socially	
  responsible	
  investing.	
  Prior	
  
to	
   the	
   founding	
   of	
   Luck	
   Partners	
   Consulting,	
   Christopher	
   was	
   a	
   Partner	
   at	
   First	
  
Quadrant,	
   L.P.	
   in	
   Pasadena,	
   CA.	
   He	
   was	
   employed	
   at	
   First	
   Quadrant	
   from	
   1995	
   to	
  
2010,	
  and	
  managed	
  the	
  Equity	
  Portfolio	
  Management	
  group,	
  which	
  is	
  responsible	
  for	
  
$6	
  billion	
  in	
  U.S.	
  and	
  international	
  equities.	
  Before	
  joining	
  First	
  Quadrant,	
  Christopher	
  
spent	
   eight	
   years	
   at	
   BARRA,	
  most	
   recently	
   as	
   Director	
   of	
   Sponsor	
   Services.	
   He	
   has	
  
published	
   a	
   number	
   of	
   articles	
   in	
   various	
   journals,	
   including	
   research	
   on	
   socially	
  
responsible	
   investing,	
   international	
   diversification,	
   style	
   management,	
   and	
   tax-­‐
efficient	
  investing.	
  Chris	
  received	
  his	
  MBA	
  from	
  the	
  University	
  of	
  California,	
  Berkeley	
  
in	
  1988	
  with	
  an	
  emphasis	
  in	
  Finance	
  and	
  graduated	
  summa	
  cum	
  laude	
  with	
  a	
  B.A.	
  in	
  
Economics	
   from	
   the	
   College	
   of	
   the	
   Holy	
   Cross	
   in	
   Worcester,	
   Massachusetts.	
  
Christopher	
  is	
  a	
  Chartered	
  Financial	
  Analyst,	
  and	
  teaches	
  several	
  subjects	
  for	
  the	
  Los	
  
Angeles	
  CFA	
  Society	
  review	
  course	
  at	
  Level	
  III.	
  
	
  
Kellie	
   A.	
   McElhaney	
   is	
   the	
   John	
   C.	
   Whitehead	
   Faculty	
   Fellow	
   of	
   Corporate	
  
Responsibility	
   and	
   the	
  Executive	
  Director	
  of	
   the	
  Center	
   for	
  Responsible	
  Business	
   at	
  
the	
   Haas	
   School	
   of	
   Business,	
   University	
   of	
   California,	
   Berkeley.	
   She	
   developed	
   and	
  
launched	
   this	
   new	
   center	
   in	
   January	
   2003,	
   which	
   has	
   helped	
   place	
   corporate	
  
responsibility	
  squarely	
  as	
  one	
  of	
   the	
  core	
  competencies	
  and	
  competitive	
  advantages	
  
of	
   the	
   Haas	
   School.	
   Kellie	
   teaches	
   multiple	
   courses	
   on	
   Strategic	
   Corporate	
   Social	
  
Responsibility	
   in	
   all	
   of	
   the	
   Haas	
   School's	
   degree	
   programs,	
   which	
   include	
   in-­‐depth	
  
student	
   consulting	
   engagements	
   with	
   companies	
   on	
   high-­‐visibility	
   strategic	
   CSR	
  
challenges.	
   Her	
   research	
   focus	
   is	
   in	
   the	
   area	
   of	
   analyzing	
   companies-­‐	
   CSR	
   strategy,	
  
and	
  its	
  fit	
  with	
  their	
  core	
  business	
  objectives	
  and	
  core	
  competencies.	
  She	
  consults	
  to	
  
several	
   Fortune	
   500	
   companies	
   in	
   developing	
   an	
   integrated	
   CSR	
   strategy,	
   bridging	
  
her	
   academic	
   focus	
  with	
   the	
   practitioner	
  world.	
   She	
   is	
   a	
  member	
   of	
   the	
   UN	
   Global	
  
Compact	
   Faculty	
   and	
   serves	
   on	
   the	
   Association	
   for	
   Corporate	
   Growth	
   Strategic	
  
Philanthropy	
  Advisory	
  Committee.	
  Kellie	
  was	
  recently	
  named	
  a	
  2005	
  Faculty	
  Pioneer	
  
for	
   Institutional	
   Impact	
   by	
   the	
   biennial	
   report,	
   Beyond	
   Grey	
   Pinstripes.	
   Prior	
   to	
  
joining	
   Haas,	
   she	
   spent	
   nine	
   years	
   at	
   the	
   University	
   of	
   Michigan	
   Business	
   School,	
  
where	
  she	
  was	
  adjunct	
  professor	
  of	
  corporate	
  strategy	
  and	
  managing	
  director	
  of	
  the	
  
Corporate	
   Environmental	
   Management	
   Program	
   (CEMP).	
   Before	
   joining	
   academia,	
  
she	
  was	
   in	
   the	
  acquisitions	
  and	
  mergers	
  area	
  of	
   commercial	
  banking.	
  Kellie	
  holds	
  a	
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Ph.D.	
  from	
  the	
  University	
  of	
  Michigan,	
  a	
  M.A.	
  from	
  Ohio	
  University,	
  and	
  a	
  B.A.	
  from	
  the	
  
University	
  of	
  North	
  Carolina,	
  Chapel	
  Hill.	
  
	
  
Charles	
   F.	
  Michaels,	
   CFA	
   is	
   the	
  Founder,	
  Managing	
  Partner,	
  and	
  Portfolio	
  Manager	
  
Sierra	
  Global	
  Management.	
  Mr.	
  Michaels	
  was	
  born	
   in	
  Europe	
  and	
  has	
  spent	
  much	
  of	
  
his	
  personal	
  and	
  professional	
  life	
  there,	
  including	
  six	
  years	
  with	
  Goldman	
  Sachs	
  &	
  Co.	
  
in	
  London	
  and	
  Zurich.	
  Mr.	
  Michaels	
  served	
  as	
  a	
  vice	
  president	
  during	
  his	
  nine	
  years	
  
with	
   Goldman,	
   as	
   well	
   as	
   a	
   founding	
   member	
   of	
   Goldman's	
   European	
   equities	
  
business.	
   Prior	
   to	
   Goldman,	
   Mr.	
   Michaels	
   was	
   an	
   assistant	
   vice	
   president	
   at	
   Wells	
  
Fargo	
   Bank	
   in	
   San	
   Francisco	
   and	
   New	
   York	
   City.	
   Mr.	
   Michaels	
   graduated	
   from	
   the	
  
University	
  of	
  California	
  at	
  Berkeley	
  and	
  received	
  his	
  MBA	
  from	
  the	
  Columbia	
  Business	
  
School.	
  
	
  
Jon	
  Neuhaus	
   is	
  a	
  Senior	
  VP	
  in	
  Morgan	
  Stanley's	
  Private	
  Wealth	
  Management	
  Group.	
  
Jon	
  has	
  worked	
  for	
  9+	
  years	
  in	
  private	
  wealth	
  management:	
  Morgan	
  Stanley	
  Private	
  
Wealth	
   Management;	
   Citi	
   Smith	
   Barney	
   in	
   the	
   Family	
   Office;	
   and	
   Merrill	
   Lynch’s	
  
Private	
   Banking	
   &	
   Investment	
   Group.	
   Before	
   graduating	
   from	
   business	
   school,	
   Jon	
  
worked	
  at	
  Deloitte	
  Consulting	
  Group	
  and,	
  after	
  two	
  years,	
  co-­‐founded	
  a	
  management	
  
consulting	
  firm	
  that	
  advised	
  Fortune	
  15	
  companies.	
  
	
  
Jon	
  graduated	
  with	
  a	
  MBA	
  from	
  the	
  Kellogg	
  School	
  of	
  Management	
  at	
  Northwestern	
  
University.	
  He	
  received	
  his	
  B.A.	
  with	
  high	
  honors	
  in	
  Political	
  Science	
  and	
  History	
  and	
  
high	
  distinction	
  in	
  general	
  scholarship	
  from	
  U.C.	
  Berkeley.	
  He	
  is	
  a	
  graduate	
  of	
  Phillips	
  
Exeter	
  Academy	
  and	
  an	
  active	
  member	
  in	
  the	
  Alumni	
  Association.	
  Jon	
  also	
  is	
  an	
  active	
  
member	
  of	
  City	
  Year,	
  a	
  youth	
  service/leadership	
  development	
  organization,	
  in	
  which	
  
Jon	
   served	
   full-­‐time	
   in	
   Boston	
   (prior	
   to	
   matriculating	
   at	
   Berkeley)	
   and	
   later	
   in	
  
Chicago.	
  He	
  coaches	
  Little	
  League	
  in	
  Palos	
  Verdes,	
  CA,	
  and	
  also	
  serves	
  on	
  the	
  Board	
  of	
  
Trustees	
   of	
   Rumsey	
  Hall	
   School	
   in	
   his	
   hometown	
  of	
  Washington,	
   CT.	
   Jon	
   resides	
   in	
  
Berkeley	
  and	
  Hermosa	
  Beach,	
  CA.	
  	
  
	
  
Michael	
   Pearce	
   is	
   an	
   investment	
   consultant	
   with	
   Cambridge	
   Associates	
   in	
   Menlo	
  
Park,	
   CA.	
   Michael	
   advises	
   a	
   number	
   of	
   universities,	
   foundations,	
   other	
   nonprofit	
  
institutions	
  and	
  private	
  clients	
  on	
  investment	
  issues	
  such	
  as	
  asset	
  allocation	
  strategy,	
  
manager	
  selection,	
  and	
  investment	
  program	
  evaluation.	
  In	
  addition,	
  Michael	
  is	
  part	
  of	
  
Cambridge’s	
  Mission	
  Related	
  Investing	
  group.	
  Before	
  joining	
  Cambridge,	
  Michael	
  was	
  
a	
   summer	
   associate	
   at	
   Pacific	
   Community	
   Ventures,	
   a	
   non-­‐profit/venture	
   capital	
  
hybrid	
  organization.	
  At	
  PCV,	
  Michael	
   identified,	
  performed	
  due	
  diligence	
  and	
  valued	
  
potential	
  investments	
  for	
  the	
  $60+	
  million	
  venture	
  capital	
  portfolio.	
  Prior	
  to	
  graduate	
  
school,	
   Michael	
   worked	
   at	
   UBS	
   Investment	
   Bank	
   in	
   New	
   York	
   and	
   London	
   as	
   an	
  
Associate	
  Director	
  in	
  the	
  Alternative	
  Capital	
  Group,	
  raising	
  over	
  $1.5	
  billion	
  for	
  more	
  
than	
   thirty	
   clients,	
   primarily	
   from	
   private	
   equity,	
   venture	
   capital	
   and	
   hedge	
   funds.	
  
Michael	
   is	
   a	
   graduate	
   of	
   the	
   Haas	
   School	
   of	
   Business	
   at	
   UC	
   Berkeley	
   and	
   was	
   an	
  
inaugural	
  member	
  of	
  the	
  portfolio	
  management	
  team	
  for	
  the	
  Haas	
  SRI	
  Fund.	
  Michael	
  
received	
  a	
  BS	
  in	
  Finance	
  with	
  a	
  minor	
  in	
  Mathematics	
  from	
  Georgetown	
  University.	
  
	
   	
  
Wendy	
   Walker,	
   CFA	
   is	
   an	
   investment	
   consultant	
   with	
   Cambridge	
   Associates,	
  
working	
   with	
   not-­‐for-­‐profit	
   institutional	
   investors	
   on	
   asset	
   allocation	
   strategy,	
  
manager	
  selection,	
  and	
   investment	
  program	
  evaluation.	
  Prior	
   to	
   joining	
  C|A,	
  Wendy	
  
was	
  an	
  MBA	
  intern	
  on	
  the	
  investments	
  team	
  at	
  Imprint	
  Capital	
  Advisors,	
  focusing	
  on	
  
socially	
   responsible	
   and	
   environmental-­‐themed	
   investment	
   managers,	
   and	
   at	
  
Parnassus	
  Investments,	
  conducting	
  industry	
  and	
  company-­‐specific	
  research.	
  She	
  had	
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12	
   years	
   of	
   pre-­‐MBA	
   professional	
   experience	
   including	
   securities	
   analysis	
   at	
   Argus	
  
Research,	
  where	
  she	
  co-­‐managed	
  four	
  model	
  portfolios	
  and	
  published	
  equity	
  research	
  
on	
   media	
   and	
   business	
   service	
   companies,	
   and	
   fiduciary	
   and	
   tax	
   accounting	
   at	
  
McLaughlin	
   &	
   Stern.	
   Wendy	
   is	
   a	
   former	
   vice	
   chair	
   of	
   the	
   Sustainable	
   Investing	
  
Committee	
  of	
  the	
  New	
  York	
  Society	
  of	
  Security	
  Analysts.	
  	
  

	
  


